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Leadership 

Deep  down  in  his  heart  every  advertiser  cherishes  the  same  ideal - 

•  Leadership. 

To  create  sales,  to  keep  up  with  the  rank  and  file,  to  meet  competition — these  alone 
do  not  satisfy.  He  is  impelled  to  bigger  things — he  seeks  to  leave  all  competition  far 
behind,  to  forge  ahead,  to  dominate  . 

But  many  factors  enter  into  leadership.  You  can  “make  a  better  mousetrap  than  your 
neighbor”  until  the  end  of  time,  but  the  world  will  never  make  the  beaten  track  to  your  door 
until  it  knows  that  you  are  making  better  mousetraps. 

Merit  alone  does  not  make  for  leadership.  Public  recognition  of  merit  does.  In  the 
end,  it  all  reverts  not  to  the  product  alone,  but  to  the  public  who  buy  the  product. 

Who  are  the  buying  public  and  how  can  they  be  reached?  That  is  the  problem  every 
advertiser  has  to  solve  before  he  can  attain  his  dream  of  leadership. 

In  Chicago  the  answer  is  quite  simple:  They  are  the  seven  out  of  nine  English-speak¬ 
ing  persons  who  read  The  Daily  News. 

You  must  sell  those  1,200,000  readers  before  you  can  hope  to  achieve  supremacy  in  the 
Chicago  market.  You  can  sell  them  completely,  easily,  economically,  through  the  nearly 
400,000  circulation  of 


The  Daily  News 

First  in  Chicago 
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A  STATEMENT 

BY  THE  BUSINESS  MANAGER 

OF  THE  EVENING  MAIL,  OF  NEW  YORK: 


It  has  just  been  my  pleasure  to  sign  the  sworn  statement  of  circulation  to  the 
Government  for  the  six  months  ending  October  i  and  to  order  its  publication  in  our  paper. 

It  is  such  a  fine  statement  that  I  know  The  Evening  Mail’s  friends  in  the  newspaper 
world  will  want  more  than  the  bare  figures  given  in  the  official  report. 

Our  statement  shows  an  average  daily  net  paid  circulation  for  the  six  months  ending 
October  i,  1920,  of  172 

This  is  the  largest  circulation  The  Evening  Mail  has  ever  had,  and  our  advertising 
friends  do  not  need  to  be  told  that  the  six  m  onths’  period  covered  in  this  statement  was 
about  the  hardest  half  year  imaginable  in  which  to  add  materially  to  the  circulation  of  any 
newspaper. 

On  June  8  last  the  price  of  The  Evening  Mail  was  increased  from  two  to  three  cents 
ner  copy.  And  The  Mail’s  circulation  to-day  is  much  greater  than  it  has  ever  been  over 
any  six  months’  period.  It  is  greater  than  it  was  three  months  ago  or  even  two  months  * 
ago.  We  are  selling  every  paper  we  can  get  white  paper  to  print.  Our  average  sale 
would  be  close  to  200,000  if  we  could  get  the  paper. 

Our  friends  in  the  advertising  business  will  not  be  surprised  when  I  tell  them  that 
The  Evening  Mail  is  growing  just  as  fast  in  the  volume  of  its  advertisinsr  as  it  is  in  circu¬ 
lation.  During  the  first  nine  months  of  this  year  we  printed  1,551,956  lines  more  ad¬ 
vertising  than  in  the  same  period  of  1Q19.  This  is  a  greater  gain  than  was  made  bv  any 
other  evening  paper  but  one.  Here  are  the  exact  figures  of  gains  for  all  evening  papers: 


GAINS  OVER  1919  MADE  BY  THE  NEW  YORK  EVENING  PAPERS 

From  Jnnuary  1,  1920,  to  October  1,  1920 

Evening  World.  . .  .1,822,580  Lines  Gain  Evening  Post . 649,290  Lines  Gain 

EVENING  MAIL..  1,551 ,956  “  “  Evening  Globe . 247,246  “ 

Evening  Sun .  780,690  “  “  Evening  Journal ....  34,288  “  “ 


And  so,  with  a  greater  circulation  than  ever  in  its  history,  and  with  an  advertising 
volume  greater  than  ever  and  growing  faster  than  any  of  its  worthy  competitors.  The 
Evening  Mail  confidently  looks  forward  to  serving  its  advertising  clientele  in  greater 
measure  than  ever  before ;  and,  we  are  sure,  with  splendid  co-operation  on  the  part  of  its 
172,000  dailv  nurchasers. 

Does  this  seem  like  boasting?  I  hope  not.  But  those  of  us  who  have  worked  to 
make  Evening  Mall  what  it  is  to-day  are  proud  of  the  achievement,  and  glad  to  let 
our  friends  know  that  so  much  has  been  accomnlished. 


Y'^urs  sincerely. 


Business  Manager. 


The  Evening  Mail 

New  York 
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A.  B.  C.  Statements 
Just  Published  Again  Show 


THE  SEATTLE  TIMES 

Far  in  the  Lead  of  Its  Field 


The  Times  circulation  price  on  the 
street  and  delivered  to  the  homes 
is  from  Fifty  to  One  Hundred  per 
cent,  higher  than  its  competitors. 


QUALITY  COUNTS 


Eastern  Representative: 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

NEW  YORK  .  CHICAGO 

ST.  LOUIS  KANSAS  CITY 


DETROIT 

ATLANTA 


Pacific  Coast  Representative: 

R.  J.  BIDWELL  COMPANY  SAN  FRANCISCO 
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Dominate  Philadelphia 

You  can  at  one  cost  reach 
the  greatest,  number  of 
possible  consumers  in  the 
Philadelphia  territory  by 
concentrating  your  advertis¬ 
ing  in  the  newspaper  “nearly 
everybody  reads” — 


The  Bulletin 


EDITQR&PUBLISHER 


Issued  every  Saturday — forms  closing  «t  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  Idle  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 
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BACKS  HIS  IDEALS  WITH  HIS  OWN  MILLIONS 

Frank  A.  Munsey,  Publisher  Prince,  Has  Invested  $16,000,000  in  His  Various  Newspaper  Ventures — 
Frankly  Tells  of  His  Purposes  and  Experiences — Never  had  a  Backer 


By  CHARLES  GRANT  MILLER 


44T  INHERITED  nothing  and  I  have 

A  never  had  a  financial  backer,”  said 
Frank  A.  Munsey  in  the  course  of  an 
interview  with  Editor  &  Pubusher  in 
which  he  frankly  discussed  his  invest¬ 
ments  in  newspaper  properties  aggre¬ 
gating  in  the  past  and  at  the  present 
more  than  $16,000,000. 

Mr.  Munsey  states  his  present  invest¬ 
ment  in  the  New  York  Herald,  The  Sun 
and  the  Telegram  amounts  to  $11,500,000. 

Two  and  a  half  millions  of  this  were 
put  into  the  Press  which  was  partially 
salvaged  and  merged  with  the  Sun. 

Three  millions  were  paid  in  1916  for 
the  Sun,  morning  and  evening,  and  all 
shares,  l)ut  a  very  few,  are  in  Munsey’s 
hands. 

Four  millions  was  the  price  he  paid  in 
January,  1920,  for  the  Herald  and  the 
Telegram. 

Factor*  in  Success 

To  the  Herald,  Sun  and  Tejegram  he 
has  added  $2,000,000  working  capital. 

This  stupendous  investment  of  $11,- 
500,000  in  three  newspapers,  all  far 
along  on  the  way  to  the  graveyard  when 
he  intercepted  the  funeral  processions 
and  caused  the  apparent  corpses  to 
throw  off  their  shrouds  and  dance  back 
to  abounding  life,  is  utterly  un¬ 
precedented  in  American  journalism. 

Has  its  equal  ever  l)een  presented  any¬ 
where  in  the  world?  No. 

Hy  common  consent,  by  universal  com¬ 
ment,  by  stereotyped  jest,  it  is  unani¬ 
mously  agreed  that  nobody  but  .Munsey 
would  have  dared  attempt  it.  And  by 
the  same  token,  perhaps,  Munsey  is  the 
only  man  who  could  make  it  a  success. 

He  has  been  the  gamest  of  losers  when 
he  has  lost.  If  courage,  sincerity  and 
earne.stncss  count  sufficiently  for  success 
he  will  be  the  gamest  of  winners. 

Prior  to  all  this  Mr.  Munsey  had  been 
“buying  experience”  at  princely  prices. 

Hi*  Buying  Experience 

He  bought  the  New  York  Star  and  the 
New  York  Continent  in  1890  and  sold 
them  in  the  same  year. 

He  paid  a  half  million  for  the  New 
York  Daily  News  in  1901  and  sold  it  in 
1904  as  little  more  than  junk. 

He  paid  $600,000  for  the  Boston  Jour¬ 
nal  in  1902  and  put  a  million  more  into 
it  before  he  sold  it  in  1913  for  a  song. 

Into  the  Philadelphia  Times  he  put  a 
million  in  1908  and  scrapped  it  in  1914. 

With  the  Washington  Times  he  had 
better  luck — or  perhaps  he  was  gaining 
experience.  He  paid  for  it  $200,000  in 
1901  and  sold  it  for  $500,000  in  1917. 

In  Baltimore  his  increasing  experience 
has  served  him  better  still.  He  bought 
the  News  for  $1,500,000  in  1908,  sold  it 
in  1915,  took  it  back  in  1917  and  has 
made  of  it  a  mighty  money-maker. 


Winner  or  loser,  he  has  been  alike 
serene. 

He  has  tossed  millions  upon  the  jour¬ 
nalistic  wheel  of  fortune  with  more  cool¬ 
ness  than  the  average  man  would  show 
in  risking  hundreds. 

Asked  to  verify  the  figures  above 
given,  he  hesitated  at  one  of  the  amounts. 
“It  might  have  been  a  million  and  a 
half — maybe  more.  It  was  several  years 
ago,  you  know.” 

It  must  not  be  inferred  that  there  is 
any  of  the  spirit  of  the  gambler  in 
Munsey.  Anything  but  that.  Win  or 
lose,  he  is  moved  by  cool  business  cal¬ 
culation  and  by  high,  clear  purposes  of 
public  service.  His  sentimental  respect 
for  the  names  and  traditions  of  the  Her¬ 
ald  and  the  Sun  amount  to  reverence. 
He  deems  them  of  inestimable  value  to 
American  journalism  and  American 
spirit.  For  this  reason,  if  there  were 
no  other,  he  could  not  stand  aside  and 
see  them  perish.  He  regards  them  as 
revered,  widely  accredited  voices  that 
must  not  be  permitted  to  become  silent 
but  made  to  speak  wholesome  messages 


of  patriotism,  justice  and  morality.  He 
has  the  needed  millions  and  conceives  of 
no  better  use  to  make  of  them. 

Somehow  it  seems  that  the  more  mil¬ 
lions  he  loses  in  failures  the  more  mil¬ 
lions  he  has  to  risk  in  bigger  ventures. 

'  The  penniless  lad  who  began  business 
as  an  errand  boy,  now  grown  and 
climbed  to  virile  manhood  and  such  place 
of  power  that  he  can  lay  down  $11,- 
500,000  in  the  purchase  of  newspapers, 
is  worth  a  careful  scrutiny.  At  his  big 
flat-topped  desk  in  his  spacious  office 
room  overlooking  City  Hall  Park  at  the 
corner  of  Broadway  he  controls  through 
an  army  of  subordinates  the  various 
Munsey  publications  and  directs  the 
business  and  editorial  policies  of  his 
newspapers.  The  building  is  that  in 
which  A.  T.  Stewart  attained  the  rank 
of  merch.'int  prince — maybe  a  mascot. 

A  tall,  straight,  gaunt  and  strong  fig¬ 
ure,  a  face  as  ruggedly-chiseled  and  im¬ 
passive  as  if  hewn  from  the  granite 
quarries  of  his  native  Maine,  and  eyes 
keen,  searching,  emotionless,  mark  the 
practical  man  of  objective  mind,  who 


weighs,  analyzes  and  computes  with 
cautious  and  cold  dispassion. 

But,  in  strange  contradiction,  his 
smile  is  warm  and  illuminative  and  his 
talk  is  in  terms  of  highest  idealism. 
Somewhere  hidden  beneath  the  austerity 
of  exterior  flows  a  fount  of  sparkling 
impulse,  marking  a  subliminal  self  that 
sees  visions,  that  conceives  intuitively, 
that  dreams  and  dares.  Poetry  and  ro¬ 
mance  were  not  lacking  in  the  clear  head 
and  strong  heart  of  the  youth  who 
wrought  out  of  himself  alone  the  Golden 
Argosy.  Soul-light  has  been  cast  ahead 
all  along  this  hard  road  to  fame  and 
fortune.  If  with  established  success  the 
road  has  become  less  hard  the  soul-light 
is  no  less  clear  and  strong. 

A  Real  Heritage 

“There  is  no  such  thing  as  a  ‘self-made 
man,’  though  there  may  be  many  self- 
ruined  ones,”  said  Munsey.  “We  are 
what  we  are  and  become  what  we  be¬ 
come  by  virtue  of  the  qualities  that  are 
an  inseparable  part  of  us. 

“I  inherited  nothing,  I  have  said,”  Mr. 
Munsey  continued.  “Let  me  qualify 
that.  I  inherited  health,  a  spirit  for  in¬ 
dustry,  an  ardent  tendency  to  be  of  pub¬ 
lic  service  and  a  strong  disposition  to 
keep  going  toward  my  cherished  goal, 
despite  obstacles  and  failings.  Since 
you  press  me  to  speak  of  intimate  per¬ 
sonal  motives  and  aims  I  will  say  that 
I  am  not  conscious  ever  of  having  had 
any  special  desire  to  make  money,  but 
always  wanted  to  do  certain  things  for 
the  joy  of  doing  them  and  for  the  pub¬ 
lic  service  they  would  render ;  and  what 
profits  in  money  have  come  to  me  have 
come  as  the  incidental  result  of  such 
successes.” 

Sees  Biggest  Task  Before  Him 

Mr.  Munsey  keenly  realizes  that  the 
big  task  of  his  life  is  now  at  hand.  He 
has  undertaken  it  with  true  inborm  Yan¬ 
kee  care  as  to  details,  but  also  with  in¬ 
born  enthusiasm,  courage  and  faith  as 
to  purpose  and  outcome. 

“The  amalgamation  of  the  Herald  and 
the  Sun,  the  two  traditionally  greatest 
newspapers  our  country  has  ever  known, 
is  the  most  extraordinary  and  monumen¬ 
tal  upheaval  in  the  history  of  American 
journalism,”  Mr.  Munsey  said.  “To  re¬ 
store  and  preserve  and  even  strengthen 
the  old-time  ideals,  prestige  and  power 
of  these  two  once  great  nation-building 
and  character-moulding  newspapers  is 
my  ambition.  If  it  profits  me  money, 
well  and  good;  I’ll  put  the  profit  to 
other  good  uses.  If  I  lose  money,  all 
right;  I  shall  not  lose  heart  or  faith 
for  other  service. 

“Since  this  is  a  heart-to-heart  talk,  let 
us  for  a  moment  forget  the  Herald  and 
the  Sun  and  the  chatter  about  millions 
of  dollars  to  remark  that  there  are  two 
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kinds  of  men  who  are  predestined  fail¬ 
ures  in  life.  One  is  the  fellow  who  gets 
the  notion  early  in  life  that  he  knows 
it  all  and  never  seeks  to  learn  more  as 
he  goes  along.  He  never  gets  very  far. 
The  other  hopeless  failure  is  the  man 
who  has  no  aim  but  to  make  and  keep 
money.  To  him  the  real  impulses, 
achievements  and  joys  of  life  are  un¬ 
known.  The  truly  successful  life  is  that, 
ever  open  to  enlightenment,  in  which 
God-given  qualities  are  devoted  to  God- 
directed  purposes  and  in  which  the 
means  obtained  are  sufficient  to  the  un¬ 
selfish  ends.  This  is  the  success  I  am 
striving  for,  and  I  measure  it  not  in 
millions,  but  in  manhood.” 

The  Herald’s  Social  Column 

Mr.  Munsey’s  mind  and  heart  arc 
saturated  with  the  traditions  and  spirits 
of  the  old-time  Herald  and  the  old-time 
Sun.  ‘‘Each  was  the  greatest  in  its  field 
but  neither  was  complete,”  in  his  opin¬ 
ion.  ‘‘Each  needed  a  part  of  the  other 
to  make  two  really  great  newspapers.  To 
effect  this  blending  a  period  of  amalga¬ 
mation  was  necessary,  as  I  believed. 
Our  public  evidently  agreed  with  me.  for 
while  I  expected  bushels  of  letters  from 
confirmed  readers  of  each  paper  pro¬ 
testing  against  the  loss  of  identity,  not 
one  dozen  such  protests  came,  though 
many  thousands  of  letters  of  approval 
came,  as  thousands  are  coming  now  ap¬ 
proving  the  latest  move. 

‘‘Let  me  mention  one  famous  old 
feature  of  the  Herald  that  is  being  per¬ 
petuated  and  strengthened.  That  is  the 
social  news  department.  The  later  Ben¬ 
nett  had  entre  to  the  most  select  social 
coteries  of  the  world.  He  sat  down  with 
kings  and  queens,  ambassadors,  commer¬ 
cial  magnates  and  exclusive  sets  the 
world  over.  This  was  reflected  in  the 
Herald  in  the  social  department  con¬ 
ducted  by  John  Logan,  which  was  dis¬ 
tinctive,  unique,  complete,  accurate, 
eagerly  sought  and  accepted  as  being  as 
authoritative  as  a  financial  page.  Ben¬ 
nett’s  failure  of  health  and  decline  of 
income  caused  this  department  to  suffer 
some  neglect.  It  is  now  restored  to  all 
its  old  glory.  Logan  has  come  with  me 
to  have  absolute  control  of  his  once 
famous  and  authoritative  department. 
This  one  instance  is  cited  as  merely  il¬ 
lustrative  of  the  general  methods  of 
restoration  of  the  many  strong  features 
of  both  the  Herald  and  the  Sun." 

HU  Views  of  Dena 

In  this  connection  it  has  been  rumored 
that  Mr.  Munsey  is  particularly  ambi¬ 
tious  to  restore  the  brilliancy  and  force 
of  the  Dana  editorial  page.  He  frankly 
said  regarding  this  that  he  wishes  above 
all  that  the  Sun  editorial  ‘‘shall  carry 
conviction,  which  is  more  than  it  ever 
did  under  Dana.  Caustic,  cynical,  witty, 
brilliant,  dashing,  sharply-contentious, 
widely-quoted — Dana  was  all  this,  yes, 
but  he  never  carried  conviction  because 
he  had  no  convictions.  The  editorial 
page  of  the  Sun  is  to  be  as  brilliant  as 
it  may  be,  but  it  must  be  sincere.  It 
must  be  consistent.  It  must  be  steadfast 
for  truth  and  honesty,  for  public  welfare 
and  righteousness.  I  have  put  myself 
into  it  and  shall  lead  the  situation.  Ever 
since  reasoning  began  to  assert  itself 
with  me  I  have  been  growing  in  the 
conviction  that  there  is  but  one  test  for 
the  conduct  of  life  or  of  a  public  print 
and  that  is  the  strict  test  between  right 
and  wrong.  There  isn’t  anything  that 
is  or  has  been  in  the  Sun  or  Herald  that 
is  good  enough  for  me  if  it  won’t  stand 
this  test.  I  have  no  desire  to  change 
anything  that  seems  to  me  to  fit  the  truth 
and  the  period.” 

It  has  been  gossiped  about  that  Mr. 
Munsey  was  badly  “stung”  m  the  pur¬ 


chase  both  of  the  Sun  and  of  the  Herald 
in  respect  to  represented  circulation. 
The  belief  has  been  current  that  while 
Herald  circulation  at  the  time  of  pur¬ 
chase  was  sworn  to  be  105,000,  it  ac¬ 
tually  sifted  down  to  less  than  40,000 
paid.  The  morning  Sun  situation  has 
been  supposed  to  be  not  far  different. 

“Anyway,”  amiably  commented  Mr. 
Munsey  regarding  these  figures,  “I  was 
not  buying  circulation.  I  have  better 
ways  of  getting  that,  as  the  subsequent 
increase  in  circulation  shows.  The  Her¬ 
ald  alone  to  day  has  100,000  more  circu¬ 
lation  than  both  the  Herald  and  morning 
Sun  had  when  I  bought  them.  The 
Herald  and  the  Sun  each  has  more  than 
twice  the  circulation  today  than  it  had 
in  the  palmiest  of  its  old-time  days. 

“It  was  established  character  I  bought, 
not  circulation,  and  I  don’t  feel  ‘stung’ 
at  all.  Bought  circulation  might  not 
stay  bought.  Character  forms  a  basis 
for  circulation  that  will  increase  and 
stay.  The  circulation  of  the  Herald  is 
already  up  to  215,000  and  steadily  mount- 
ing.” 

The  increase  in  advertising  is  equally 
strikmg  and  satisfactory  to  Mr.  Munsey. 
“The  facts  in  this  are  readily  available 
and  shifting  every  day,”  he  said,  “and 
I  shall  not  go  into  discussion  of  them 
except  to  say  that  during  the  period  of 
my  operation  of  the  Sun,  prior  to  the 
amalgamation  of  the  Herald,  progress  in 
the  advertising  gains  was  very  slow  and 
discouraging.  It  never  could  reach  100,- 
000  lines,  even  on  a  Sunday.  I  felt  that 
the  Sun  was  carrying  all  that  it  ever 
could  attract  as  the  old  Sun  alone. 
Strikingly  for  this  reason  the  Sun 
needed  some  of  the  character  of  the 
Herald,  which,  standing  alone,  was  in 
the  same  hopeless  situation.  Neither 
had  the  Herald  ever  attained  100,000 
lines.  Here  again,  as  in  circulation,  the 
per*''d  of  amalgamation  and  transfusion 
of  character  from  each  to  the  other 
worked  fine  results.  The  Herald  yester¬ 


day  (Sunday,  October  3)  carried  125,- 
000  lines  in  the  first  Sunday  edition  of 
its  new  stage.  It  is  a  good  beginning. 
The  foundation  is  now  firm.  The  future 
is  bright  with  promise.  I  have  no 
anxieties.  The  Herald  and  the  Sun  to¬ 
day  are  more  than  I  bought. 

“Both  of  these  newspapers,  so  dan¬ 
gerously  near  to  perishing  before  I 
bought  them,  are  now  in  for  a  long  run, 
a  long  span  of  usefulness  in  this  com¬ 
munity  and  in  the  nation.” 

It  must  be  said  of  Mr.  Munsey  that 
he  has  always  been  willing  to  learn,  ever 
ready  for  experience  and  if  it  proved 
costly  never  complaining  to  pay  the 
price;  and  if  he  has  stubbed  his  toes 
sometimes  in  coming  into  the  newspaper 
field  it  may  soon  be  very  generally  ad¬ 
mitted  that  he  has  “arrived.” 

It’s  not  the  end,  but  the  beginning,  of 
the  dearest  dream  of  his  life. 


U.  S.  CAPITAL  IN  LABRADOR 


Pulp  &  Paper  Company  Formed  Fol¬ 
lowing  Aerial  Cruise  of  Timber 

Montreal. -r-A  new  company,  known 
as  the  Southern  Labrador  Pulp  &  Paper 
Company,  has  been  organized  to  de¬ 
velop  Labrador  forest  resources.  United 
States  capital  is  largely  interested. 

This  is  a  result  of  an  expedition  about 
a  year  ago,  which  used  flying  boats  from 
which  15,000  aerial  photographs  were 
made,  covering  about  2,500  miles  of 
country.  It  was  found  that  behind  the 
20  miles  of  coast  line  there  were  very 
extensive  and  thickly  wooded  regions. 


A.  N.  A.  Will  Meet  December  6-8 

The  executive  committee  of  the  Asso¬ 
ciation  of  National  Advertisers  has  set 
the  dates  of  December  6,  7  and  8  for  the 
holding  of  the  annual  A.  N.  A.  conven¬ 
tion.  It  will  be  at  Lakewood,  N.  J.,  as 
last  year. 


F.  A.  Munsey’s  Success  Shown  by  Pictures 


D  E.'KSONS  for  the  satisfaction  ex- 
pressed  by  Frank  A.  Munsey  in 
the  above  interview  with  his  New  York 
Herald  and  The  Sun  are  found  in  Audit 
Bureau  of  Circulations  reports  and  in 
the  advertising  figures  compiled  each 
month  by  the  New  York  Evening  Post 
statistical  department.  A.  B.  C.  figures 
for  the  Sun  and  Herald  in  combination, 
dated  April  1,  1920,  two  months  after 
the  consolidation  took  affect,  show  a 
total  distribution  of  212,020  morning  and 
234,396  Sunday,  compared  with  similar 
figures  for  the  Sun  on  September  30, 

1919,  of  137,171  daily  and  98,782  Sunday. 
As  the  old  Herald  was  not  a  member 
of  the  Audit  Bureau,  reliable  statistics 
on  its  circulation  at  the  time  of  consoli¬ 
dation  are  not  available,  but  it  has  been 
reported  as  about  40,000. 

In  its  statement  to  the  Post  Office  for 
the  six  months  ending  September  30, 

1920,  the  daily  average  circulation  of 
the  Sun  and  New  York  Herald  is  given 
as  205,127  copies. 

The  gain  in  advertising  has  been  no 
less  striking  and  gratifying.  Considering 
the  period  between  the  purchase  of  the 
Herald  and  June  30  as  the  time  of  tlie 
welding  process  described  in  Mr.  Mun¬ 
sey’s  editorials  on  October  1,  and  disre¬ 
garding  the  advertising  statistics  of  that 
period,  an  excellent  line  on  the  effects 
of  the  consolidation  can  be  gained  from 
the  Evening  Post’s  statistics  for  the 
months  of  July,  August  and  September, 


1919  and  1920. 

The  Sun  and  New  York  Herald  in 
July,  1920,  carried  835,658  lines  of  ad¬ 
vertising  and  moved  up  to  third  place 


in  the  volume  of  total  advertising  among 
the  New  York  dailies.  That  figure  is  a 
gain  of  67  per  cent  over  the  July,  1919, 
total  of  the  old  Sun,  which  was  497,906 
lines,  and  a  gain  of  32  per  cent  over 
the  July,  1919,  total  of  the  old  Herald 
of  629,118  lines. 

In  August,  the  combined  Sun  and 
Herald  showed  still  larger  gains  in  ad¬ 
vertising  over  its  component  parts  of  the 
previous  year.  The  Sun-Herald  total 
was  875,5%  lines,  which  was  a  gain  of 
88  per  cent  over  the  old  Sun’s  total  of 
464,618  lines  and  a  gain  of  36  per  cent 
over  the  old  Herald’s  mark  of  643,790 
lines. 

September  showed  another  wide  gap 
between  the  rejuvenated  daily  and  its 
ancestors.  Total  advertising  of  the 
Sun-Herald  was  1,041,284  lines.  Its  gain 
over  the  old  Sun  was  68  per  cent,  or 
424,174  lines,  and  its  margin  over  the 
old  Herald’s  1919  figure  was  285,728 
lines,  or  38  per  cent.  This  is  especially 
striking  in  the  case  of  the  Sunday 
papers,  the  Sun-Herald’s  total  for  the 
four  Sundays  of  the  month  being  423,600 
lines.  Advertising  on  each  of  the  last 
three  Sundays  of  September  ran  well 
above  the  100,000  line  mark,  which  was 
never  attained  by  either  the  old  Sun  or 
Herald.  Figures  on  each  of  the  latter 
papers  for  the  four  Sundays  in  Sep¬ 
tember,  1919,  were  respectively  237,956 
lines  and  291,420  lines. 

That  the  amalgamation  has  been  profit¬ 
able  to  Mr.  Munsey  and  popular  with 
readers  and  advertisers  is  no  longer  open 
to  doubt  in  view  of  the  advertising  and 
circulation  figures  presented  above. 


BECOMES  CO-OPERATIVE  DAILY 


Businesa  Men  Take  Over  Marshfield 
Herald  for  $12,000 

(Special  to  Editor  &  Publisher) 
Portland,  Ore. — Newspapers  through¬ 
out  Oregon  are  watching  with  consider¬ 
able  interest  the  experiment  that  is  be¬ 
ing  tried  at  Marshfield,  where  the  Even¬ 
ing  Record  has  been  taken  over  by  a 
syndicate  of  business  men.  The  an¬ 
nounced  purpose  is  to  make  the  paper  a 
community  daily,  independent  in  politics 
and  directed  particularly  toward  promot¬ 
ing  the  interests  of  the  section  of  the 
state  where  Marshfield  is  located. 

Novelty  is  added  by  the  fact  that  the 
idea  was  worked  out  by  a  clergyman, 
the  Rev.  J.  T.  Anderson,  who  is  to  have 
the  business  management  of  the  Record. 
He  will  remain  as  pastor  of  the  Marsh¬ 
field  Baptist  Church,  but  will  devote 
considerable  time  to  the  business  and 
finances  of  the  newspaper. 

The  Record  was  bought  for  $12,000 
by  business  men  who  are  so  confident 
of  the  success  of  their  plan  that  the 
stock  was  oversubscribed.  The  officers 
of  the  corporation  are :  President,  G.  A. 
Martin;  vice-president,  C.  C.  Going; 
treasurer,  Lionel  Gordon ;  secretary, 
the  Rev.  J.  T.  Anderson. 


PAPE  TO  MEET  STATE  WORKERS 


Iowa,  Nebraska  and  South  Dakota  Sec¬ 
retaries  Will  Confer  on  Newsprint 

St.  Paul,  Minn. — W.  J.  Pape  of  the 
Waterbury  (Conn.)  Republican,  presi¬ 
dent  of  the  Publishers’  Buying  Corpora¬ 
tion,  writes  H.  C.  Hotaling,  executive 
and  field  secretary  of  the  National  Edi¬ 
torial  Association,  that  he  will  be  here 
about  October  11  to  meet  the  field  secre¬ 
taries  of  the  Iowa,  Nebraska  and  South 
Dakota  Editorial  Associations,  to  devise 
some  plan  whereby  the  publishers  of 
weekly  papers  in  these  states  can  buy 
their  newsprint  through  the  Buyers’ 
Corporation.  It  is  part  of  the  program 
now  being  carried  out  for  the  perfection 
of  state  group  buying  associations. 


Maurice  Seed  Retires 

Mt.  Vernon,  Ill. — Maurice  J.  Seed, 
for  18  years  editor  of  the  Mt.  Vernon 
(Ill.)  Daily  Register,  has  temporarily 
retired  from  business  following  the  con¬ 
solidation  of  the  Daily  Register  and  the 
Daily  News.  The  new  paper  will  be 
non-partisan  and  will  be  known  as  tbe 
Register-News.  Norman  J.  Sugg,  for¬ 
mer  business  manager  6f  the  Register, 
and  Edwin  Rackaway,  former  editor  of 
the  News,  will  continue  with  the  consoli¬ 
dated  paper  in  a  similar  capacity  and 
they  will  be  the  sole  owners.  Mr.  Seed 
was  owner  of  the  Register  until  three 
years  ago,  when  he  incorporated  it  and 
sold  a  half  interest  to  Mr.  Sugg. 


Last  Empire  Press  Visitors  Leave 

Visitors  to  New  York  during  the  past 
week  included  Sir  Frank  and  Lady 
Newnes,  Sir  Emsley  and  Lady  Carr 
and  Mr.  and  Mrs.  Geoffrey  Fairfax,  the 
last  of  the  Imperial  Press  Conference 
delegates  to  leave  for  home.  After  in¬ 
specting  the  plant  of  the  New  York 
Times,  the  party  left  for  Quebec,  where 
they  boarded  a  steamer  to  London. 


El  Paso  Times  $12  a  Year 

El  Paso,  Tex. — The  Morning  Times 
has  raised  its  annual  subscription  rate 
from  $8.75  to  $12  a  year  in  Arizona, 
Mexico,  New  Mexico  and  Texas.  Else¬ 
where  the  rate  is  $18.  By  carrier  in 
Elm  Paso  and  above  localities,  daily 
and  Sunday,  the  weekly  price  is  27 
cents. 


/ 


Editor  &  Publisher  for  October  9,  1920 

NEW  RECORDS  FOR  NEWSPAPER  SPACE  His  original  plan,  it  appears,  was  to 

rvlTDIMr'  DDrcrKIT-  rM  T  a  country  by  using  about  60 

DURING  PRESENT  QUARTER  newspapers,  but  the  final  outcome  is 

_  doubtful  at  the  present  time. 

Nation-wide  Poll  of  Agencies  Shows  25  to  50  Per  Cent  More  From  New  York  sources,  it  was 
n  •  o  j  1  j  ^  11  Ic&rncd  tn<it  hsd  commis* 

Business  Scheduled  for  Dailies  This  Fall  Than  sio„ed  the  MacMartin  Agency,  of  Min- 

During  1919  Rush  neapolis,  to  send  out  contracts  to  news- 

-  papers  specifying  position  next  to  read- 

TVEWSPAPERS  will  carry  a  greater  he  says  he  can  give  a  thousand  reasons  h- 

^  volume  of  advertising,  and  get  more  why  he  should  not  switch  over  to  news-  ''i  ^  newspapers  a 

money  for  it,  during  the  next  three  papers.  returned  the  contracts  as  inequitable  and 

months  than  during  any  corresponding  Yet  he  admits  that,  had  he  found  ^  °  ^  opin- 

period  in  modern  publishing  history,  newspaper  rates  on  a  par  with  those  of  °  YoV*"thaT^satfsfactorT^arTanff^^^ 
That  is  the  testimony  of  the  advertising  magazines,  he  might  have  resorted  to  ^Zs  .Ul  be  reaS  ^L^n 


Nation-wide  Poll  of  Agencies  Shows  25  to  50  Per  Cent  More 
Business  Scheduled  for  Dailies  This  Fall  Than 
During  1919  Rush 


money  for  it,  during  the  next  three  papers, 
months  than  during  any  corresponding  Yet 


That  is  the  testimony  of  the  advertising  magazines,  he  might  have  resorted  to 
agents  who  have  planned  the  campaigns  newspapers.  He  further  admits  that 
and  who  are  now  sending  out  the  orders  newspapers  assure  quicker  results  and 
to  the  daily  and  weekly  press  through-  require  copy  only  a  few  hours  in  advance 


x.c  xu.u.cr  aanu  s  mat  MacMartiii  Agency  and  the 

newspapers  assure  quicker  resu  ts  and  i  j  .u  ..  j  I  -  -n 

•  Iff  ■  j  newspapers  and  that  the  advertising  will 

require  copy  only  a  few  hours  in  advance  .  u  j-  ^  . 

r  Kr  f-  v.  8°  when  proper  adjustments  are 


out  the  country.  of  publication,  whereas  magazines  must  ^  . 

Some  of  this  volume  is  business  which  have  copy  90  days  to  four  months  in  ^ 
has  never  been  seen  in  newspapers,  some  advance,  especially  if  color  work  is  de- 


To  get  a  definite  line  on  general  ad¬ 
vertising  prospects  for  »this  quarter,  as 


of  it  represents  new  converts  to  adver-  sired.  vertising  prospects  lor  quarter,  as 

tising,  while  another  class  is  that  trans-  Questioned  as  to  the  reason  for  his  compared  with  the  bonanza  final 
ferred  from  the  magazines  to  news-  apparent  change  in  policy  or  at  least  in  three  months  of  1919,  Editor  &  PuB- 
papers,  due  to  various  causes.  Prom-  point  of  view,  Mr.  ^fapes  said  advances  lusher  asked  leading  advertising  agen- 
inent  among  the  latter  are  the  increased  in  magazine  rates  had  caused  him  to  following  questions: 

rates  on  magazine  pages,  amounting  on  turn  to  newspapers,  but  that  he  had  1-  Will  newspaper  advertising  to 
the  average  to  about  27  per  cent;  the  found  in  the  latter  that  the  rates  had  be  placed  through  your  office  dur- 

long  preparation  and  advanced  dead-  advanced  too,  some  of  the  increases  ing  the  last  quarter  of  1920  equal  or 

line  on  copy  necessary  for  magazine  being  justified,  as  in  the  magazine  field,  surjiass  that  of  the  same  period  of 

campaigns,  which  some  advertisers  have  while  others  were  not.  1919? 

found  a  real  hardship  under  present  He  complains  further  that  after  ob-  2.  Arc  there  many  advertisers  who 
credit  and  political  conditions:  and  the  taining  rates  from  many  newspapers  all  will  use  newspaper  space  for  the 
further  fact  that  magazine  advertising  over  the  country  and  ordering  plates  for  first  time  among  the  clients  for 

in  the  past  year  has  failed  to  create  suf-  newspaper  advertising,  many  papers  whom  you  have  scheduled  news- 

ficient  demand  on  the  part  of  the  public  raised  their  rates  before  contracts  were  paper  campaigns  during  the  next 

to  move  manufactured  goods,  especially  executed.  three  months? 

those  classed  as  luxuries,  from  the  stores  _ _ 

of  dealers  and  jobbers,  causing  a  con¬ 
dition  paramount  to  over-production  in  vr  I  r\  oi  i  •  i  r 

many  fields.  INew  York  Uailies  ohow  Lineage  Loss  tor 

Magazine  advertising  is  not  likely  to  Sent«*TnLpr  1920  anr11919 

show  a  decided  loss  during  the  last  OepiemOer,  anO 

quarter  of  this  year,  but  the  amount  - "  - - 

scheduled  is  not  up  to  T^EW  YORK  dailies  for  the  first  time  of  the  papers  to  give  the  total  of  12,- 

was  to  be  expcctc  rom  le  ig  -1- 1  x.h\s  year  show  an  apparent  loss  in  616,556  lines.  With  the  Times’  figures 

of  a  ^80.  Ota  magazine  i  advertising  lineage  for  September  as  included,  the  figure  is  12,933.094  lines, 

for  the  first  quarter  o  -  ,  o w  \  ,  compared  with  the  same  month  last  which,  assuming  that  the  Times  total 

will  m  all  like  noo  e  consi  y  according  to  the  New  York  Eve-  for  last  month  was  larger  than  that  for 

below  that  of  the  rs  quar  cr  o  ,  Post’s  monthly  statistics.  The  loss  September,  1919,  would  represent  a 

as  the  business  uncertainty  of  the  past  nominally  2,263  lines  and  is  due  to  slight  gain. 


New  York  Dailies  Show  Lineage  Loss  for 
September,  1920,  and  1919 

EW  YORK  dailies  for  the  first  time  of  the  papers  to  give  the  total  of  12,- 
this  year  show  an  apparent  loss  in  616,556  lines.  With  the  Times’  figures 
vertising  lineage  for  September  as  included,  the  figure  is  12,933,094  lines, 


below  that  of  the  first  quarter  of  1920, 
as  the  business  uncertainty  of  the  past 


few  weeks  has  caused  advertisers  to  Brooklyn  All  of  the  papers  showed  slight  in- 

consider  carefully  their  expen  i  o*"  Times  was  not  available  for  September,  creases  over  September,  1919,  except 


September,  1919,  would  represent  a 
slight  gain. 

All  of  the  papers  showed  slight  in¬ 


future  months  and  they  are  proceeding 
slowly  in  giving  orders  for  magazine 
advertising  during  the  early  months  of 
1921. 

For  instance.  Pictorial  Review,  which 
has  been  one  of  the  most  generously 
patronized  magazines,  will  show  a  gain 
of  approximately  21,000  lines  for  its 
issues  of  October,  November  and  De¬ 
cember,  1920,  over  the  amounts  carried 
and  scheduled  for  the  same  months  last 
year,  when  the  New  York  printers’  va¬ 
cation  prevented  the  publication  of  the 
December  number,  for  which  52,000  lines 
had  been  scheduled.  The  total  for  the 
last  three  months  of  this  year  is  221,822 
lines,  against  190,612  lines  last  year,  a 
gain  of  about  11  per  cent. 

Uncertainty  was  expressed  at  the  Pic¬ 
torial  Review  office  as  to  the  prospects 
for  early  1921',  but  it  was  stated  that 
the  lineage  would  probably  run  25  per 
cent  behind  that  of  the  first  quarter  of 
1920. 

Prospective  users  of  newspaper  space 
during  the  next  few  months  include  the 
Cream  of  Wheat  Company,  which  has 
long  conducted  strildng  and  effective 
color  advertising  campaigns  in  maga¬ 
zines.  It  is  considering  the  use  of  news¬ 
paper  advertising  now,  according  to 
Emery  Mapes,  director  of  advertising. 

He  informed  Editor  &  Publisher 
that  the  proposed  use  of  newspapers 
is  not  intended  to  supersede  the 
^eam  of  Wheat  Company’s  magazine 
campaign,  but  rather  to  supplement 
it.  He  still  holds  to  the  belief  that  mag¬ 
azine  advertising  is  cheaper  than  news¬ 
paper  advertising  by  at  least  half  and 


1919,  and  its  lineage  for  September,  1920,  the  American,  Evening  Sun,  Evening 
was  not  added  with  that  of  the  rest  Telegram,  Globe  and  Morning  World. 

COMPARATIVE  FIGURES  FOR  SEPTEMBER,  1920,  AND  1919 


Pai 

les 

Percentage 

T920 

1^ 

of  total 
space 

1920 

1919 

756 

880 

American  . 

6.3 

815,126 

935,638 

906 

978 

Brooklyn  Eaf?le  .  . . . 

8.5 

1,097,764 

1,033,718 

354 

Brooklyn  Times.... 

2.5 

316,538 

356 

336 

'Commercial  . 

2.2 

285,324 

255,878 

576 

646 

•Rveninj?  Jfiurnal  ... 

6.1 

793,936 

785.234 

414 

402 

'FiveninK  Mail  . 

3.9 

500,280 

371,892 

59S 

528 

'Evening  Post  . 

3.2 

416,094 

405,483 

5.10 

568 

'Evening  Sun  . 

5.7 

737,914 

755,718 

536 

674 

Evening  Telegram  . 

4.2 

540,294 

730,156 

546 

546 

'Evening  World  . . . . 

5.7 

723,496 

624,6.50 

432 

528 

'Globe  . 

..  4.3 

563,202 

718.238 

888 

Herald  . 

755,556 

sie 

'News  (Tabloid)  ... 

1.4 

181,804 

600 

4W 

Standard  Union  . . . 

5.4 

698,786 

573,092 

832 

Sun  . 

617,112 

862 

Sun-Herald  . 

8.0 

1,041,284 

1,268 

1,252 

Times  . 

...  14.6 

1,897,614 

1,785.816 

816 

822 

Tribune  . 

6.2 

799,570 

707,858 

1,090 

1,126 

World  . 

...  11.8 

1.524,068 

1,562,780 

10,802 

11,496 

Totals  . . 

12,616,556 

12,618,819 

2,263 
Net  Loss 


'No  Sunday  edition. 

Ttrioklyn  Times  figures  not  included  in  totals.  .Mthough  published  both  years,  1919  figures 
vere  not  recorded. 

SEPTEMBER  RECORD  1914-1920 


1920 

1919 

1918 

1917 

1916 

1915 

1914 

American  . 

815,126 

935,638 

701.797 

818,692 

*671,644 

687,004 

662,098 

Brocklyn  Eagle  . . . 

1,097,764 

1,033,718 

699,665 

788,839 

737,297 

773,519 

740,916 

Brooklyn  Times  . . . 

316,538 

t . 

t . 

t . 

t . 

t . 

t . 

Commercial  . 

285,324 

255,878 

162,344 

156,968 

t . 

t . 

t . 

E'vening  Tournal  . . 

793,936 

785,234 

512,630 

525.345 

512,790 

495.674 

543.057 

Evening  Mail  . 

500.280 

371,892 

243.687 

337.024 

427,066 

365,452 

316,966 

Evening  Post  . 

416,094 

405.483 

255,711 

277,367 

300,346 

289,589 

281,369 

Evenini^  Sun  . 

737,914 

755,718 

425,648 

360,047 

431,091 

370,267 

283,779 

Evening  Telegram.. 

540,294 

730,156 

656,165 

646,651 

601,549 

558,410 

587,945 

Evening  World.... 

723,496 

624,650 

377,953 

369,396 

341,887 

356.835 

419.079 

Globe  . 

563,202 

718.238 

427.993 

385,208 

452,939 

430,829 

281.015 

Herald  . 

755,556 

573,890 

655,164 

667,982 

690,384 

777,143 

181,804 

Standard  Union  . . . 

698,786 

S  73.092 

471,5.17 

471,152 

434,019 

441,318 

432,923 

Sun  . 

617,112 

280,578 

299,943 

318,159 

327,852 

252,968 

1,041,284 

Times  . 

1,897,614 

1,785.816 

1.240,057 

1.161.901 

942,184 

872,592 

738,968 

Tribune  . 

799,570 

707,858 

328,750 

333,286 

319,193 

281,538 

182,895 

World  . 

1,524.068 

1.562,780 

1,387,429 

1,321,243 

1,075,928 

911,050 

802,525 

Totals  . 

.  12,933.094 

12,618,819 

8.745,834 

8,908.226 

8.234,074 

7,852,313 

7,303,646 

t  Figures  not  recorded.  Sun  and  Herald  combined  Feb.  1,  1920. 


3.  .\re  there  more  or  fewer  full 
page  advertisements  scheduled  for 
October,  November  and  December 
of  this  year  than  there  were  in  the 
last  three  months  of  1919,  or  are 
you  still  finding  it  difficult  to  obtain, 
large  space  for  your  clients’  adver¬ 
tising? 

St.  Elmo  Massengale,  president  of 
the  Massengale  Advertising  Agency 
of  Atlanta,  said: 

“The  newspaper  advertising  to  be 
placed  through  our  agency  through  the 
last  quarter  of  1920  will  exceed  that  for 
the  same  period  in  1919  by  approxi¬ 
mately  $100,000. 

“There  will  be  very  few  advertisers 
to  use  newspaper  space  for  the  first  time 
during  the  next  three  months.  The  ma¬ 
jority  of  them  are  old  clients.  We  do 
not  find  any  marked  trend  among  na¬ 
tional  advertisers  in  any  sense  favoring 
the  daily  newspapers  in  preference  to 
any  other  forms  of  mediums. 

“There  seem  to  be  fewer  full  page 
advertisements  scheduled  for  October, 
November  and  December  of  this  year 
than  for  the  last  three  months  of  last 
year.  We  think  one  of  the  main  reasons 
is  that  the  publishers,  as  well  as  our¬ 
selves,  have  endeavored  to  conform  to 
the  white  paper  situation  in  the  matter 
of  space  all  this  year.’’ 

W.  A.  Baker,  secretary  of  the  Frank 
Presbrey  Company,  New  York,  said: 

“I  think  there  will  be  much  more 
newspaper  advertising. 

“There  are"^  few  new  users  of  news¬ 
paper  space,  according  to  present  indi¬ 
cations. 

“I  don't  remember  that  we  had  any 
full  pages  last  year.  The  question  is 
difficult  to  an.swer,  as  full  page  advertis¬ 
ing  is  apt  to  be  spasmodic,  particularly 
for  the  Christmas  holidays  and  it  is  too 
early  to  say  definitely  yet.’’ 

W.  T.  Mullally,  president  of  Maclay 
&  Mullally,  Inc.,  New  York,  said: 

“The  volume  of  copy  going  out  from 
this  agency  during  the  last  quarter  of 
1920  will  greatly  surpass  the  volume 
going  out  in  the  same  period  of  1919. 

“Certainly  more  advertisers  are  using 
newspaper  space  than  ever  used  it  be¬ 
fore.  The  varying  business  conditions, 
as  is  natural  after  a  great  war,  make 
the  quick  services  of  the  newspapers  of 
a  special  advantage. 

“I  think  there  will  be  a  greater  num¬ 
ber  of  full  pages  in  October,  November 
and  December  in  1920  than  there  were 
in  1919.” 

Stanley  Resor,  president  of  the  J. 
Walter  Thompson  Company,  New 

York,  said: 

“I  think  there  will  be  about  50  per 
cent  more  newspaper  advertising  than 
during  the  same  period  last  year. 

“We  have  one  or  two  clients  who  will 
use  newspapers  for  the  first  time. 

“There  will  be  fully  as  many  full  pages 
as  last  year.” 

Bruce  Barton,  of  Barton,  Durstine 
&  Osborn,  Inc.,  New  York,  said: 

“I  think  the  amount  of  newspaper 
advertising  will  very  much  surpass  that 
of  the  same  period  of  1919. 

“We  have  two  accounts  which  will 
use  newspaper  space  for  the  first  time 
this  quarter:  the  McElwain  Shoe  Com¬ 
pany  and  the  Cornell  Endowment  Fund. 

“We  have  never  used  hut  few  full 
pages,  in  fact,  scarcely  any.” 

Joseph  Bloom,  space-buyer  of  the 
Federal  Advertising  Agency,  New 
York,  said: 

“I  should  say  that  there  would  be  25 
per  cent  more  newspaper  advertising 
than  during  the  same  period  last  year. 

“We  have  three  new  newspaper  ac¬ 
counts  for  this  period :  Robert  H.  Inger- 
soll  Watch  Company,  Log  Cabin  Prod- 
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ucts  Company  and  the  Star  Safety  Razor 
Company. 

“I  believe  there  will  be  fewer  full 
pages.” 

Cleaveland  A.  Chandler,  vice-presi¬ 
dent  of  the  Amsterdam  Advertising 
Agency,  Inc.,  Boston,  said: 

“The  last  quarter  of  1920  should  equal 
that  of  1919.  I  cannot  give  figures. 

“I  am  not  placing  any  national  adver¬ 
tising,  but  information  leads  me  to  be¬ 
lieve  that  there  are  national  advertisers 
who  will  use  daily  newspapers  for  the 
first  time  and  in  some  cases  will  cut 
down  on  other  forms  of  media  to  do  so. 

“There  seem  to  be  more  full  pages.” 

R.  T.  Kelley,  president  of  the  Ham¬ 
ilton  Advertisers’ ‘Agency,  Ltd.,  Ham¬ 
ilton,  Out.,  said; 

“Our  business  for  the  last  quarter  of 
1920  will  the  largest  in  the  history  of 
this  agency.  It  is  hard  to  give  definite 
figures,  but  we  judge  it  will  be  25  per 
cent  more  than  the  same  quarter  in  1920. 

“Our  clients  are  using  both  news¬ 
papers  and  magazines.  One  client,  how¬ 
ever,  is  for  the  fall  campaign  eliminat¬ 
ing  magazines  and  devoting  the  entire 
appropriation  to  newspapers.  We  can¬ 
not  say  there  is  any  marked  trend  for 
national  advertisers  to  favor  newspapers. 

“We  are  not  able  to  give  you  informa¬ 
tion  regarding  full  pages.” 

The  J.  W.  Barber  Advertising 
Agency,  Boston,  said; 

“Although  we  have  no  definite  figures, 
vve  believe  newspaper  advertising  for  the 
last  quarter  of  1920  through  this  office 
will  surpass  that  of  the  same  period  of 
1919.  From  the  way  it  looks  now,  we 
shall  be  greatly  surprised  if  it  does  not.” 

F.  M.  Lawrence,  space-buyer  of  the 
George  Batten  Company,  New  York, 
said: 

“1  should  say  that  the  last  quarter  of 
1920  would  surpass  that  of  1919;  that 
the  increase  will  be  decided  one. 

“Wc  have  not  a  single  one. 

“It  it  is  left  to  us  to  decide,  there  will 
be  more  full  pages,  but  that  question  is 
up  to  the  publishers  and  will  depend  on 
the  newsprint  situation.” 

J.  Walsh,  space-buyer  of  Frank  Sea¬ 
man,  Inc.,  New  York,  said: 

“I  should  say  that  newspaper  adver¬ 
tising  during  the  next  three  months  will 
exceed  that  of  a  year  ago  by  about  50 
per  cent. 

“We  have  several  new  clients  who  are 
using  newspapers  for  the  first  time. 
They  are  the  Sheffield  Condensed  Milk 
Company,  Indian  Packing  Company, 
Rand  Company,  and  the  United  States 
Mail  Steamship  Company. 

“We  did  not  use  full  pages  last  year 
and  will  not  do  so  this  year.” 

J.  H.  Johnston,  space-buyer  of  the 
Phillip  Ritter  Agency,  New  York, 
said: 

“.\bout  25  per  cent  more  newspaper 
advertising  will  be  used  this  quarter  than 
in  the  same  period  last  year  in  my 
opinion. 

“No,  we  have  none.” 

“We  will  use  more  full  pages.” 

T.  I.  Crowell,  space-buyer  of  Hoyt’s 
Service,  Inc.,  New  York,  said; 

“Our  newspaper  advertising  will  un¬ 
doubtedly  equal  and  we  expect  it  will 
surpass  that  of  last  year. 

“Yes,  we  will  have  a  number  of  ad¬ 
vertisers,  local  and  several  national,  who 
will  use  newspaper  space  for  the  first 
time. 

“It  is  a  little  early  to  say,  but  we  ex¬ 
pect  to  use  as  many  full  pages  as  we 
used  last  year.” 

R.  P.  Clayberger,  treasurer  of  Cal¬ 
kins  &  Holden,  New  York,  said; 


“There  will  be  just  as  much  news¬ 
paper  advertising  used  in  1920  as  in 
1919. 

“We  have  two  clients  who  will  use 
newspapers  for  the  first  time  in  the  next 
three  months. 

“I  think  there  will  be  fewer  full 
pages.” 

A  dissenting  vote  is  filed  by  the 
H.  E.  Lesan  Advertising  Agency,  New 
York,  Mr.  Lansdown,  space-buyer, 

saying: 

“I  think  there  will  be  about  20  per 
cent  less  newspaper  advertising  in  the 
last  quarter  of  1920  than  in  the  last 
quarter  of  1919,  due  doubtless  to  the 
fact  that  advertisers  can’t  get  the  money, 
due  to  the  curtailment  of  credit  by  the 
banks  and  the  general  decrease  in  the 
volume  of  business. 

“We  have  only  one  client  who  is  con¬ 
sidering  changing  his  advertising  from 
magazines  to  newspapers. 

“I  should  say  that  there  would  be  ap¬ 
proximately  the  same  number  of  full 
pages  this  year  as  last.  So  many  con¬ 
tracts  were  signed  a  year  ago,  that  it 
is  hard  to  say.” 

Similar  views  to  the  above  are  held 
by  Thomas  E.  Basham,  president  of 
the  Thomas  E.  Basham  Company, 
Inc.,  Louisville.  He  said; 

“Newspaper  advertising  placed  by  us 
the  last  quarter  of  1920  will  not  equal 
the  same  period  of  1919  by  25  per  cent. 
Reason:  Lack  of  production  on  part  of 
clients.  Therefore,  cancellations. 

“Only  a  few  new  advertisers.  Yes, 
we  find  a  marked  trend  among  adver¬ 
tisers  to  favor  daily  newspapers  for  the 
reason  that  they  do  intensive  work  in 
the  particular  territory  where  they  have 
distribution. 

“There  are  few  pages  of  fall  adver¬ 
tisements  scheduled  because  of  scarcity 
of  space  and  advertisers  are  beginning  to 
learn  that  unless  their  appropriations 
are  very  large  they  had  better  stick  to 
smaller-sized  copy  with  more  frequent 
insertions.” 

W.  R.  McLain,  president  of  the 
Mc-Lain-Hadden-Simpers  Company, 
Philadelphia,  said: 

“We  do  not  handle  a  great  volume  of 
newspaper  advertising,  consequently  our 
opinion  would  not  be  of  much  value. 
There  will  be  no  reduction  in  the  volume 
we  are  handling,  however,  and  it  is  pos¬ 
sible  it  will  be  increased.” 

Morton  Caldwell,  vice-president  of 
the  Chambers  Agency,  Inc.,  New  Or¬ 
leans,  said: 

“Newspaper  advertising  for  the  last 
three  months  of  1920  will  probably  run 
double  the  figures  for  the  same  period 
in  1919.  We  are  not  giving  the  exact 
figures  because  of  lack  of  time  to  hunt 
them  up.  We  are  glad  to  say  that  out 
of  approximately  50  clients  using  the 
daily  newspapers,  we  have  had  but  one 
suspension  or  cancellation  and  this  sim¬ 
ply  because  of  readjustment  of  sales 
plan. 

“This  agency  is  placing  the  copy  for 
several  food  manufacturers,  all  of  whom 
will  start  their  advertising  in  the  news¬ 
papers,  to  be  followed  up  later  by  bill 
boards  and  other  media. 

“The  tendency  among  our  clients  is 
to  the  use  of  large  copy  and  we  believe 
that  schedules  for  the  last  three  months 
of  this  year  will  uniformly  carry  more 
page  copy  than  ever  before.” 

William  H.  Rankin,  president  of  the 
William  H.  Rankin  Company,  Chica¬ 
go,  gives  the  following  advice  to 
newspapers  for  the  coming  season: 

“Newspaper  publishers  must  be  care¬ 
ful  not  to  get  their  advertising  fates  so 
high  that  advertising  cannot  be  made 
profitable  for  the  advertiser.  For  in¬ 
stance,  one  of  our  Chicago  newspapers’ 


rate  a  year  ago  was  46  cents  and  they 
have  increased  it  to  75  cents  and  it  is 
going  to  be  much  harder  for  the  adver¬ 
tiser  to  make  that  advertising  pay  at 
75  cents  than  at  46  cents  and  the  cir¬ 
culation  is  even  less  than  it  was  a  year 
ago. 

“This  is  especially  true  of  advertisers 
who  reach  the  classes  and  not  the  mas¬ 
ses. 

“For  instance,  the  automobile  adver¬ 
tiser  and  the  tire  advertiser  appeals  to 
about  10  per  cent  of  the  readers  of  any 
newspaper  and  naturally  with  the  in¬ 
creased  rate  they  pay  a  little  too  much 
to  reach  that  particular  10  per  cent. 

“Now  the  only  way  that  we  can  com¬ 
bat  that  state  of  affairs  and  make  adver¬ 
tising  just  as  effective  per  dollar  spent 
is  to  use  more  brain  and  thought  in  de¬ 
signing  advertising  and  writing  the  copy 
so  that  a  half-page  will  do  the  work  of 
a  full  page  and  a  quarter-page  do  the 
work  of  a  half-page.  This  is  where  the 
good  advertising  agency  comes  in  and 
that  is  why  advertisers  are  seeking  the 
very  best  advertising  agency  business 
they  can  buy  today,  even  more  so  than 
at  any  time  during  the  past  years. 

Sharing  the  Cost 

“On  the  ether  hand,  publishers  of  the 
newspapers  and  magazines  should  not 
look  to  the  advertiser  to  pay  more  than 
50  per  cent  of  the  increased  cost  of  white 
paper.  The  other  50  per  cent  should  be 
paid  by  the  subscriber,  which  will  keep 
down  advertising  rates  and  make  it  pos¬ 
sible  for  the  advertiser  to  make  news¬ 
paper  advertising  pay,  because,  after  all, 
unless  we  do  make  it  pay  the  advertiser, 
there  is  no  use  of  having  high  or  low 
rates  and  the  only  way  we  can  make  ad¬ 
vertising  pay  is  to  help  make  more  sales 
for  the  advertiser  in  addition  to  building 
good  will  and  prestige. 

“The  outlook  so  far  as  we  are  con¬ 
cerned  is  very  good.  It  looks’ as  if  the 
advertisers  are  going  to  have  to  really 
sell  their  goods,  through  good  salesman¬ 
ship  first  and  advertising  second. 

“Today  is  the  day  of  efficient  selling 
and  efficient  advertising  and  the  ad¬ 
vertiser  is  looking  ahead  and  spending 
his  time  now  in  organizing  his  sales  de¬ 
partment  and  checking  up  advertising  to 
see  that  he  gets  100  cents  on  the  dollar 
from  each  department  and  I  believe  in 
this  check-up  the  newspapers  will  be  the 
gainer,  because  (this  is  the  day  of  both 
national  newspaper  advertising  as  well 
as  local  newspaper  advertising. 

“During  the  past  30  days,  one  of  our 
best  customers  started  a  newspaper  cam¬ 
paign  because  it  looked  as  if  his  busi¬ 
ness  was  going  to  slump.  Inside  of  30 
days,  he  had  his  business  back  to  nor¬ 
mal  and  going  up  the  hill  again,  but  he 
employed  a  different  class  of  advertis¬ 
ing  than  he  had  employed  at  any  time 
during  the  past  three  years  and  he 
worked  out  an  appeal  to  his  particular 
class  of  readers  that  was  evermost  in 
the  buyers’  minds. 

Ba«is  Figuring 

“In  other  words,  advertising,  like 
good  salesmanship,  should  be  figured  out 
in  advance,  to  see  what  will  appeal  to 
the  possible  buyers  and  then  bid  along 
that  line.  We  happened  to  strike  the 
right  key-note  of  appeal  and  the  result 
is  that  the  national  newspaper  advertis¬ 
ing  campaign  is  an  immediate  success. 

“There  is  another  idea  which  I  think 
is  worth  while: 

“A  newspaper  sells  a  department  store 
300,000  lines  of  advertising,  because  that 
has  been  the  advertiser’s  contract  space 
for  the  past  5  years  and  the  publisher 
now  sells  that  amount  of  space  at  double 
the  rate,  which  I  don’t  believe  is  a  good 
tWng  for  the  newspaper.  I  believe  that 
when  you  get  double  the  rate,  you  should 


decrease  the  number  of  lines.  You 
should  at  least  cut  down  from  300,000 
to  200,000  and  make  the  advertiser  get 
more  out  of  smaller  space  and  thus  save 
white  paper.” 

That  publishers  have  been  markedly 
successful  in  saving  white  paper,  de¬ 
spite  increases  in  advertising  lineage 
during  the  past  year  is  well  attested  by 
the  figures  of  the  Federal  Trade  Com¬ 
mission  and  the  Statistical  Bureau  of 
the  New  York  Evening  Post.  Conserva¬ 
tion  of  newsprint,  learned  during  the 
war,  had  been  largely  forgotten  by  last 
October,  when  the  first  crest  of  the  past 
year’s  advertising  wave  reached  the 
newspapers  and  sent  them  into  the  spot 
market  with  almost  disastrous  results. 

Alarmed  by  the  situation,  the  Ameri¬ 
can  Newspaper  Publishers’  Association 
directors  and  paper  committee  last  Oc¬ 
tober  urged  the  readoption  of  the  War 
Board  rules  for  use  of  paper.  A  fort¬ 
night  later  a  special  meeting  of  the  asso¬ 
ciation  in  New  York  appointed  a  Com¬ 
mittee  on  Co-operation  and  Conserva¬ 
tion  of  Newsprint,  headed  by  Bradford 
Merrill  of  the  Hearst  newspapers.  This 
committee  through  sub-comnuttees 
throughout  the  country  used  its  influ¬ 
ence  to  end  circulation  fights,  returns, 
rebates  and  other  extravagances,  encour¬ 
aged  condensation  of  news  and  suc¬ 
ceeded  in  lessening  the  use  of  paper  by 
publishers  in  large  cities. 

••X-doption  of  resolutions  calling  for 
further  conservation  and  the  appoint¬ 
ment  of  a  committee  to  execute  the 
resolutions,  with  William  B.  Bryant  of 
Paterson,  N.  J.,  as  chairman,  featured 
the  April  convention  of  the  A.  N.  P.  A. 
Since  beginning  to  function  in  May,  the 
committee  has  secured  a  number  of 
pledges  from  publishers  to  remain  out 
of  the  spot  market  and  to  keep  their 
1920  newsprint  consumption  within  the 
same  amount  used  during  1919. 

Paper  Being  Saved 

The  result  is  shown  in  the  report  of 
the  Federal  Trade  Commission  that  the 
stocks  in  hands  of  publishers  had  risen 
from  30  days’  supply  in  March  to  51  days 
in  August,  the  curve  on  this  classifica¬ 
tion  being  practically  vertical  since  June. 
-■Xgainst  this  is  the  report  of  the  New 
York  Evening  Post  Statistical  Bureau 
that  the  advertising  lineage  for  the  first 
six  months  of  the  year  was  25  per  cent 
greater  than  for  the  first  six  months  of 
1919.  In  .August,  1920,  85  newspapers 
in  21  major  cities  carried  80,711,359  lines, 
which  was  6,330,055  lines  more  than  they 
carried  in  August,  1919,  a  gain  of  about 
8  per  cent. 

This  indicates  that  publishers,  through 
lessons  learned  in  conservation  will  be 
able  to  carry  the  increased  advertising 
predicted  by  the  advertising  agencies 
without  greatly  increasing  their  paper 
consumption  over  that  of  last  year  and 
therefore  without  purchases  of  spot 
paper  on  the  scale  of  last  fall  and  the 
spring  of  1920. 

It  should  be  borne  in  mind,  too,  that 
the  advertising  agents  quoted  above  are 
speaking  in  terms  of  dollars  and  not  of 
agate  lines.  With  advertising  appropria¬ 
tions  25  to  50  per  cent  higher  than  a 
year  ago,  newspaper  advertising  rates 
have  advanced  30-40  per  cent,  thereby 
consuming  a  greater  part  of  the  en¬ 
hanced  funds  of  advertisers.  Publish¬ 
ers  who  watch  their  cost  sheets  care¬ 
fully  will  be  able  to  handle  whatever  in¬ 
crease  in  volume  the  coming  months 
may  bring  without  running  up  costs  of 
operation  by  the  use  of  expensive  spot 
paper  and  employ  the  larger  advertising 
revenues  to  keep  alive  the  margin  of 
profit  that  has  been  endangered  in  re¬ 
cent  months  by  steadily  rising  costs  of 
contract  newsprint  and  labor  in  all  de¬ 
partments. 
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understands  not  only  the  intricacies  of 
newspaper  work  in  this  country  but  more 
especially  the  problems  which  enter  into 
the  obtaining  and  dissemination  of  news 


REUTERS  PLAN  CABLE 
TO  CANADA 


Resolutions  Adopted  at  New  York  Meeting  Will  Be  Trans¬ 
mitted  to  International  Conference  by 
U.  S.  Delegates 


pROTESTS  against  the  widespread 
delay  of  press  dispatches  and  against 
the  gradual  withdrawal  from  the  use  of 
the  press  the  American  naval  wireless 
system  with  resultant  casting  of  press 
dispatches  upon  overloaded  commercial 
wires,  and  a  request  that  the  American 
delegates  to  the  International  Conference 
on  Communications  secure  from  foreign 
governments  an  agreement  to  provide 
adequate  land  wire  communication  to 
handle  all  international  press  dispatches 
passing  through  their  territory  under  the 
same  rules  as  to  impartiality  and  speed 
as  cables  and  radio  stations  are  among 
the  salient  points  of  resolutions  adopted 
at  a  meeting  in  New  York  of  represen¬ 
tatives  of  the  New  York  city  newspapers 
and  press  associations  on  Wednesday  eve¬ 
ning. 

The  meeting,  which  was  called  by  L.  B. 
Palmer,  manager  of  the  American  News¬ 
paper  Publishers  Association,  was  held  in 
the  New  York  offices  of  the  Boston 
Globe,  and  ordered  that  the  resolutions, 
the  text  of  which  is  given  below,  be  trans¬ 
mitted  by  their  Washington  correspon¬ 
dents  to  Postmaster  General  Burleson 
and  Under  Secretary  of  State  Davis,  two 
of  the  American  delegates.  The  resolu¬ 
tions  follow : 

Whereas:  The  undersigned  newspapers  and 
press  associations  today  have  gathered  in  New 
York  City  at  the  request  of  the  Under  Sec¬ 
retary  of  State,  Newman  Davis,  and  Postmaster 
General  Albert  Burleson,  for  the  purpose  of 
drafting  a  memorandum  to  the  American  dele¬ 
gates  to  the  International  Conference  of  Com- 
niiinications;  and, 

Whereas:  This  memorandum  is  for  the  pur¬ 
pose  of  indicating  to  the  American  delegates 
the  needs  of  newspaperdom  in  .America  and 
abroad  for  a  rapid  and  efficient  intercommuni¬ 
cation  of  news  between  nations,  which  is  in 
the  interests  of  world  peace  and  good  will, 
and  in  order  that  the  American  delegates  may 
be  guided  in  their  efforts  to  relieve  the  press 
of  the  large  burden  of  discrimination  and  dis- 
orginiration  which  it  now  endures;  be  it 

Resolveo;  That  we  protest  against  the  dis¬ 
organization  in  the  communications  of  the 
world,  against  the  lack  of  a'  universal  and 
freely  interchanged  service  and  of  co-operation, 
against  the  absence  of  available  centers  of  in¬ 
formation,  and  against  the  continual  exercise 
of  competitive  reprisals  by  governments  and 
corporations  to  the  detriment  of  our  business 
and  other  business. 

That  we  protest  against  the  hindrances  to 
international  communication  imposed  by  gov¬ 
ernments  and  cable  and  radio  companies  when 
they  either  openly  forbid,  or  secretly  delay, 
messages  by  certain  available  routes  or  to 
certain  countries  in  the  interest  of  their  own 
favored  and  privileged  routes  and  companies. 

TTiat  we  urge  the  conference  to  establish  a 
center  of  authority  and  information  in  the 
chief  city  of  each  continent,  open  night  and 
dav  for  advices  on  current  cable  and  wireless 
conditions  in  all  parts  of  the  world  and  author- 
ired  to  distribute  congestions,  and  to  enforce 
the  regulations  adopted  by  the  conference  im¬ 
mediately  wherever  they  are  being  violated. 

That  we  protest  against  the  failure  of 
foreign  governments  and  corporations  to  pro¬ 
vide  adequate  land  wire  communications  from 
their  respective  capitals  and  chief  commercial 
cities  to  the  termini  of  the  cable  and  radio 
corporations. 

That  we  urge  the  American  delegates  to  se¬ 
cure  from  foreign  governments  an  agreement 
to  provide  adequate  land  wire  communication 
to  handle  all  international  press  dispatches  pass¬ 
ing  through  their  territory,  and  that  these  land 
wire  facilities  so  provided  shall  be  operated 
under  the  same  rules  as  to  impartiality  and 
speed  as  cables  and  radio  stations. 

That  we  protest  against  the  widespread  delay 
of  press  dispatches. 

Tliat  we  urge  the  International  Conference 
on  Communications  to  cause  the  governments 
of  the  world  to  legislate  uniformly,  requiring 
cable  and  radio  companies  to  refund  a  per¬ 
centage  of  the  rale  charged  on  press  messages 
which  are  delayed  longer  than  one  hour  actuaj 
transpired  time  for  full  rate,  and  four  hours’ 
actual  transpired  time  on  high  jiress  rate  on 
Trans-Atlantic  lines  of  communication  and  a 
proportionate  regulation  on  other  oceans. 

That  we  strongly  protest  against  the  limita¬ 
tions  made  and  proposed  on  the  use  by  news¬ 
papers  of  government  wireless  facilities  such 
as  those  of  the  United  States  Navy. 

That  v/e  protest  against  the  gradual  with¬ 
drawal  from  the  use  of  the  press  into  idleness 
of  the  American  naval  wireless  system,  with 
its  capacity  of  100,000  to  20O,Oij0  words  daily 
when  by  that  act  of  withdrawal  our  news  dis¬ 
patches  are  thrown  onto  the  already  congested 
commercial  lines  and  incur  fatal  delays,  if 
handled  at  all. 


That  we  urge  the  communications  conference 
to  use  every  effort  to  secure  the  co-operation 
of  the  great  governmental  radius  abroad  with 
our  own  government  stations  to  the  end  that 
working  agreements  may  be  reached  for  the 
benefit  of  the  newsirapers  and  the  public  in  the 
countries  concerned,  and  that  our  government 
radio  stations  be  restored  everywhere  to  press 
service. 

That  we  protest  against  monopoly  of  any 
cable  or  radio  circuit,  or  of  any  system  of 
radios  or  cables,  or  of  any  other  means  of 
world  communication,  by  the  owning  or  oper¬ 
ating  company  for  commercial  business  for  the 
full  24  hours  a  day  to  the  exclusion  of  field 
press  dispatches. 

That  we  urge  the  American  and  other  dele¬ 
gates  to  cause  the  operatives  of  the  Inter¬ 
national  Communications  everywhere  to  set 
aside  requisite  periods  for  each  cable  and  radio 
circuit  each  day  for  the  sending  of  press  dis¬ 
patches,  as  is  done  in  a  degree  in  other  coun¬ 
tries;  and,  be  it 

Resolved:  That  we  organize  a  league  and 
address  to  the  leading  cable-using  newspapers 
and  press  associations  of  all  nations  an  appeal 
to  join  with  us  in  a  common  solution  ot  the 
problems  of  international  communications 
which  are  common  to  us  all. 

The  resolutions  were  signed  by  Joseph 
Pierson,  Chicago  Tribune;  C.  V.  Vanan- 
da,  managing  editor.  New  York  Times; 

E.  E.  Irvine,  New  York  Herald;  George 
Smith,  managing  editor,  New  York  Trib¬ 
une;  George  Hargreaves,  Universal  Ser¬ 
vice;  Karl  Bickel,  United  Press  Associa¬ 
tions;  Marlen  E.  Pew,  International 
News  Service.  * 

On  account  of  a  board  of  directors 
meeting  of  the  Associated  Press  that  as¬ 
sociation  was  not  represented.  However, 

F.  R.  Martin  declares  it  the  A.  P.’s  in¬ 
tention  to  act  on  the  resolutions  direct 
with  Mr.  Davis  and  Mr.  Burleson. 


Washington. — Inauguration  of  a  new 
day  for  the  newspapers  of  America  in 
the  receipt  and  dispatch  of  cable  news 
will  result  from  the  sessions  of  the  Inter¬ 
national  Communications  Conference, 
which  began  its  preliminary  sessions  in 
Washington  this  week,  if  the  American 
delegates  to  the  conference  are  able  to 
carry  through  at  least  a  portion  of  the 
program  which  they  have  outlined  in  a 
scries  of  conferences  they  have  been  hold¬ 
ing  for  the  past  two  weeks  with  repre¬ 
sentatives  of  press  associations,  news¬ 
papers,  cable  companies  and  commercial 
houses. 

Present  sessions  of  the  conference,  in 
which  the  United  States,  Great  Britain, 
France,  Italy  and  Japan  are  taking  part, 
are  concerned  primarily  in  the  disposition 
of  the  German  cables  and  the  preparation 
of  a  program  for  the  general  sessions  to 
which  all  nations  in  the  world  will  be  in¬ 
vited,  but  it  is  from  the  very  beginning 
that  the  .American  members  hope  to  start 
the  movement  for  cable  reforms  that  will 
result  in  making  cable  news  from  all 
parts  of  the  world  a  commodity  easily  ob¬ 
tained  and  economically  procured. 

Particular  emphasis  has  been  placed  by 
the  government  representatives  on  the  de¬ 
sires  of  the  press  and  the  final  meeting 
between  the  American  delegates  and  the 
newspaper  men  was  held  on  Monday. 
It  was  agreed  at  that  conference  after  the 
views  of  the  press  have  been  thoroughly 
heard  that  a  brief  should  be  drawn  for 
the  guidance  of  the  delegates  embodying 
all  the  details  for  which  the  papers  sought 
consideration  so  that  it  might  be  placed 
formally  before  the  conference.  The  ses¬ 
sions  of»the  conference  will  be  closed  so 
that  this  course  was  adopted. 

The  American  delegates  are :  Postmas¬ 
ter  General  A.  S.  Burleson,  Under  Secre¬ 
tary  of  State  N.  H.  Davis,  Admiral  W.  S. 
Benson  and  Walter  S.  Rogers.  In  Mr. 
Rogers,  who  resigned  recently  as  pub¬ 
lisher  of  the  Washington  Herald,  the 
.American  press  had  a  spokesman  who 


from  abroad,  for  throughout  the  war  Mr. 
Rogers  served  as  the  chief  of  the  Euro¬ 
pean  news  service  for  the  Committee  on 
Public  Information. 

Particular  attention  will  be  devoted  to 
the  conditions  of  cable  .service  as  they 
affect  the  press  of  the  world  and  hinder 
and  handicap  the  transmission  of  un¬ 
biased  and  uncensored  news  at  reason¬ 
able  prices  from  one  end  of  the  world  to 
the  other.  Those  who  will  speak  for  the 
United  States  government  at  the  confer¬ 
ence  will  insist  that  a  free  and  unham¬ 
pered  press  demands  a  complete  over¬ 
hauling  of  the  existing  rates  as  a  guaran¬ 
tee  of  unfettered  and  voluminous  service. 
The  cardinal  principles  as  affecting  the 
press  which  will  be  placed  before  the 
Conference  by  the  .American  delegates 
are: 

1.  That  a  flat  rate  for  press  messages 
be  established  and  guaranteed  to  all 
parts  of  the  world. 

2.  That  there  be  established  an  inter¬ 
national  governmental  guarantee  that 
press  messages  be  placed  on  the  same 
basis  as  are  the  mail  and  the  parcel  post 
under  the  International  Postal  Union 
agreement,  messages  being  relayed  from 
origin  to  destination  without  a  break  of 
any  kind. 

3.  That  there  be  put  into  effect  a  strict 
code  binding  all  concerns  responsible 
for  the  handling  of  dispatches,  to  com¬ 
pel  publication  of  rates,  and  abolition  of 
rebates  and  all  other  expedients. 

Some  of  these  methods  in  the  view  of 
the  American  delegates  are  absolutely 
indispensable.  For  instance,  the  cable 
companies  in  the  .Atlantic  have  refused 
to  handle  messages  with  duplicate  ad¬ 
dresses.  In  other  words,  if  the  same 
dispatch  is  sent  to  half  a  dozen  different 
newspapers  the  cable  companies  have 
insisted  that  the  messages  be  sent  in  full 
to  each  paper  in.stcad  of  merely  sending 
the  one  message  to  the  relaying  point 
with  the  different  addresses.  This  has 
resulted  in  clogging  the  cables  and  in¬ 
cidentally  in  greater  expense  to  the  press. 

.American  delegates  to  the  Communi¬ 
cations  conference  believe  that  with  the 
help  they  have  obtained  from  the  press 
they  will  be  able  to  reach  a  new  interna¬ 
tional  understanding  as  to  press  dis¬ 
patches  and  to  establish  a  rate  which 
will  make  the  press  of  the  world  a 
“League  of  Nations.’’  The  expectation 
is  that  Great  Britain  will  support  the 
contention  of  the  United  States  and  that 
the  two  acting  together  will  be  able  to 
command  the  adherence  of  the  other 
principal  nations  participating  in  the 
conference. 


Four  Bo(ton  Sunday  Paper*  10  Cents 

Boston. — Coincident  with  the  an¬ 
nouncement  here  of  an  advance  of  75 
cents  a  hundredweight  in  the  price  of 
newsprint,  thr»*e  of  die  four  Boston  Sun¬ 
day  newspapers,  the  Herald,  Advertiser 
and  Globe  on  Oct.  3  announced  that  be¬ 
ginning  with  next  Sunday’s  issue  the 
price  of  the  papers  would  be  10  cents. 
The  American  will  go  to  3  cents  daily  on 
October  ‘11.  The  Post  announced  that 
it  would  not  increase  its  price  to  the 
reader,  due  to  the  present  downward 
trend  of  prices,  and  that  it  would  in¬ 
crease  newsdealers’  profits  and  allow  5% 
returns  on  unsold  copies. 


Times  Capital  is  $4,000,000 

Authorization  has  been  granted  by  the 
Secretary  of  State  of  New  York  for  the 
increase  from  $1,000,000  to  $4,000,000  in 
the  capitalization  of  the  New  York 
Times,  voted  at  a  recent  meeting  of  the 
New  York  Times  Company. 


Sir  Roderick  Jones  Respond*  to  Do¬ 
minion  Demand  for  British  Angle 
on  Empire  News  by  Promise 
of  Direct  Connections. 


(Special  to  Editor  &  PublismerI 

Montreal. — For  some  time  there  has 
been  a  desire  among  newspaper  pro¬ 
prietors  throughout  the  British  Empire 
for  an  improved  cable  news  service  and 
in  Canada  the  desire  for  a  direct  service 
has  been  insistent.  This  was  the  upper¬ 
most  subject  discused  at  the  recent  Im¬ 
perial  Press  Conference  and  a!ri.a:ly  it 
appears  that  the  question  is  about  to  de¬ 
velop  from  discussion  to  the  practi.  ,i  . 

Sir  Roderick  Jones,  chairman  and 
managing  director  of  Reuter’s  Agency, 
is  at  present  a  guest  at  the  Ritz-Carlton 
Hotel  here,  and  in  an  interview  said: 

“I  am  at  liberty  to  state  that  a  Brit¬ 
ish  service  will  be  put  into  this  country. 
It  is  not  quite  clear  yet  what  means  will 
be  used,  but  that  will  be  settled  before 
long,  and  I  thinfl  you  may  tell  the  pub¬ 
lic  that  an  announcement  will  be  made 
in  the  near  future. 

“Nothing  impressed  me  more  than  the 
very  evident  desire  of  all  classes  of 
people  to  supplement  strongly  from  Brit¬ 
ish  sources  the  news  from  abroad  reach¬ 
ing  Canada.  Whether  a  man  was  a 
jouralist  or  a  politician,  a  rancher  or  a 
husiness  man,  they  all  seemed  to  be 
united  on  one  point.  When  people  whom 
I  met  knew  I  had  something  to  do  with 
cables,  they  usually  asked  me  why  noth¬ 
ing  was  done  to  give  the  Canadian  pub- 
British  news  from  a  British  standpoint. 
The  answer  was  that  a  Reuter  Service 
to  Canada  shall  be  established,  and  I 
am  hoping  that  this  will  be  possible 
through  the  co-operation  of  all  the  Can¬ 
adian  newspapers  as  a  body. 

“While  we  are  discussing  this,”  added 
Sir  Roderick,  “I  want  you  clearly  to 
understand  that  I  have  no  criticism  to 
make  of  the  American  news  service  as 
such.  Services  like  the  Associated  Press 
are  perfectly  good,  clean  services  and 
are  absolutely  innocent  of  any  conscious 
bias.  But  it  must  always  be  recollected 
that  the  news  is  intended  for  the  Ameri¬ 
can  public,  and  is  designed  to  represent 
their  point  of  view. 

“This  clearly  cannot  always  coincide 
with  the  point  of  view  of  the  Canadian 
or  the  Englishman.  Therefore  it  is  that 
honest  and  impartial  accounts  may  be 
presented  in  such  a  way  as  to  be  ex¬ 
tremely  distasteful  to  the  Canadian,  and 
at  the  .same  time  to  have  a  very  in¬ 
jurious  effect  on  the  patriotic  sense  of 
those  who  know  nothing  about  home 
politics.” 

Norfolk  Tribune  Out  This  Week? 

(By  Telegraph  to  Edito*  &  Potlishm) 

Norfolk,  Va.,  Oct.  7. — The  Norfolk 
Tribune,  the  new  afternoon  and  Sunday 
morning  paper,  which  was  scheduled  to 
appear  some  time  ago,  will  make  its  ap¬ 
pearance  this  week,  it  is  said.  Charles 
B.  Cooke,  formerly  of  the  Richmond 
Jaurnal,  recently  absorbed  by  the  Times- 
Dispatch,  and  Harry  Tucker,  formerly 
of  the  Richmond  Virginian,  are  heading 
departments  on  the  new  paper. 


Westfall  /.broad  for  Hearst 

E.  A.  Westfall,  publisher  of  the  Bos¬ 
ton  American,  has  been  traveling  through 
Northern  Europe  for  the  past  few 
'weeks  investigating  Scandinavian  sources 
of  pews  print  supply  for  the  Hearst 
publications. 
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LAUNCH  BIG  MOVEMENT 
S.  MERCHANT  MARINE 


PLAN  INTERNATIONAL  AD  SHOW  STRUNSKY  EDITOR  OF  POST 


Thirty  Club  of  London  Invites  Anxeri-  Promoted  to  Succeed  Rollo  Ogden 
cans  to  Participate  *  After  14  Years’  Service 


Will  Come  Before  American  Advertising  Agencies  Association 
and  Audit  Bureau  of  Circulations  Annual  Con¬ 
vention  in  Chicago. 


Chicago. — This  city  will  be  the  nerve 
center  of  advertising’s  high  strung  sys¬ 
tem  next  week  with  the  conventions  of 
the  .American  .Association  of  .Advertis¬ 
ing  Agencies  and  the  .Audit  Bureau  of 
Circulations  running  concurrently. 

In  the  words  of  Stanley  Clague,  man¬ 
aging  director  of  the  A.  B.  C.,  the  Hotel 
La  Salle  will  house  “the  greatest  collec¬ 
tion  of  advertising  men  ever  gathered 
under  one  roof.” 

While  the  two  organizations  will  hold 
their  business  meetings  separately,  the 
membership  of  Ixith  will  come  together 
on  two  occasions,  a  luncheon,  Thurs¬ 
day,  October  14,  at  the  invitation  of  the 
Chicago  special  representatives  and  at 
an  impressive  banquet  Friday  night  in 
honor  of  Admiral  W.  S.  Benson, 
chairman  of  the  U.  S.  Shipping  Board 
Corporation,  who  will,  of  course,  be  the 
principal  speaker.  Edward  X.  Hurley, 
former  chairman,  may  also  be  a  speaker. 
The  latter  f>ccasion  will  take  on  an 
aspect  of  international  importance  be¬ 
cause  of  the  announcement  that  it  will  be 
“the  launching  of  a  movement  for  a 


Arizona  Dailiez  Not  Short  of  Newsprint, 
Meeting  at  El  Paso  Shows 

(/>>■  Tclcgrat'h  to  Hditor  &  Publisher) 


permanent  .American  Merchant  Marine.” 

The  conference  of  the  agency  men  will 
open  first,  on  Wednesday,  and  continue 
over  to  Thursday  and  Friday  with  daily 
business  meetings  scheduled.  Over  two 
hundred  delegates  are  expected.  New 
officers  will  be  chosen. 

The  A.  B.  C.  will  convene  Thursday 
for  a  business  session.  The  election  of 
officers  will  be  held  Friday  following 
the  delivery  of  the  annual  message  by 
L.  B.  Jones  of  the  Eastman-Kodak 
Company,  president  and  chairman  of  the 
lioard  of  directors.  The  election  will 
include  the  re-election  or  replacement  of 
11  members  of  the  board  with  six  men 
representing  the  advertisers  and  one 
from  each  of  the  following  divisions : 
newspapers,  magazines,  advertising 
agencies,  farm  papers  and  business 
papers. 

Friday  afternoon  will  be  reserved  for 
discussion  of  the  problems  of  the  vari¬ 
ous  interests  as  well  as  the  reports  of 
the  various  divisions  which  will  hold 
sectional  meetings  throughout  the  con- 
{Couiinued  on  Pa^r  30.) 


a  receiition  and  luncheon  at  the  New 
York  .Advertising  Club  on  October  7, 
President  George  W.  Hopkins  of  the 
New  A’ork  club,  presiding. 

Mr.  Stewart  referred  to  the  annual 


Charles  F.  Higham  and  W.  S.  Craw¬ 
ford,  British  advertising  agents,  who 
have  become  well  acquainted  with  .Amer¬ 
ican  advertising  men,  are  making  strong 
bids  to  have  American  advertising  agents 
and  newspapers  represented  at  the  Inter- 
tional  Advertising  Exhibition,  under  the 
auspices  of  the  Thirty  Club  of  London, 
at  the  White  City,  London,  in  November. 

Mr.  Higham,  in  a  letter  to  W.  H.  Ran¬ 
kin,  his  American  correspondent,  sug¬ 
gests  that  if  the  above  interests  take 
space  in  the  exhibition  aggregating 
$25,000,  he  and  Mr.  Crawford  would  ar¬ 
range  to  put  people  in  charge  of  the 
stands  and  to  generally  deal  with  any 
exhibits  sent  by  Americans,  thus  saving 
the  trouble  and  expense  of  sending  to 
England  a  man  or  woman  for  that  pur¬ 
pose.  Mr.  Higham  advises  that  the  ex¬ 
hibit  ought  to  leave  New  York  not  later 
than  the  end  of  October.  The  inclusive 
cost  per  stand,  16  by  16  feet,  will  be  150 
pounds. 


ADVERTISING  GAINS  IN  AUGUST 


Total  of  80,711,359  Lines  Is  6,330,055 
Greater  Than  August,  1919,  Lineage 

Summer  depression  continues  to  be 
shown  in  the  advertising  figures  of  103 
newspapers  in  21  major  cities  compiled 
by  the  statistical  department  of  the  New 
A'ork  Evening  Post  for  the  month  of 
.August,  1920,  compared  with  .August, 
1919. 

The  summary  by  cities  follows: 


DISCUSS  WAGES  AND  PAPER 


El  Paso,  Tex.,  Oct.  7. — Publishers  of 
Arizona,  New  Mexico,  and  of  El  Paso, 
Te.xas,  on  Tuesday  concluded  a  two 
days’  meeting  of  the  .Arizona  Daily 
Newspaper  .Association.  Prevailing  and 
pending  scales,  linotype  schools  and  the 
news  print  situation  occupied  practi¬ 
cally  all  of  the  time  of  the  meeting. 

Consideration  of  the  news  print  pur¬ 
chasing  organization  was  brought  into 
the  meeting  but  it  developed  that  with 
a  few  exceptions  the  publishers  of 
.Arizona  were  adequately  covered  by 
contracts  from  Pacific  Coast  sources. 
The  news  print  situation  in  El  Paso  and 
New  Mexico,  however,  is  not  so  good 
and  at  least  one  instance  of  affiliation 
with  the  Publishers  Buydng  Corpora¬ 
tion  was  noted. 

News  print  in  Arizona  under  contract 
is  costing  not  less  than  8  cents.  It  was 
reported  there  was  little  spot  paper  on 
the  Pacific  Coast  Market. 

.Apnroval  of  the  Southern  Newspa- 
pc  •  Publishers  Association  and  the 
American  Newspaper  Publishers  .Asso¬ 
ciation  activities  in  the  establishment  of 
a  linotype  school  in  Macon,  Ga.,  was 
expressed.  The  members  of  the  Ari¬ 
zona  association  were  urged  to  support 
the  institution  and  agreed  to  support 
any  other  movement  in  the  western 
part  of  the  country  along  the  same  line. 

The  next  meeting  of  the  association 
will  be  held  in  the  spring  and  the  loca¬ 
tion  will  be  determined  by  referendum 
of  the  members.  It  is  expected  that  at 
least  three  of  the  New  Mexico  daily 
publishers  will  become  permanently  af¬ 
filiated  with  the  association.  On  Mon¬ 
day  evening,  the  El  Paso  publishers  en¬ 
tertained  the  visitors  with  an  elaborate 
dinner  in  Juarez,  Mexico. 


STEWART  HONORED  IN  NEW  YORK 


Advertizing  Club  Givez  Luncheon  For 
A.  A.  C.  W.  Prewdent 

Rowe  Stewart,  president  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World 
and  advertising  manager  of  the  Philadel¬ 
phia  Record,  was  the  guest  of  honor  at 


meeting  of  the  clubs  next  year  at  At¬ 
lanta,  and  to  the  regional  meetings  which 
will  be  held  during  the  next  few  weeks, 
and  mentioned  the  work  that  is  being 
planned  by  the  variou.s  committees.  He 
referred  to  the  activities  of  V’ice-Presi- 
dent  Frank  .A.  Black,  of  Boston,  who  is 
in  charge  of  the  educational  committee 
and  the  committee  on  book  publication 
in  charge  of  H.  S.  Houston,  which  made 
a  profit  of  $3,000  last  year.  He  also 
praised  the  committee  on  finance,  com¬ 
posed  of  John  Ring,  Jr.,  St.  Louis;  Reu¬ 
ben  Donnelley,  Chicago;  and  C.  .A.  Otis, 
of  Cleveland,  who  are  determining  the 
funds  necessary  for  the  conduct  of  the 
association  during  the  coming  year. 


1920 

Xfiw  York..  10,581 ,014 
P.irmiiiRham  2,085,356 
Chicaeo  5,403,063 
I’liil,T(1elphia  5,866,518 
1.05  Anpeles  6,452,866 
Ilaltimore..  4,076, .308 
Boston  ...  3,892.121 
Detroit  . . .  4,659.494 
Cleveland..  4,555.725 
Washington  3,334,562 
Buffalo  ...  3,072,140 
St  Louis..  3,370,460 
Indianapolis  2,805,771 
Minneapolis  2,796,099 
St  Paul...  2,166,976 
Milwaukee.  2,582,015 
SanFranc’o  3,421,978 
New  Orl’ns  2,798,630 
Cincinnati..  2,900,100 
I.ouisville.  .  2,138,763 
Houston  ..  1,751,400 


Totals  ...80,711.359 


1919 

10,214,003  367,011  Gain 

1,719,774  365,582  Gain 

5,025,927  377,136  Gain 

5,557,092  309,426  Gain 

5,155,346  1,297,520  Gain 

3,901,406  174,902  Gain 

3,842,195  49,926  Gain 

4,185.776  473,718  Gain 

4.215.900  339,825  Gain 

3,342,634  8,072  Loss 

3,070,257  1,883  Gain 

2,809,680  560,780  Gain 

2,820,103  14,332  Loss 

2,809,175  13,076  Loss 

2,096,584  70,392  Gain 

2.302,069  279,946  Gain 

3,007,284  414,694  Gain 

2,194,595  604,035  Gain 

2.532.900  367,200  Gain 

1,907,858  230,905  Gain 

1,670.746  80,654  Gain 


74,381,304  6,330,055  Gain 


CALENDAR  OF  COMING  EVENTS 


OCTOBER 


9 — Central  New  York  Press  Association  meet¬ 
ing,  Hotel  Onondaga,  Syracuse. 

11 —  Eastern  Pennsylvania  Publishers  Associa¬ 
tion  meeting,  Pottsville,  Pa. 

12 —  Sphinx  Club  Banquet,  Waldorf-Astoria 
Hotel,  New  York,  7  p.  m. 

St.  Louis  Advertising  Club  annual  meet¬ 
ing  and  election. 

12- 19 — ^Texas  Circulation  Managers  Association 

meeting.  State  Fair,  Dallas. 

13 —  Interstate  Circulation  Managers  Associa¬ 
tion  convention,  Philadelphia. 


13- 15 — .\merican  Association  of  Advertising 

Agencies  annual  convention.  Hotel  La 
Salle,  Chicago. 

14 —  Technical  Publicity  Association  dinner  and 
meeting.  Machinery  Club,  New  York. 

14- 15 — Audit  Bureau  of  CirculatiOTS  annual 
convention.  Hotel  La  Salle,  Chicago. 

15 —  A.  A.  A.  A.  and  A.  B.  C.  joint  banquet. 
Hotel  La  Salle,  Chicago. 

Fifth  Avenue  Association,  luncheon  to  vis¬ 
iting  Chinese  business  men,  Waldorf- 
Astoria,  New  York,  12.30  p.  m. 

James  Gordon  Bennett  Memorial  Associa¬ 
tion  meeting.  Press  Club,  New  York. 
Texas  Daily  Newspaper  Association  meet¬ 
ing,  Dallas. 

18 —  Wisconsin  Daily  League  meeting,  Kenosha, 
Wis. 

Ig.l9 — California  Circulation  Managers  Asso¬ 
ciation  meeting,  Sacramento. 

19 —  Southern  Newspaper  Publishers’  Associa¬ 

tion  advertising  committee  and  Southern 
Council  American  Advertising  Agencies 
Corporation  meeting.  New  Orleans. 
Scranton  Advertising  Club  dinner  to  Rowe 
Stewart.  . 

Three  !  (Illinois,  Indiana,  Iowa)  Circu¬ 


lators  .Association  convention,  Hotel  La 
Salle,  Chicago. 

New  York  League  of  Advertising  Women 
opening  meeting  of  season.  Advertising 
Club,  New  York. 

19- 20 — New  York  State  Circulation  Managers 

.Association,  Rochester,  N.  Y. 

Carolina  Circulation  Managers  Association, 
Raleigh,  N.  C. 

Inland  Daily  Press  Association  meeting. 
Hotel  La  Salle,  Chicago. 

Better  Letters  Association  convention, 
Springfield,  Mass. 

20 —  New  England  Circulation  Managers  Asso¬ 
ciation  meeting,  Hartford,  Conn. 

2C-21 — Association  of  Canadian  Advertisers 
convention.  Prince  George  Hotel,  Toronto. 

20- 22 — Associated  Business  Papers  annual  con¬ 

vention,  New  York  City. 

21 —  Canadian  Press,  Limited,  annual  meeting, 
Toronto. 

21- 22 — New  England  Association  of  Advertis¬ 

ing  Clubs  convention,  Boston. 

22 —  Canadian  Daily  Newspaper  Association 
annual  convention,  Toronto. 

26 —  Scranton  Advertising  Club  meeting. 

27- 29 — Direct  Mail  Advertising  Association 

convention,  Detroit. 

NOVEMBER  * 

7 — American  Pulp  &  Paper  Mill  Superintend¬ 
ents’  Association  meeting,  Chicago. 

9 — Sphinx  Club  banquet,  Waldorf-Astoria, 
New  York. 

11 — American  Pulp  &  Paper  Association  fall 
conference,  Chicago. 

19-21 — California  Press  Association  convention, 
San  Francisco. 

29 — Christian  Science  Monitor  suit  hearings 
open,  Boston. 


Simeon  Strunsky,  who  has  been  as¬ 
sociated  with  the  Evening  Post  as  edi¬ 
torial  writer  since  1906,  has  been  ap¬ 
pointed  editor. 

For  the  past 
five  months,  suc¬ 
ceeding  Rollo 
Ogden’s  resigna¬ 
tion  as  editor, 

Mr.  Strunsky  has 
acted  as  chief 
editorial  writer. 

Mr.  Strunsky, 
in  addition  to  his 
editorial  work, 
is  well  known 
as  the  author 
of  several  books 
of  essays,  including  “A  Patient  Ob¬ 
server,”  “Post  Impressions,”  “Belshaz¬ 
zar  Court,”  and  contributions  to  various 
magazines,  among  them  “The  Profes¬ 
sor’s  Progress,”  recently  published 
anonymously  in  the  .\tlantic  Monthly. 


RICE  WON’T  CHANGE  STAFF 


Washington  Herald  Organization  Built 
by  Rogers  and  Suter  to  Stay 

Washingto.n. — Jolin  E.  Rice,  newly 
elected  president  and  general  manager 
of  the  Washington  Herald,  informed 
the  correspondent  of  Editor  &  Pub¬ 
lisher  that  he  anticipated  making  no 
changes  in  the  personnel  of  the  paper. 
He  has  taken  the  staff  built  up  by 
Walter  S.  Rogers  and  Herman  Suter, 
who  preceded  him  in  charge  of  the 
property. 

Mr.  Rogers  is  at  the  State  Depart¬ 
ment  in  connection  with  his  duties  as 
an  American  delegate  to  the  Interna¬ 
tional  Communications  Conference.  Mr. 
Suter  severed  his  connection  with  the 
Washington  Herald  following  the  pub¬ 
lication  of  Sunday’s  paper  and  left  for 
New  York.  His  plans  for  the  future 
have  not  been  definitely  settled. 


Azzociated  Prezz  Directorz  Meet 

Routine  business  kept  the  directors 
and  executive  committee  of  the  Asso¬ 
ciated  Press  busy  during  Wednesday, 
Thursday  and  Friday  of  this  week  at 
their  meeting  in  New  York.  Results  of 
the  conference  of  A.  P.  officials  with 
delegates  preliminary  meeting  of  the  In¬ 
ternational  Conference  on  Communica¬ 
tions  were  discussed,  but  no  statement 
was  made  for  publication  up  to  Editor 
&  Publisher’s  press  time.  The  fol¬ 
lowing  directors  were  present:  F.  B. 
Noyes,  Washington  Star;  W.  L.  McLean, 
Philadelphia  Bulletin;  A.  S.  Ochs,  New 
York  Times;  A.  C.  Weiss,  Duluth 
Herald;  J.  R.  Rathom,  Providence  Jour¬ 
nal  ;  W.  H.  Cowles,  Spokane,  Spokes¬ 
man-Review  ;  D.  E.  Town,  Louisville 
Herald;  R.  M.  Johnston,  Houston  Post; 
Frank  P.  MacLennan,  Topeka  State 
Journal;  C.  A.  Rook,  Pittsburgh  Dis¬ 
patch:  Charles  H.  Clark,  Hartford 
Courant;  Clark  Howell,  Atlanta  Con¬ 
stitution;  V.  S.  McClatchy,  Sacramento 
Bee ;  and  E.  H.  Baker,  Cleveland  Plain 
Dealer. 


German  Paper  Pleazez  Uzerz 

Users  of  German  newsprint  which  has 
been  brought  into  New  York  in  recent 
weeks  say  that  the  paper  is  of  good 
texture,  blue-white  in  tone  and  of 
greater  tensile  strength  than  the  usual 
American  paper.  The  New  York  Sun 
and  the  Herald  have  contracted  for  800 
tons  of  German  paper,  to  be  delivered 
during  November  and  1,200  tons  dur¬ 
ing  December  to  be  delivered  at 
cents  f.  o.  b.  dock. 
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OLD  PHILADELPHIA  PRESS  A  SCHOOL 
FOR  WRITERS  AND  EXECUTIVES 


News,  Editorial  and  Business  Staffs  Furnished  Host  of  Able 
Leaders  to  Newspapers  and  Other  Fields 
of  Business 


By  E.  A.  MUSCHAMP 


T  AST  week’s  purchase  of  the  Philadel- 
■*-^phia  Press  by  the  Public  Ledger  Com¬ 
pany  and  the  consolidation  of  the  Press 
with  the  Public  Ledger,  marked  the  pass¬ 
ing  of  not  only  one  of  Philadelphia’s 
oldest  and  best-known  newspapers,  but 
one  of  the  oldest  and  best-known  papers 
in  the  country. 

Cyrus  H.  K.  Curtis,  president  of  the 
Ledger  Company  and  head  of  the  Curtis 
Publishing  Com.pany,  as  noted  in  Editor 
&  Publisher  of  October  2,  stated  that 
among  the  many  Press  features  that  the 
Public  Ledger  will  take  and  continue 
will  be  the  six  pages  of  comics  in  color 
which  will  appear  as  a  part  of  the  Sun¬ 
day  Ledger.  Since  the  Public  Ledger 
has  been  under  the  Curtis  management 
it  has  carried  no  colored  comics  on  Sun¬ 
day — in  fact,  no  comic  supplement  of 
any  kind.  The  old  Press  Sunday  comics 
which  hereafter  will  be  a  part  of  the 
Public  Ledger,  include  Fisher’s  “Mutt 
and  Jeff,’’  “Tom  Sawyer  and  Huck 
Finn,’’  by  Dwig,  the  perennial  “Hair¬ 
breadth  Harry’’  by  Kahler,  “The  Gumps’’ 
by  Sid  Smith,  “Betty”  by  Voight  and 
Rube  Goldberg’s  “Boob  McNutt.” 

Although  the  Press  has  not,  during  the 
last  few  years,  occupied  the  conspicuous 
place  in  Philadelphia  journalism  that  it 
once  did,  it  has  nevertheless  had  a  re¬ 
markable  history  which  stretches  back 
over  more  than  half  a  century.  It  is 
widely  known  among  newspaper  men 
from  Coast  to  Coast  and  its  discontin¬ 
uance  on  October  1  brings  to  ao  end  a 
journalistic  career  that,  taken  all  in  all, 
was  one  of  the  most  notable  in  the 
country. 

The  Press  was  founded  by  the  late  Col. 
John  W.  Forney  and  the  first  issue  ap¬ 
peared  on  August  1,  1857.  During  those 
pre-Civil  War  days  Colonel  Forney,  who 
also  published  the  old  Washington 
Chronicle  for  a  time,  was  an  ardent 
Democrat  of  some  considerable  promi¬ 
nence.  He  was  a  personal  friend  of 
President  James  Buchanan,  and  in  addi¬ 
tion  to  his  editorial  duties  at  the  Na¬ 
tional  Capital  in  connection  with  his 
paper,  the  Chronicle,  he  served  for  a 
time  as  secretary  of  the  United  States 
Senate. 

But  with  the  coming  of  the  Civil  War 
Colonel  Forney  joined  the  Republican 
party  and  devoted  the  greater  part  of  his 
time  to  the  Philadelphia  Press.  Through¬ 
out  the  war  the  Press  was  a  strong  and 
effective  supporter  of  President  Lincoln 
and  his  administration,  and  for  forty 
years  afterwards  ranked  as  one  of  the 
foremost  Republican  newspapers  of  the 
nation.  In  1871  President  Grant  ap¬ 
pointed  Colonel  Forney  collector  of  the 
port  of  Philadelphia. 

In  1877  Colonel  Forney  sold  the  Press 
to  Calvin  Wells,  a  prominent  Pittsburgh 
iron  magnate,  and  the  Wells  family  re¬ 
tained  some  interest  in  the  paper  up  to 
its  recent  purchase  by  the  Public  Ledger ; 
the  last  issue,  dated  October  1,  1920,  car¬ 
ried  the  name  of  Samuel  Calvin  Wells 
as  associate  editor. 

Charles  Emory  Smith,  one-time  post¬ 
master-general,  and  Llnited  States  Am¬ 
bassador  to  Russia,  became  editor  in 
1880  and  continued  to  direct  the  policy 
of  the  paper  up  to  the  time  of  his  death 
a  few  years  ago.  Mr.  Smith  was  a  bril¬ 
liant  writer  and  speaker  and  his  edi¬ 
torials  were  widely  copied  and  quoted. 


In  Januarj',  1917,  the  Press  was  pur¬ 
chased  by  Rodman  Wanamaker;  and 
.“Mden  March,  who  had  been  Sunday  edi¬ 
tor  of  the  Press  a  numl)er  of  years  back, 
and  later  Sunday  editor  of  the  New 
York  Times,  was  made  president  of  the 
Press  Company  and  editor-in-chief  of  the 
paper.  Mr.  March  was  still  acting  in 
that  capacity  when  the  Press  was  sold. 
His  “chief-of-staff”  was  Richard  J. 
Beamish,  a  well-known  Philadelphia 
newspaper  man. 

Probably  no  newspaper  in  the  country 
has  had  connected  with  its  editorial  staff 
more  men  who  have  risen  to  prominence 
and  fame  than  the  old  Philadelphia 
Press.  There  were  times — fifteen,  twenty 
or  twenty-five  years  ago — when  the 
Philadelphia  Press  was  quite  generally 
acknowledged  to  have  had  one  of  the 
best — if  not  the  very  best — editorial  staffs 
in  the  United  States.  Older  newspaper 
men  will  recall  the  names  of  many  able 
and  prominent  journalists  who  were  at 
one  time  connected  with  the  Philadelphia 
Press.  Its  news  staff  was  especially 
strong,  and  fortunate  indeed  was  the 
young  man  who  aspired  to  a  journalistic 
career,  who  could  be  taken  on  as  a  “cub” 
in  the  local  department  of  the  paper. 

This  is  illustrated  by  a  story  told  of 
Henry  Villard  ,noted  Civil  War  Corre¬ 
spondent,  personal  friend  of  President 
Lincoln,  and  for  many  years  publisher 
and  editor  of  the  New  York  Evening 
Post.  When  Mr.  Villard’s  son,  Oswald 
Garrison  Villard,  who  later  succeeded 
his  father  as  owner  and  head  of  the 
Evening  Post,  and  who  is  now  publisher 
of  the  Nation  and  the  Nautical  Gazette, 
was  graduated  from  college,  the  elder 
Villard  made  a  special  trip  to  Philadel¬ 
phia  to  see  the  city  editor  of  the  Press. 

“I  consider  the  Philadelphia  Press  the 


PHII.AI)EI.PHI.^. — Most  of  the  members 
of  the  editorial  and  reporting  staff  of  the 
old  Philadelphia  Press,  have  been  ab¬ 
sorbed  by  the  Public  and  Evening  Ledg¬ 
ers,  the  Inquirer  Bulletin.  The  Record 
and  North  American  have  also  taken  a 
few.  Up  to  date  the  following  Press 
workers  have  been  “taken  care  of” : 

■Richard  J.  Beamish,  directing  editor 
of  the  Press,  has  become  associated 
with  the  Inquirer  as  special  feature 
writer. 

Samuel  Warnock,  former  assistant 
city  editor,  will  cover  city  hall  depart¬ 
ments  for  the  Public  Ledger. 

Odell  Hauser,  political  editor,  be¬ 
comes  associate  political  editor  with 
Thomas  F.  Healey  on  the  Public 
Ledger. 

William  Polk,  general  assignment 
man,  is  now  on  the  Public  Ledger  repor- 
torial  staff. 

Joseph  Maloney,  police  headquarters 
man,  has  been  engaged  for  general  work 
by  the  Evening  Ledger. 

Three  former  members  of  the  Press 
staff  have  been  absorbed  by  the  Eve¬ 
ning  Bulletin.  They  are  Ralph  Cropper, 
reporter,  and  Miss  Olga  Gelhaus  and 
Miss  Olive  Richter,  society  news  writers. 

Charles  Heflin,  police  district  re¬ 
porter.  will  assume  similar  duties  on 
the  Public  Ledger. 


best  school  of  journalism  in  the  coun¬ 
try,”  said  Henry  Villard  to  Benjamin 
Gordon,  who  was  then  city  editor,  “and 
I  would  like  my  son  to  take  a  four  years’ 
course  if  you  can  give  him  a  job.” 

It  was  on  the  local  staff  of  the  Phil¬ 
adelphia  Press,  back  in  the  ’80’s,  that 
young  Villard  received  his  first  news¬ 
paper  training. 

It  was  also  on  this  same  local  staff 
that  the  late  Richard  Harding  Davis  did 
his  first  newspaper  work.  He  had  worked 
for  a  few  weeks  on  the  Philadelphia 
Record,  but  as  his  brother,  Charles  Bel¬ 
mont  Davis,  has  said  in  his  book  “Ad¬ 
ventures  and  Letters  of  Richard  Harding 
Davis’". 

“Richard’s  stay  on  the  Record,  how¬ 
ever,  was  short-lived.  His  excuse  for 
the  brevity  of  the  experience  was  given 
in  an  interview  some  years  later:  ‘My 
city  editor  didn’t  like  me  because  on  cold 
days  I  wore  gloves.  But  he  was  de¬ 
termined  to  make  me  work,  and  gave  me 
about  eighteen  assignments  a  day  and 
paid  me  $7.00  a  week.  At  the  end  of 
three  months  he  discharged  me  as  in¬ 
competent.’  ” 

Young  Davis  then  went  to  work  on 
the  Press  and  was  on  the  local  staff 
from  1886  to  1889.  It  was  while  there 
that  he  gathered  the  material,  from  his 
daily  experiences,  for  his  famous  news¬ 
paper  story,  “Gallegher.” 

It  was  also  while  he  was  doing  repor- 
torial  work  in  Philadelphia  that  Davis 
sold  his  first  story  to  a  magazine — St. 
Nicholas — for  which  he  was  paid  $50.  In 
a  letter  to  his  family,  who  were  away 
from  their  home  in  Philadelphia,  at  the 
time,  he  told  of  his  first  literary  success 
and  said  facetiously : 

“I’m  going  down  street  now  to  see  if 
Drexel  wants  to  borrow  any  ready 
money — on  the  way  down  I  will  make 
purchases  and  pay  bills  so  that  my  march 
will  be  a  triumphal  procession.” 

.Andrew  W'atrous,  a  brilliant  young 
journalist  who  afterwards  went  to  New 
York,  was  city  editor  at  the  time  Davis 
was  a  reporter  on  the  Press.  The  lat¬ 
ter  was  always  on  the  lookout  for  “pic¬ 
ture”  and  “human  interest”  stories  and 
one  of  his  favorite  stunts  was  to  go  up 


.Arthur  J.  Meyers,  night  city  editor 
of  the  Press,  has  joined  the  staff  of  the 
Inquirer. 

Francis  C.  Richter,  Jr.,  managing  ed¬ 
itor,  has  joined  the  staff  of  the  Public 
Ledger. 

Clarence  While,  make-up  editor,  has 
joined  the  staff  of  the  Public  Ledger. 

Cornelius  Weaver,  w'ho  was  assistant 
political  reporter,  has  signed  up  with 
the  Bulletin  as  a  political  reporter  and 
writer. 

■Charles  Polk,  the  Press  reporter  cov¬ 
ering  the  shipping  beat,  has  joined  the 
staff  of  the  Public  Ledger. 

Frank  Sparks,  telegraph  editor  of  the 
Press  and  also  the  head  of  the  copy 
desk  of  that  organization,  has  joined 
the  staff  of  the  Public  Ledger. 

Dan  Patton  of  the  Press  copy  desk 
has  joined  the  staff  of  the  North  .Amer¬ 
ican. 

Charles  Heycr,  real  estate  editor  of 
the  Press,  has  been  appointed  real  es¬ 
tate  editor  of  the  Philadelphia  Record. 

Edward  Shambelain,  who  was  police 
reporter  on  the  Press,  has  decided  to 
abandon  newspaper  work  for  commer¬ 
cial  life. 

J.  Harry  Carr,  formerly  assistant 
make-up  editor  of  the  Press,  has  con¬ 
nected  with  the  New  York  Sun’s  rewrite 
desk. 


into  the  Philadelphia  “tenderloin,” 
dressed  as  a  habitue  of  the  district,  and 
after  “knocking  around”  with  thieves, 
pickpockets  and  other  choice  citizens  of 
the  underworld,  go  back  to  the  Press  of¬ 
fice  and  write  feature  stories  telling  how 
these  people  lived  and  plied  their  "trades’* 
and  “professions.”  i 

Ralph  D.  Paine,  another  popular 
writer  and  novelist  of  today,  got  hi.s 
first  reportorial  experience  on  the  old 
Press,  joining  the  local  staff  in  1897  just 
after  his  graduation  from  Yale. 

Another  Press  “cub”  of  a  couple  of 
decades  ago  was  Reginald  Wright  Kauf- 
mann.  It  was  while  working  as  a  re¬ 
porter  on  the  staff  that  Mr.  Kaufmann 
wrote  his  first  novel,  “Jarvis  of  Har¬ 
vard.”  He  left  the  Press  some  years 
later  to  join  the  editorial  staff  of  the 
Saturday  Evening  Post. 

Dr.  Talcott  Williams,  directing  head 
of  the  Pulitzer  School  of  Journalism  of 
Columbia  University  from  its  beginning 
up  until  his  retirement  a  short  time  ago, 
was  for  many  years  an  editorial  writer 
on  the  Press.  Col.  George  Nox  Mc¬ 
Cain,  noted  writer,  traveler  and  lecturer, 
and  now  a  special  writer  for  the  Even¬ 
ing  Public  Ledger,  was  political  editor 
of  the  Press  for  a  number  of  years;  and 
E.  J.  Gibson  was  for  several  years  the 
Washington  correspondent  and  later  an 
editorial  writer.  John  Russell  Young, 
another  well-known  writer,  and  librarian 
of  the  Congressional  Library  for  many 
years,  was  at  one  time  a  regular  con¬ 
tributor. 

William  L.  McLean,  now  publisher  of 
the  Philadelphia  Evening  Bulletin,  was 
treasurer  of  the  Press  for  several  years, 
and  Edward  Shull,  managing  editor  of 
the  Bulletin,  was  at  one  time  on  the 
Press  local  staff.  Others  who  have  been 
connected  with  the  Press  at  various 
times  include  Morris  Llewelyn  Cooke, 
a  prominent  engineer  and  director  of 
public  works  in  Philadelphia  under  the 
late  Mayor  Blankenburg;  George 
Sproule,  present  director  of  the  Phil¬ 
adelphia  municipal  department  of 
Wharves  and  Docks;  Mayor  John  K. 
Stauffer,  of  Reading,  Pa.,  who  was  at 
{ Continued  on  page  40) 


William  11.  Page,  reporter  of  the 
Press,  has  obtained  a  position  on  the 
staff  of  the  Record. 

John  H.  Quinn  of  the  Press  staff  has 
joined  the  staff  of  the  Bulletin. 

Joseph  L.  Copeland,  a  member  of  the 
Press  copy  desk,  has  been  appointed  the 
correspondent  for  the  four  morning  pa¬ 
pers  of  Philadelphia  and  will  cover  the 
“Main  Line”  territory  for  the  North 
.American,  Inquirer,  Public  Ledger  and 
Record. 

Joseph  Labrum,  formerly  college  edi¬ 
tor  of  the  Press,  has  gone  over  to  the 
sports  staff  of  the  Evening  Ledger. 

Hugh  Doyle,  sports  cartoonist  of  the 
Press,  has  connected  with  the  Public 
Ledger  in  the  same  position. 

Robert  Kevin  of  the  Press  staff  has 
been  taken  care  of  by  the  Public  Ledger. 

E.  Z.  Dimitman,  assistant  night  city 
editor  has  joined  the  news  staff  on  the 
North  .American. 

Last  Wednesday  was  the  clean-up  day 
at  the  payTuaster’s  office  of  the  Press 
when  all  the  employees  were  paid  the 
full  week’s  salary  for  the  last  week  up 
to  and  including  Saturday  night  though 
the  paper  made  its  last  appearance  on 
Friday  morning.  In  addition  to  the  one 
week’s  salary  each  member  of  the  Press 
family  also  received  an  extra  two  weeks’ 
remuneration. 


Philadelphia  Press  Men  Locating  in  New  Berths 
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NEWSPAPERS  CAN  HELP  SHIPPING  BOARD 
ADVERTISING  CAMPAIGN 

General  Manager  O’Shaughnessy  of  Advertising  Agencies 
Corporation  Declares  Co-operation  of  Educational 
Nature  Would  Be  Helpful 


American  merchant  marine  is  vitally 
necessary  to  American  business  advance¬ 
ment?  And,  perhaps,  as  great  interest 
to  the  publishers  will  be  that  it  will  be 
as  great  a  factor  for  advertising  devel¬ 
opment  as  to  any  other  business.  Every 
American  industry  will  have  an  oppor¬ 
tunity  for  an  even  all-around  business 
year  when  America  owns  her  own  ships. 


CHICAGO’S  NEW  DAILY 
TO  APPEAR  OCT.  14 

Andrew  Lawrence  and  Associates  All 
Ready  to  Launch  Journal  of  Com¬ 
merce — Primarily  a  Newspa¬ 
per  for  Business  Men 


64W7H.\T  can  the  newspapers  do  to 
”  help  make  a  success  of  the 
coming  advertising  campaign  to  sell  the 
U.  S.  Shipping  Board  vessels  to  Amer¬ 
icans?” 

This  was  the  question  Editor  &  Pub¬ 
lisher  asked  James  O’Shaughnessy, 
general  manager  of  the  Advertising 
Agencies  Corporation,  which  is  now 
busily  engaged  in  making  a  survey  of 
ship  sales  possibilities  for  the  Shipping 
Board  and  laying  the  groundwork  for 
a  country-wide  advertising  effort  in 
nwspapers  to  awaken  interest  and  na¬ 
tional  pride  in  .American  shipping. 

“We  certainly  can  have  no  more  val¬ 
uable  aid  than  that  which  can  be  de¬ 
rived  from  the  co-operation  of  newspa¬ 
per  editors.”  immediately  replied  Mr. 
O’Shaughnessy.  “Here  are  just  a  few 
of  the  outstanding  thoughts  I  have  in 
mind : 

“Our  aim  will  be  to  convince  Americans 
cans  that  they  are  a  ‘ship-minded’  people 
in  spite  of  all  propaganda  that  is  being 
circulated  and  which  has  succeeded  in 
convincing  many  that  we  are  not  and 
therefore  should  leave  to  other  nations 
the  control  of  the  world’s  merchant 
marine. 

“We  are  going  to  need  the  help  of 
every  editorial  and  advertising  man  and 
woman  to  put  across  the  work  we  have 
undertaken.  Everyone  rendering  aid  to 
the  cause  will  be  doing  a  patriotic  duty 
that  he  can  well  be  proud  of  and  at  the 
same  time  be  taking  part  in  a  movement 
that  will  mean  more  to  the  cause  of  ad¬ 
vertising  and  publishing  than  any  other 
factor  ever  developed. 

“In  about  three  years’  time  we  have 
succeeded  in  educating  the  government 
to  the  value  of  advertising — something 


ing,  with  the  aid  of  the  newspaper  edi¬ 
tors  and  associated  educational  pro¬ 
fessions,  in  opening  the  eyes  of  Ameri¬ 
cans  to  the  fact  that  upbuilding  of  our 
merchant  marine  is  the  greatest  factor 
before  us  today  affecting  the  future  com¬ 
mercial  welfare*  of  the  United  States 
among  nations’ of  the  world. 

“The  most  valuable  aid  newspaper 
editors  can  render  in  the  ship  selling 
campaign  is  the  education  of  their  read¬ 
ers  immediately  to  the  need  of  America 
maintaining  and  operating  her  own  mer¬ 
chant  marine — impressing  particularly 
that  .\mericans  are  a  “ship-minded” 
people  and  as  capable  as  any  in  the 
world  to  operate  and  navigate  their 
ships  with  profit  and  safety. 

“It  will  only  require  a  glance  through 
marine  history  to  obtain  complete  proof 
that  America  has  actually  been  the  leader 
in  every  advancing  step  of  shipbuilding, 
from  the  days  of  the  colonies  down  to 
the  present,  when  we  have  allowed 
propagandists  of  other  nations  to  almost 
convince  us  that  we  are  ‘a  people  of  the 
land’  and  have  no  business  on  the  seas, 
which  should  be  left  to  the  control  of 
foreign  powers  and  ^ur  foreign  trade 
placed  altogether  at  the  mercy  of  nations 
competing  with  us  for  markets. 

“We  have  conclusive  proof  that  Amer¬ 
icans  are  equal,  if  not  superior,  to  any 
sailors  in  the  world.  Where,  then,  is 
there  any  room  for  argument  that  the 
magnificent  vessels  in  the  hands  of  the 
Shipping  Board  should  be  allowed  to 
pass  to  any  other  than  .American  owner¬ 
ship  and  used  commercially  against  us? 

“To  what  better  patriotic  use  can 
newspapers  put  their  editorial  columns 
than  to  teaching  their  readers  that  an 


Then  when  the  domestic  demand  for  a 
product  declines  with  the  change  of  sea¬ 
sons,  the  American  manufacturer  can 
ship  to  any  other  port  of  the  world 
where  the  demand  for  his  goods  lies  and 
be  assured  of  transportation  facilities, 
instead  of  having  to  depend  on  a  mer¬ 
chant  marine  of  a  contemporary  com¬ 
mercial  power  for  service. 

“Here  are  just  two  examples  of  what 
we  have  come  across  in  the  course  of 
our  survey  of  ship  selling  prospects, 
which  ought  to  convince  the  most  skepti¬ 
cal  person  of  the  necessity  for  the  cam¬ 
paign  being  a  success. 

“We  found  one  American  manufac¬ 
turer  of  gas  engines  who  had  built  up 
quite  a  foreign  trade  for  his  product  in 
far-off  Africa.  He  had  spent  years  in 
developing  that  market,  but  was  de¬ 
pendent  on  foreign-owned  ships  for 
transportation.  Suddenly  he  was  in¬ 
formed  that  the  need  of  some  remodel- 
(Continued  on  page  18) 

Hospital  Ward  for  Newspaper  Men 

Chicago. — A  free  ward  for  newspa¬ 
per  men  has  been  established  in  the 
.\merican  Hospital,  according  to  an  an¬ 
nouncement  by  Dr.  Max  Thorek,  chief 
surgeon.  Gratitude  for  the  aid  of  news¬ 
paper  men  in  arranging  the  theatrical 
benefits  by  which  the  hospital  has  been 
sustained  is  responsible  for  the  step. 

McCoy  Goes  Abroad 

The  General  Motors  Company  has  ap¬ 
pointed  R.  B.  McCoy  as  its  London  ad¬ 
vertising  representative.  Mr.  McCoy 
was  formerly  with  the  Olds  Motor  Com¬ 
pany. 


Chicago,  Ill. — La  Salle  Street  awaits 
with  considerable  interest  the  first  issue 
of  the  Journal  of  Commerce,  a  new  ar¬ 
rival  among  Chicago’s  morning  news¬ 
papers,  scheduled  to  appear  October  14. 
The  Journal  of  Commerce  is  primarily  a 
newspaper  for  business  men,  and  em¬ 
phasizes  particularly  comprehensive 
financial,  commercial  and  industrial 
news.  Through  special  wire  service,  it 
is  announced  they  will  cover  every  se¬ 
curity  and  commodity  market  known  and 
all  the  important  news  of  the  day  will 
be  featured  as  well. 

A.  M.  Lawrence,  formerly  publisher  of 
the  Chicago  Examiner,  and  at  present 
publisher  of  the  Journal  of  Commerce 
of  San  Francisco,  will  be  editor  and  pub¬ 
lisher  of  this  new  publication,  and  Glenn 
Griswold,  formerly  western  manager  of 
Dow,  Jones  &•  Co.,  and  the  Wall  Street 
Journal,  will  be  business  manager.  Jose 
Bornn  Sr.,  former  managing  editor  of  the 
Xew  York  Journal  of  Commerce,  is  to 
be  managing  editor.  The  editorial  and 
special  departments  will  all  be  under  the 
direction  of  specialists  well  known  for 
their  writings.  There  is  George  Wheeler 
Hinman,  at  one  time  publisher  of  the 
Chicago  Inter-Ocean;  R.  A.  Fiset,  lately 
of  the  Raymond  News  Bureau,  who  will 
handle  the  Board  of  Trade  news;  James 
E.  Poole,  dean  of  stock-yards  writers 
and  formerly  connected  with  the  Chicago 
Examiner,  who  will  cover  news  of  the 
packing  industry-;  Julian  S.  Patterson, 
former  automobile  editor  of  the  Chicago 
Record  Herald  and  of  the  Examiner, 
also  advertising  manager  of  the  Hupp 
.Automobile  Company  and  official  A.  .\. 
A.  who  will  be  the  automobile  editor; 
and  R.  D.  Bokum,  who  will  cover  in¬ 
surance. 


which  was  believed  by  most  people  to 
lx:  wellnigh  impossible  a  little  while  ago. 
The  -Army,  Xavy  and  other  government 
departments  today  are  .American  na¬ 
tional  advertisers  of  the  first  magnitude 
—and  everything  they  have  undertaken 
to  do  through  modern  advertising  has 


Three-Cent  Price  Causes  Slight  Loss  to  New 
York  Daily  Circulations 


The  Philadelphia  Public  Ledger  News 
Service  will  be  used  exclusively  by  the 
Journal  of  Commerce,  giving  readers 
the  benefit  of  news-articles  and  comment 
by  a  group  of  famous  authorities. 


been  successful.  Advertising  has  built 
up  i»ride  in  the  Army  and  the  Navy  per¬ 
sonnel,  has  sold  hundreds  of  millions  of 
dollars’  worth  of  surplus  war  goods  and 
propertv’  which  in  the  old  days  would 
have  been  a  dead  loss  to  the  nation.  But 
our  particular  pride  has  been  in  our 
work  for  the  .Army  and  the  Navy.  The 
Army  recruiting  advertising  campaign 
which  has  just  started  running  in  the 
newsiiapers  of  the  country  is  the  last 
work  of  advertising  thought  and  execu¬ 
tion. 

“.Advertising  has  succeeded  in  com¬ 
pletely  changing  the  thought  of  the 


T^EW  YORK  dailies  that  have  increased  their  price  to  three  cents  during 
^  ’  the  past  six  months  have  not  suffered  more  than  trifling  decreases  from 
circulation  at  the  2-cent  price,  as  is  shown  conclusively  by  a  comparison  of 
Post  Office  statements  of  circulation  for  the  periods  ending  March  31,  1920, 
and  September  30.  1920.  Figures  for  the  last  period,  just  printed  by  the 
dailies  of  the  greater  city,  show  gains  for  most  of  the  morning  papers  which, 
with  the  exception  of  the  .American,  still  retail  at  2  cents,  and  losses  for  all 
but  two  New  York  evening  papers,  w’ith  the  exception  of  the  Evening  World. 
The  latter  was  the  last  to  raise  its  price,  and  its  circulation  has  growm  since 
the  previous  statement. 

The  Evening  Journal,  the  first  to  go  to  three  cents  in  New  York,  is  well 
above  the  600,000  mark.  Its  average  for  the  six  months  was  622,892,  and  in  a 
supplementary  note  it  vvas  stated  that  the  Journal’s  September  average  was 
647.895  copies  daily. 

Comparative  statements,  daily  and  Sunday  averaged  together,  for  the  peri¬ 
ods  ending  September  30,  1920,  March  31,  1920,  and  September  30,  1919, 


American  people  towards  its  Army  and 
Navy.  No  longer  is  the  impression 
dominant  that  the  .American  Army  is 
altogether  an  obnoxious  tax  burden  on 
the  country.  Today  the  Army  has  come 
to  be  thought  of  as  a  training  school  and 
a  respected  line  of  employment  that  pays 
its  own  expenses  and,  in  addition,  stands 
ready  for  the  national  defen.se.  The  con¬ 
structive  uses  of  the  .Army  have  been 
singled  out  and  impressed  on  peoples’ 
minds  by,  advertising.  The  Army  and 
Navy  arms  of  government  employment 
today  are  being  chosen  by  the  best  fami¬ 
lies  of  the  land  as  a  training  school  for 
their  sons.  This  is,  indeed,  a  new  order 
of  things  and  to  advertising  is  due  all 
the  credit. 

“We  are  positive  that  results  just  as 
great  can  be  accomplished  by  advertis¬ 


follow’: 


Newspaper  Price 

New  York  .American . 03 

New  York  World . 02 

New  York  Times . 02 

New  York  Tribune . 02 

New  York  Herald . , . 02 

New  York  Sun* . 02 

New  York  Herald** . 02 

New  York  News . 02 

New  York  Evening  Journal . 03 

New  York  Evening  AA’orld . 03 

New  York  Globe . ' . 03 

New  York  Evening  Mail . 03 

New  York  Sun  (ev’g.) . 03 

New  York  Evening  Post . 03 

New'  York  Telegram . 03 

Brooklyn  Eagle . 03 

Brooklyn  Standard  L’nion . 02 


•Morning  Paper  up  to  Feb.  1,  19;!0.  “Merged 


Sept.  30, 

March  31, 

Sept.  30, 

1920 

1920 

1919 

379.049 

.385,271 

.383,366 

373,403 

.365.014 

370,289 

342,553 

351,9.30 

.362,971 

126,192 

119,479 

117,053 

205,127 

214,891 

131,951 

109,267 

249,646*** 

122,333 

32,151 

622,892 

712,778 

685,428 

351,684 

3.35,233 

.339,199 

181,475 

179,192 

188.780 

172,703 

1.38.288 

155,160 

191,719 

205,565 

198,491 

36,785 

.3.3,818 

.30,026 

120,148 

1.34,407 

181.519 

53,431 

51.496 

45,328 

58,916 

58,695 

55,100 

Sun,  Feb.  1,  1920.  “’Corrected  Statement. 


Spanish  River  on  7%  Basis 

Montreal. — Spanish  River  Pulp  & 
Paper  Company  common  stock  has  been 
placed  on  a  7  per  cent  basis  and  the 
initial  quarterly  dividend  of  1)4  per  cent 
will  be  paid  on  October  15.  In  addition 
considerable  money  has  been  expended  on 
extensions  out  of  revenue.  It  is  also 
announced  that  the  installation  of  three 
new  machines  to  bring  production  up  to 
1,000  tons  per  day  will  be  financed  out  of 
profits. 

Golf  Reporters  Organize 

Cleveland. — The  United  States  Golf 
Writers’  .Association  was  formed  here 
with  Joe  Davis  of  the  Chicago  Tribune 
as  temporary  president  and  R.  E.  Har¬ 
low  of  the  Boston  .American  as  tem¬ 
porary  secretary. 

Burdick  Starts  Service 

The  firm  of  Lee  .Associates  has  been 
organized  in  New  York  as  a  sales  and 
advertising  service  by  R.  L.  Burdick, 
late  with  the  Joseph  Richards  Company 
and  Murray  Howe  &  Co. 

Wauk^ha  Papers  Consolidate 

Waukesha,  Wis. — The  Daily  Herald 
has  been  consolidated  with  the  Freeman 
after  two  years  of  e.xistence. 
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THE  AMERICAN  JOURNALISTS’  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNAUSTS’  ASSOCIATION 

Editorial  Board— Richard  L.  Stokes,  507  Commercial  Building,  St.  Louis,  Ma,  representing  the  American  Journalists' 
Association;  Paul  Y.  Anderson,  editorial  department,  the  Post-Uispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis 
Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pitts¬ 
burgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri, 
Columbia,  Mo.,  representing  the  schools  of  journalism. 


THE  VOICE  OF  THE  CONTRIB 

By  FRANK  FARRINGTON 


'T’HE  voice  of  the  contributer  (reduced 
■*■10  “Contrib’ ”  by  F.  P.  A.)  is  seldom 
heard  in  Editor-land.  His  contributions 
come  through  with  irregular  regularity 
and  in  prodigious  volume,  but  his  ideas 
of  editorial  treatment  are  confined  to 
vocal  demonstrations  at  home. 

And  yet,  the  contributor,  the  chap  who 
voluntarily  bombards  editors  with  acres 
of  typewriting;  sent  on  approval,  is  hu¬ 
man,  amenable  to  suggestion,  responsive 
to  courtesy,  quick  to  learn. 

Perhaps  the  fact  that  I  rose  from  the 
ranks  of  contributors  to  the  editorial 
chair,  only  to  decide  after  seven  or  eight 
years  of  the  latter  that  contributing  is  a 
happier  lot  than  editing,  may  qualify  me 
to  say  a  little  say  for  the  luckless  wight 
whose  contributions  are  manhandled  by 
careless  editors  or  office  boys  (and 
girls). 

I  am  not  here  to  “hand  it  to”  editors 
as  a  class.  Editors  as  a  class  are  super¬ 
ior  to  most  classes,  but  there  are  editors 
who  lack  “class,”  and  there  are  different 
classes  of  editors. 

In  the  main,  editors  of  standard  maga¬ 
zines  of  all  sorts  give  the  voluntary  of¬ 
ferings  of  the  contributor  excellent  treat¬ 
ment.  The  pseudo-writers,  would-be- 
writers,  near-writers  and  literary  fail¬ 
ures  who  complain  loudly  of  favoritism 
and  unfairness  in  editorial  offices'  belong 
in  the  same  category  with  the  batters 
who  lay  it  to  the  umpire  when  they 
strike  out. 

Reasons  for  Declinations 

.\s  a  writer  who  has  had  manuscripts 
rejected  by  all  the  leading  magazines  of 
the  country,  to  say  nothing  of  accept¬ 
ances,  I  have  never,  in  twenty-tive  years 
of  it  seen  anything  to  lead  me  to  believe 
a  rejection  came  from  any  other  cause 
than  that  the  editor  did  not  want  to  buy 
what  I  offered  him.  And  it  has  never 
occurred  to  me  that  it  was  any  of  my 
business  why  he  did  not  want  to  buy, 
any  more  than  it  is  any  business  of  a 
b(.ok  agent  why  I  do  not  want  to  buy 
the  Life  of  Benedict  Arnold. 

The  composition  of  the  matter  on  a 
rejection  slip  is  of  no  interest  to  me 
because  I  never  read  them.  I  do  not 
care  whether  a  rejection  slip  comes  back 
with  the  manuscript  or  not.  The  only 
thing  that  talks  is  an  acceptance  or  some¬ 
thing  that  gives  me  information  of  value 
for  future  guidance.  It  is  only  the  rank, 
though  radiant  amateur  who  thinks  he 
is  defrauded  of  something  when  a  re¬ 
turned  manuscript  lacks  a  rejection  slip. 

.\nd  yet  there  is  something  that  ought 
to  be  said  to  certain  editors,  certain 
classes  of  editors,  or  to  those  who  em¬ 
ploy  them  to  edit,  hoping  that  they  will 
produce  periodicals  bulging  with  new 
and  snappy  contents. 

The  newest  writer,  the  veriest  be¬ 
ginner,  is  the  chap  to  whom  editors  must 
look  for  the  newest  ideas  and  the  fresh¬ 
est  points  of  view,  and  these  beginners 
ought  to  be  encouraged  to  a  reasonable 
extent,  esitccially  if  their  work  shows 
any  evidence  of  latent  talent. 

Let  us  suppose  an  edito-ial  rejection 
slip  which  says : 

The  enclosed  manuscript  is  rejected 


mainly  for  the  reason  checked  below, 

Other  similar  matter  on  hand  or 
just  used. 

Too  long  for  our  use. 

Not  the  kind  of  matter  we  use. 

Not  quite  well  enough  written. 

Shows  no  evidence  of  literary 
ability. 

Shows  lack  of  knowledge  of  our 
field.  / 

W'e  are  buying  no  matter  at 
present. 

Basic  idea  good  but  not  well 
enough  handled. 

Try  us  again  when  you  have  something 
you  think  particularly  adapted  to  our 
use.  Every  manuscript  that  comes  to  us 
receives  careful  consideration,  but  we 
can  purchase  only  a  small  percentage 
even  of  the  good  manuscripts. 

That  form,  with  changes  to  adapt  it  to 
the  periodical  using  it,  would  be  useful 
in  showing  the  writer  where  he  stands. 
All  that  would  be  necessary  would  be  to 
check  one  of  the  items  on  the  list,  or 
such  other  item  as  might  be  added  to 
make  the  list  fit  the  publication.  There 
might  be  a  blank  line  at  the  foot,  labelled, 
“Remarks”  with  space  to  write  any  sug¬ 
gestion  desired.  There  would  be  another 
rejection  slip  of  the  usual  type  for  use 
when  the  occasion  did  not  seem  to  war¬ 
rant  even  taking  time  to  check  up  the 
above  form. 

The  use  of  the  suggested  slip  might, 
especially  in  the  case  of  technical  or 
class  journals,  help  writers  materially  in 
adjusting  their  offerings  to  the  needs  of 
the  editor,  and  who  shall  say  that  hope¬ 
lessly  bad  writers  might  not  be  led  to 
spend  their  time  to  greater  advantage  in 
other  occupations  if  rejection  slip  re¬ 
peatedly  pointed  to  the  line,  “Shows  no 
evidence  of  literary  ability”? 

But,  why  waste  time  taking  any 
trouble  with  such  slips?  Why  bother  at 
all  with  contributions  available? 

Well,  first  of  all,  for  your  own  ad¬ 
vantage.  If  you  call  a  writer’s  atten¬ 
tion  to  the  fact  that  for  one  or  more 
specified  reasons  you  cannot  use  the  kind 
of  stuff  he  is  sending  you,  you  will  keep 
him  from  further  wasting  your  time 
handling  useless  matter. 

Then  further,  you  will  make  a  friend 
of  a  writer  who  may  some  day  have 


I^OTICE  is  hereby  given  that  the  li- 

’  brarian  has  opened  a  conscience  fund 
for  tho.^e  who  have  found  the  library  of 
material  Ijcnefit. 

.\nonymous  letters  enclosing  compen¬ 
sating  amounts  will  be  treated  with  all 
respect. 

We  regret  exceedingly  the  increase  in 
size  of  many  of  the  magazines  and  would 
suggest  that  the  hidden  pockets  be  en¬ 
larged  to  accommodate  them. 

The  cutting  of  tiles  and  books  is  to  be 
commended  as  it  helps  the  poor  pub¬ 
lisher  and  all  the  librarian  has  to  do  is 
to  buy  new  copies  or  go  without. 

Complaints  about  finding  books  and 


something  mighty  good  that  you  will 
want  to  get,  and  you  will  help  him  along 
on  the  road  to  that  day.  It  is  decidedly 
to  the  advantage  of  any  periodical  to 
have  the  good  will  of  writers  who  are 
going  to  keep  at  work  along  the  line  of 
that  periodical’s  interests. 

The  publication  that  is  to  get  the  first 
chance  at  the  good  stuff  will  be  the  one 
that  shows  the  most  friendly  attitude  to¬ 
ward  contributors,  young  or  old,  green 
or  ripe.  It  isn’t  necessary  to  worry  much 
about  the  experienced  writers  of  known 
value  and  reputation.  They  know  the 
market  and  they  usually  pick  the  best 
paying  publications  first.  It  is  the  new 
writer  who  offers  the  editor  a  chance  to 
get  fresh  kinds  of  copy  at  the  more  mod¬ 
erate  rates  of  payment. 

I  said  that  first  of  all  it  pays  to  take 
pains  with  contrib’s  for  your  own  ad¬ 
vantage.  Second,  it  pays  to  take  pains 
for  the  sake  of  the  contrib  and  that 
counts  for  you  too,  because  everything 
that  helps  the  writer  to  make  good,  bene¬ 
fits  the  publication  that  uses  his  copy. 

It  is  just  possible  too  that  the  editors 
owe  a  little  something  to  the  writing 
profession,  from  which  most  editors 
spring.  Even  plumbers  have  a  realiza¬ 
tion  of  the  fact  that  if  they  all  refuse 
to  take  on  any  apprentices,  any  green 
hands,  it  is  only  a  question  of  time  when 
there  will  be  no  experienced  hands.  We 
have  Roosevelt’s  statement  as  authority 
for  the  fact  that  every  man  owes  some¬ 
thing  of  time  and  effort  to  the  upbuild¬ 
ing  of  the  trade  or  profession  in  which 
he  is  engaged. 

There  are  certain  things  allowed  in 
editorial  offices  that  writers  may  justly 
condemn  and  I  want  to  mention  some 
of  them.  I  know  of  these,  not  by  hear¬ 
say,  but  by  actual  experience,  and  the 
faults  are  not  those  of  individual  in¬ 
stances,  but  of  repeated  offense.  I  will 
say,  however,  that  it  is  in  the  case  of 
trade  papers  that  the  greatest  offense 
comes.  Seldom  does  an  editorial  office 
of  what  may  be  termed  a  standard  maga- 
ginc,  offend  in  such  ways. 

Manuscripts  come  back  with  the  date 
of  their  receipt  stamped  on  the  front 
page,  just  as  correspondence  is  stamped 
in  that  office.  I  have  even  had  the  time 
stami)  put  on  every  page  of  a  manu¬ 
script.  The  marking  or  stamping  of 
manuscripts  is  a  very  common  thing  with 
trade  papers.  It  is  due  to  the  fact  that 
the  office  boy  receiving  the  mail  has 


papers  in  their  proper  places  will  not 
be  entertained,  the  lilirarian  has  too  much 
to  do  to  listen  to  such  foolisb.ness. 

Suggestions  as  to  what  to  do  and  how 
to  do  it  must  enclose  stamp  for  reply. 

.\ny  member  finding  a  Ijook  f(jr  him¬ 
self  and  not  bragging  about  it  is  looked 
upon  with  suspicion. 

What  the  librarian  knows  about  books 
is  like  what  he  knows  about  the  r  ‘aders, 
not  for  publication. 

Men  of  deep  and  thorijtigh  learning 
seldom  find  fault,  which  accounts  for 
our  lack  of  complaints. — Ci..\re\ce  E. 
.SwEZEV,  Librarian,  New  York  Press 
Club. 


never  had  it  pointed  out  to  him  that  a 
manuscript  and  a  letter  are  two  different 
things.  Much  the  same  thing  happens 
in  the  way  of  pins.  Fresh  manuscripts 
come  back  with  the  leaves  pinned  to¬ 
gether.  That  stamps  them  as  second¬ 
hand  for  the  next  editor — if  he  cares. 

Writers,  for  the  most  part,  operate 
one-man  shops.  They  are  individual 
workers  who  do  their  own  typewriting. 
It  takes  valuable  time  to  copy  a  manu¬ 
script  spoiled  with  rubber  stamp  or  pin¬ 
holes.  The  editor  may  say  it  is  not  his 
lookout,  but  I  believe  that  mighty  few 
editors  think  that  way.  It  is  not  the  edi¬ 
tor  who  stamps  the  manuscript  or  sticks 
in  the  pin.  It  is  something  he  cm  stop, 
though,  by  a  simple  order.  If  he  does 
not,  he  may  be  sure  of  losing  a  chance 
at  that  writer’s  work.  Personally  I 
keep  a  black  list  of  periodicals  that  re¬ 
turn  manuscripts,  rubber  stamped, 
pinned,  fastened  with  paper  clips  or  re¬ 
folded  wrong.  Such  editorial  offices 
naturally  are  the  last  to  which  a  writer 
sends  his  copy. 

Another  thing  some  editors  do,  or 
allow  done.  They  hold  seasonable  mat¬ 
ter  until  the  season  is  past  and  then  re¬ 
turn  it.  They  keep  a  Christmas  story 
until  after  Christmas.  They  keep  win¬ 
ter  copy  until  spring.  Magazines  that 
look  to  be  in  a  class  above  such  things 
may  hold  matter  six  months  and  return 
it  after  it  has  become  only  so  much  junk 
because  of  changes  in  times  and  condi¬ 
tions.  Writers  should  fol'ow  up  their 
manuscripts  and  call  them  back,  but  they 
do  not  always  come  when  called,  and 
then,  you  know  how  it  is  when  a  writer 
sends  a  follow-up  letteV  to  an  editor. 
Many  editors  resent  it. 

The  Contributors’  Viewpoint 

Personally  I  cannot  recall  having  had 
any  unpleasantness  with  any  editor  or 
any  disagreement  which  was  not  settled 
amicably,  and  I  have  been  paid  for  sea¬ 
sonable  matter  kept  too  long,  so  long 
that  I  asked  that  the  editor  consider 
whether  he  had  been  fair  about  it;  I 
have  had  mutilated  manuscripts  copied 
for  me  by  editors ;  I  have  had  many  ex¬ 
pressions  of  regret  and  apology  for  mis¬ 
takes.  But,  I  must  admit,  that  many 
times  I  have  made  no  kick  over  getting 
the  raw  end  of  a  deal  due  to  someDody’s 
carelessness,  and  I  have  found  editors 
who  would  make  absolutely  no  ’■eply  to 
letter  after  letter.  But.  among  the  hun¬ 
dreds  of  editors  with  whom  I  have  done 
business,  I  cannot  now  point  a  finger  at 
any  whom  I  would  accuse  of  having  been 
dishonest  or  unfair  with  me.  Such  iso¬ 
lated  instances  of  unfairness  as  there 
may  have  been  I  have  made  it  a  point  to 
forget. 

The  gist  of  the  whole  thing,  I  ‘hink, 
is  that  the  editor  needs  to  keep  in  nind 
the  contributor’s  point  of  vietr,  seeing 
that  no  one  in  the  office  offends  a  writer 
needlessly  by  sin  of  omission  or  com¬ 
mission.  The  friendship  of  the  newest 
and  humblest  writer  is  worth  while,  be¬ 
cause  no  periodical  can  afford  to  have 
anyone  condemning  it  from  any  point  of 
view,  and  there  is  no  better  b'joster  for 
a  publication  than  the  writer  who  feels 
friendly  toward  it  by  reason  of  the  way 
its  editor  has  treated  him.  And  it  is  not 
necessary  to  accept  a  writer’s  contribu¬ 
tions  to  make  him  feel  friendly. 


The  Librarian  Opens  a  “Conscience  Fund” 
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CANADA  PRESS  WOMEN 
,  ADMIT  AD  WRITERS 

Dominion  Organization  Meets  in  Mon¬ 
treal  for  First  Session  Since  1913 
— May  AfBliate  with  British 
Society 

{By  Telegraph  to  Ej>itor  &  Publishes) 
Montreal,  Oct.  6. — The  eighth  con¬ 
ference  of  the  Canadian  Women’s  Press 
Oub  opens  at  the  Ritz  Carlton  Hotel 
here  on  Tuesday.  Owing  to  the  meet¬ 
ing  of  the  American  Medical  Associa¬ 
tion  at  the  present  time,  hotel  accom¬ 
modation  is  so  limited  that  the  dele¬ 
gates  not  lucky  enough  to  be  invited  to 
the  homes  of  friends  here  are  being 
quartered  on  the  steamship  Quebec, 
which  has  been  requisitioned  for  the 
purpose  during  three  days  of  their  stay. 

The  address  of  the  president.  Judge 
Emily  Murphy,  emphasized  the  promo¬ 
tion  of  national  sentiment  and  asked 
that  the  term  “national”  be  interpreted 
in  its  broader  sense  of  not  only 
Canadian,  but  British. 

Affiliation  with  the  London  Society  of 
Women  Journalists  was  also  suggested. 
The  society  now  has  a  method  of  affilia¬ 
tion  which  includes  taxation,  but  the 
new  proposition  is  for  affiliation  on 
equal  terms,  which  was  said  to  be 
feasible  by  Miss  M.  F.  Billington  when 
approached  on  the  subject  during  the 
Imperial  Press  Conference,  Toronto. 

The  following  amendment  was  finally 
passed  together  with  interpretive  clauses : 

“Any  woman  who  at  the  time  of  ap¬ 
plication  for  membership  is  regularly 
employed  and  has  been  so  employed  for 
a  period  of  not  less  than  six  months  as 
a  paid  writer  on  a  newspaper  or  an 
advertising  writer  who  has  been  pre¬ 
viously  employed  in  paid  journalistic 
activity  as  defined  in  the  following 
clauses,  shall  be  eligible  for  active  pro¬ 
bationary  membership  on  the  written  en- 
dorsation  of  two  active  journalistic  mem¬ 
bers,  and  provided  the  probationary 
term  is  satisfactory,  shall  be  admitted 
to  full  membership  at  the  end  of  one 
year  from  the  date  of  application.” 

It  W'as  further  decided  by  amend¬ 
ment  to  provide  for  a  vice-president  for 
each  province  possessing  at  least  5 
active  members  of  the  club. 

A  paper  was  read  by  J,  F.  B.  Livesay, 
general  manager  of  Canadian  Press, 
Limited,  entitled  “Concerning  Foreign 
News,”  after  which  a  resolution  was 
passed  ordering  it  to  be  printed  and 
forwarded  to  each  member. 


Decision  for  Miller  Company 

Pittsburgh,  Pa. — The  Court  of  .^ppeals 
of  the  District  of  Columbia,  in  a  decision 
handed  down  October  4,  denied  a  peti¬ 
tion  for  a  rehearing  in  connection  with 
its  decision  handed  down  June  2.  1920, 
in  favor  of  the  Miller  Saw-Trimmer 
Company,  of  this  city,  to  the  effect  that 
Hans  Honigman  is  not  the  original  in¬ 
ventor  of  certain  mechanical  features 
pertaining  to  automatic  feeding  devices 
for  printing  presses,  named  in  his  pat¬ 
ent  No.  1,074,720,  and  that  the  company’s 
inventors  are  legally  entitled  to  the  con¬ 
tested  patent.  The  decision  terminates 
a  litigation  extending  over  a  period  of 
six  years. 


Lang  Cancels  T.  P.  A.  Addreft 

C.  F.  Lang,  president  of  the  Lake- 
wood  Engineering  Company,  Cleveland, 
has  canceled  his  engagement  to  speak 
at  the  meeting  of  the  Technical  Publicity 
Association  in  New  York,  October  14. 


Richards  Enlarges  Staff 

H.  Clyde  Fisher,  at  one  time  in  the 
advertising  department  of  the  Devoe  & 


Raynolds  Company  and  more  recently 
connected  with  the  Nast  Publications, 
has  connected  himself  with  the  New 
York  office  of  the  St.  Louis  Globe- 
Democrat  as  an  assistant  to  F.  St.  J. 
Richards. 


PRESS  CLUB  CHOW  SUCCESS 


Testimonial  to  Officers — Club's  Roll 
Now  Holds  1500  Names. 

The  old-time  chow  dinner  given  at 
the  New  York  Press  Qub,  October  2, 
was  largely  attended.  The  guests  of 
honor  were  Edward  W.  Drew,  chair¬ 
man,  and  C.  Fred  Crosby,  secretary  of 
the  board  of  trustees.  Edward  Percy 
Howard,  who  presided,  explained  that 
the  object  was  to  show  appreciation  of 
the  efforts  of  the  officers  mentioned  to 
improve  the  condition  of  the  club’s 
morale  and  financial  status. 

Prof.  Maurice  Nitke  was  chairman  of 
the  entertainment  committee  and  among 
those  who  tooki  part  in  this  feature  of 
the  affair  were  J.  Piastro  Borissoff, 
Russian  violinist;  Ivan  Bankoff,  ballet 
premier;  Miss  Eva  Grippon,  soprano; 
Miss  Hallye  Nestor,  California  soprano; 
and  Signor  Bezzano,  baritone  of  the  San 
Carlo  Opera  Co. 

The  Press  Club  elected  eight  new 
members  this  week,  extending  its  roll  to 
nearly  1,500. 


BLOOMINGDALE  IS  PRESIDENT 


Defeats  1.  F.  Paschal!  in  Lively  Election 
of  Poor  Richard  Clujb. 

{Special  to  Editor  &  Publisher) 

Philadelphia. — Karl  Bloomingdale,  of 
the  Bloomingdale-Weiler  Advertising 
Agency,  was  elected  president  of  the 
Poor  Richard  Qub  this  week.  There 
were  two  candidates  for  president  for 
the  first  time  in  the  history  of  the  club, 
Mr.  Bloomingdale  being  opposed  by 
Irwin  F.  Paschall. 

The  club  elected  these  other  officers : 
Philip  C.  Staples,  first  vice-president; 
Cyrus  H.  K.  Curtis,  Harry  T.  Jordan, 
Charles  A.  Stinson  and  former  Gov¬ 
ernor  F'dvvin  S.  Stuart,  vice-presidents: 
Jack  Lutz,  secretary;  J.  M.  Fogelsanger, 
treasurer;  and  Bartley  J.  Boyle,  Gilbert 
E.  Gable,  Charles  H.  Henkels  and  Lee 
E.  Hood,  directors. 

A  banquet  preceded  the  election. 
Former  Governor  Stuart,  retiring  presi¬ 
dent  of  the  club,  was  presented  with  a 
library  lamp.  Richard  A.  Foley,  head 
of  the  Richard  A.  Foley  advertising  firm, 
made  an  address  in  presenting  the  lamp. 


“KEYSTONE”  CALLED 


Ea«tern  PublisherB  Invited  to  Con¬ 
ference  in  Pottsville,  October  11 

Mount  Carmel,  Pa. — A  call  for  a 
meeting  of  Pennsylvania  daily  news¬ 
paper  publishers  located  east  of  the  Sus¬ 
quehanna  River,  to  be  held  in  Pottsville, 
Pa.,  October  11,  has  been  issued  by  W. 
P.  Kemble,  manager  of  the  Mount  Car¬ 
mel  Item. 


Van  Laey’t  Baby  Daughter  Dead 

Chicago. — L.  J.  Van  Laeys,  vice- 
president  of  the  Houston  (Tex.)  Post, 
is  receiving  the  sympathy  of  Chicago 
advertising  colleagues  on  the  death  of 
his  seven-year-old  daughter  here  a  few 
days  ago  as  the  result  of  ptomaine 
poisoning. 


Dr.  Copeland  with  Syndicate 

Dr.  Royal  S.  Copeland,  Health  Com¬ 
missioner  of  New  York,  has  joined  the 
Newspaper  Feature  Service  and  will 
conduct  the  medical  department  of  all 
its  newspaper  clients. 


WASHINGTON  HUNTING 
FIXED  PAPER  PRICES 


Follow  Recommendations  of  Senate 

Sub-Committee  —  Officials  Say 

Prosecution  Is  Unlikely  for 
Violation  of  1917  Agreement. 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.— Investigation  of 
the  newsprint  manufacturing  situation  to 
determine  whether  any  of  the  paper- 
makers  are  liable  for  prosecution  under 
the  Sherman  anti-trust  law  is  under  way 
by  the  government,  officials  of  the  De¬ 
partment  of  Justice  acknowledged  to 
Editor  &  Publisher  this  week.  The  in¬ 
quiry,  which  is  being  conducted  under 
the  direction  of  officials  in  Washington 
but  mainly  through  the  district  attorneys 
in  various  parts  of  the  country,  is  an 
effort  on  the  part  of  the  department  to 
follow  the  recommendations  of  the 
Senate  Sub-committee  on  Manufacturing, 
which  in  a  report  to  Congress  at  the  close 
of  the  session  recommended  that  action 
be  brought  against  those  newsprint- 
makers  who  were  found  guilty  of  con¬ 
certed  action  to  maintain  prices  and  re¬ 
strain  trade. 

PublitherE  Nullified  1917  Pact 

Equally  important  was  the  statement 
made  at  the  Department  of  Justice  that 
the  efforts  of  the  government  to  work 
under  the  provisions  of  the  agreement 
formed  between  the  government  and  the 
paper-makers  in  1917  virtually  had  been 
abandoned.  This  agreement,  it  will  be 
remembered,  provided  that  the  newsprint 
manufacturers  were  to  sell  at  a  price 
fixed  by  the  Federal  Trade  Commission, 
subject  to  review  on  appeal  by  the 
judges  of  the  second  Federal  district. 

Officials  of  the  Department  of  Justice 
say  now  that  the  agreement,  which  was 
to  run  for  the  duration  of  the  war  and 
for  three  months  thereafter,  has  been  all 
but  nullified  by  the  publishers  themselves 
who,  after  1918,  anticipating  an  early 
declaration  of  peace,  made  the  most 
favorable  contracts  that  they  could  obtain 
for  a  continued  supply  regardless  of  the 
government  agreement  and  that  any  ac¬ 
tion  taken  by  the  government  now  to 
enforce  the  terms  of  the  agreement  prob¬ 
ably  would  be  met  by  court  action  on 
the  part  of  the  paper  manufacturers,  with 
considerable  dount  as  to  whether  the 
courts  would  uphold  the  force  of  the  war 
measure  at  the  present  time. 

Canadians  More  Immune  Than  Ever 

Another  difficulty  in  handling  the 
situation  which  the  Department  of  Justice 
has  encountered  is  that  the  United  States 
is  dependent  upon  Canada  for  so  much  of 
its  paper  supply.  In  the  day  when  news¬ 
print  was  cheap  the  Canadian  producers 
were  anxious  and  did  quote  prices  which 
included  delivery  and  which  might  have 
placed  them  under  the  jurisdiction  of  the 
United  States  courts.  The  present  situa¬ 
tion,  however,  is  entirely  reversed. 
Prices  now  are  all  f.  o.  b.  mill  and  as 
the  Canadian  companies  are  Canadian 
owned,  have  their  offices  in  that  country 
and  sell  their  product  outside  of  the 
boundaries  of  the  United  States  it  is  im¬ 
possible  to  include  them  in  any  action 
that  this  government  may  take. 

The  Department  has,  however,  received 
letters  from  publishers  all  over  the 
United  States,  as  the  result  of  the  find¬ 
ings  of  the  Senate  Committee,  asking 
that  relief  be  given  through  prosecution 
and  if  grounds  for  legal  proceedings  are 
found  they  will  be  instituted.  There  has 
been  no  demand  on  the  part  of  the  pub¬ 
lishers  in  recent  months,  officials  of  the 
department  say,  looking  to  the  reenforce¬ 
ment  of  the  Government’s  1917  agree¬ 
ment. 


NEW  N.  Y.  STATE  ASSOCIATION 


F.  E.  Gannett  Elected  President — To 
Have  Permanent  Secretary. 

{By  Telegraph  to  Editor  &  Publisher) 

Syracuse,  N.  Y. — At  a  meeting  at¬ 
tended  by  30  publishers  from  all  parts 
of  the  State,  outside  of  Greater  New 
York,  the  New 
York  State  Pub¬ 
lishers’  Association 
was  organized 
here  October  5 
with  Frank  E. 

Gannett,  editor  of 
the  Rochester 
Times  -  Union  a  s 
president.  The  as¬ 
sociation  is  'di¬ 
vided  into  four 
zones,  and  will 
have  headquarters  Frank  E.  Gamhett 
and  a  permanent 
secretary  in  some  central  point. 

The  officers,  in  addition  to  President 
Gannett,  are:  First  vice-president,  E.  H. 
Buttler,  Buffala  Evening  News;  second 
vice-president,  Lynn  J.  Arnold,  Jr.,  Al¬ 
bany  Knickerbocker  Press ;  treasurer, 
Gardiner  Kline,  Amsterdam  Recorder; 
secretary,  Charles  E.  Congdon,  Water- 
town  Daily  Times;  executive  committee, 
F.  A.  Merriam,  Mount  Vernon  Argus; 
E.  H.  O’Hara,  Syracuse  Herald;  Pren¬ 
tiss  Bailey,  Utica  Observer;  R.  E.  Ben¬ 
nett,  Binghamton  Press;  F.  P.  Hall, 
Jamestown  Journal. 

Clearing  House  of  Ideas 

Mr.  Gannett  explained  the  plans  and 
purposes  of  the  new  association  to 
Editor  &  Publisher  as  follows : 

“The  purpose  of  this  organization  is 
to  promote  the  best  interests  of  the  news¬ 
paper  publishers  of  the  State.  It  is 
planned  to  engage  an  executive  secre¬ 
tary  who  will  have  a  permanent  office 
and  keep  closely  in  touch  with  all  of 
the  publishers  and  help  them  in  their 
various  problems.  He  will  act  as  a  sort 
of  clearing  house  for  ideas  and  will  en¬ 
deavor  to  promote  cooperation  in  solving 
problems.  It  is  the  aim  of  the  asso¬ 
ciation  to  include  in  its  membership  the 
publishers  of  all  papers  in  the  State  and 
all  will  be  urged  to  join. 

“The  new  association  intends  to  co¬ 
operate  with  the  A.  N.  P.  A.  in  every 
way,  but  will  .supplement  its  work  by 
giving  more  specific  information  and  by 
keeping  in  closer  touch  with  the  papers 
in  the  State.  The  matter  of  hiring  an 
executive  secretary  and  the  selection  of 
headquarters  has  been  left  to  the  execu¬ 
tive  committee,  which  will  report  at  a 
later  meeting  and  suggest  a  way  of  pro¬ 
rating  the  expense  so  that  each  publisher 
will  bear  his  just  share. 

“Nearly  all  the  up-State  cities  were 
represented  at  the  meeting  and  those  who 
attended  believe  that  a  great  deal  of 
good  can  be  accomplished  through  the 
organization.” 


New  York  Agents  Elect 

Joseph  Hanff,  of  Ilanff-Metzger,  Inc., 
was  elected  chairman  of  the  New  York 
Council  of  the  .American  Association  of 
.Advertising  .Agencies  at  a  meeting  of 
the  board  of  governors  October  1. 
Other  officers  elected  were:  Vice-chair¬ 
man,  Edwin  Bird  Wilson,  E.  B.  Wilson, 
Inc. ;  secretary-treasurer,  Harold  A.  Le- 
bair,  Sherman  &  Lebair,  Inc. ;  governors, 
M.  P.  Gould,  M.  P.  Gould  Company; 
Frank  Finney,  Street  &  Finney,  Inc.; 
Frank  M.  Lawrence,  George  Batten  Com¬ 
pany,  Inc. ;  .A.  H.  Lewis,  J.  Walter 
Thompson.  Inc. .  The  date  of  the 
annual  election  was  changed  by  amend¬ 
ment  of  the  constitution  from  May  1 
to  October  1. 
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CENTURY-OLD  NEWSPAPERS 
NOW  NUMBER  135 


OF  U.  S. 


Philadelphia  North  American  Was  First  Daily  Printed 
United  States — Hudson  (N.  Y.)  Columbia  Republican 
Latest  Addition  to  Centenarians. 


By  HENRY  LEWIS  BULLEN 


the  Columbia  Republican,  of 
”  Hudson,  X.  Y.,  celebrated  its  birth¬ 
day,  September  12,  it  became  the  135th 
newspaper  in  the  United  States  that 
has  been  published  continuously  for 
100  years  or  more. 

In  December,  1919,  the  St.  Louis  Re¬ 
public  ceased  publication.  Established 
in  1808,  it  was  the  first  newspaper  in 
the  territory'  west  of  the  Mississippi. 
Its  demise  leaves  the  Little  Rock 
(Arkansas)  Gazette,  the  oldest  news¬ 
paper  west  of  the  Mississippi.  The 
Gazette  was  founded  Xovember  20, 
li<19.  In  the  following  list  of  135  exist- 


.1785 


DELAWARE 

Wilmington  Every  Evening  (suc¬ 
cessor  to  Delaware  Gazette).. 

GEORGIA 

Augusta  Chronicle . 1785 

INDIANA 

Vincennes  Western  Sun . 1804 

KENTUCKY 

Louisville  (Thristian  Observer . 1813 

MAINE 

Portland  Eastern  .\rgus . 1803 

MARYLAND 


In  the  following  list  of  135  existing  Annapolis  Advertiser-Republican.  .1809 

newspapers  that  are  in  their  second  Annapolis  Maryland  Gazette . 1727 

century,  one  of  the  most  remarkable  Baltimore  American . 1773 

is  the  Alexandria  (Va.)  Gazette,  which  Cumberland  Alleganian . 1820 

was  owned  and  conducted  for  128  years  Easton  Star-Democrat . 1799 

by  the  Snowden  family,  whose  interests  Easton  Gazette . 1817 

ceased  in  1912.  _ 

One  of  the  oldest  newspapers  in  the 
United  States  is  the  Philadelphia  North 
American.  It  traces  a  direct  descent 
from  the  Pennsylvania  Packet,  a  weekly 

issue,  established  by  John  Dunlap,  in  /-  i  t,-  n  r  tt  , 

1771  In  1784  it  became  the  first  daily  "^IMdE  Columbia  Republican,  of  Hud- 
printed  in  America,  David  C.  Llaypooie  son,  N.  Y.,  the  newest  addition  to 
being  joined  with  Dunlap  as  publishers,  the  ranks  of  the  American  newspaper 
In  1795  Dunlap  withdrew  and  the  name  centenarians,  was  first  issued  on  Sep- 
changed  to  Claypoole’s  American  Daily  ‘ember  12,  1820,  by  Solomon  Welbur, 
■Advertiser.  In  1800  Claypoole  sold  out  Jc-.  its  political  adherence  being  with 
to  Zachariah  Poulson,  Jr.,  who  changed  'he  Democratic  party,  then  known  as 
the  name  to  Poulson’s  American  Daily  Democratic-Republican.  In  1824  after 
.Advertiser.  Poulson  sold  out  to  Brace  ‘he  discontinuance  of  the  Northern 
&  Newbold,  who  continued  it  as  the  Whig,  The  Columbia  .Republican  was  pur- 
North  .American  and  Daily  .Advertiser,  chased  by  .Ambrose  L.  Jordan,  one  of 
The  writer  has  before  him  the  in-  ^ 

denture  of  sale  of  the  .American  Daily 
.Advertiser  by  David  C.  Claypoole  to 
Zachariah  Poulson,  Jr.,  September  ,30, 

1800.  The  consideration  was  $11,360, 
a  not  inconsiderable  sum  (at  a  time 
when  the  purchasing  value  of  a  dollar 
was  four  times  that  of  a  dollar  in  1913) 
for  a  paper  printed  on  wooden  hand 
presses.  Poulson  acquired  “the  whole 
proprietorship  .  .  .  and  also  a  list 

of  subscriptions  .  .  . ;  also  all  and 

singular  the  printing  presses,  types,  ma¬ 
terials,  implements  and  utensils  of 
every  kind  and  description,  with  their 
respective  fixtures,  cases  and  appurte¬ 
nances.”  There  would  be  two  presses 
each  costing  new  about  $3(X),  and  enough 
types  for  four  pages,  hence  the  good¬ 
will  was  of  such  an  amount  to  indicate 
that  Gaypoole  was  fairly  successful. 

Poulson  w'as  likewise  successful  and  so 
have  been  all  his  successors 


MASS.ACHUSETTS 

Boston  .Advertiser . 1813 

Boston  Congregationalist  and  Ad¬ 
vance  . 1816 

Boston  Courier  and  Hotel  News.. 1795 
Boston  Medical  and  Surgical 

Journal  . 1812 

Boston  Missionary  Herald . 1804 

Greenfield  Gazette  and  Courier. ..  .1792 

Haverhill  Gazette . 1798 

Hyde  Park  Gazette-Times . 1813 

New  Bedford  Morning  Mercury. .  1807 

Newburyport  Herald . 1797 

Northampton  Hampshire  Gazette.  .1786 
Pittsfield  Berkshire  County  Eagle.. 1789 

Salem  Mercury . 1786 

Salem  Register . 1800 

Worcester  Gazette . 1801 

NEW  HAMPSHIRE 

Concord  New  Hampshire  Patriot.  .1808 
Keene  New  Hampshire  Sentinel.  .1799 

Milford  Cabinet . 1802 

Portsmouth  New  Hampshire  Ga¬ 
zette  . 1756 

NEW  JERSEY 

Elizabeth  Journal . 1779 

Mount  Holly  New  Jersey  Mirror..  1818 

Newark  Star-Eagle . 1796 

New  Brunswick  Times . 1792 


135th  American  Newspaper  Reaches  Century  Mark 


the  county 
leading  lawyers, 
who  changed  its 
political  faith  to 
his  own  and 
made  it  a  Whig 
organ  w’  h  i  c  h 
party  it  zealous¬ 
ly  supported. 

In  turn  it  was 
owned  by  Mr. 

Jordan  and  his 
brother,  .Allen, 
by  Charles  F. 

.Ameo,  Samuel 
Curtis  and  Law¬ 
rence  Van  Dyke.  In  1843  it  was  pur¬ 
chased  by  P.  Byron  Parker,  who  sold 
it  in  '1844  to  Jo.seph  G.  Polen  and  .Allen 
Jordan. 

In  1845  William  Bryan  and  John 
Moores  bought  it  and  under  the  firm 


Charles  Esselstyn. 


Emory  C.  Van  Loan. 


name  of  Bryan  &  Moores  they  contin- 
Here  follows  tJie  list  of  the  surviving  ned  its  publication  until  1851  when  Mr. 
centenarians,  with  the  vear  in  which  Bryan  purchased 


each  was  established.  While  much  care 
has  been  taken  to  make  this  list  com¬ 
plete  and  accurate,  there  may  be  omis¬ 
sions  and  errors.  Those  who  may  be 
able  to  make  corrections  will  do  the 
writer  a  favor  by  reporting  them,  to  the 
end  that  this  honor  list  may  be  made 
authoritative : 

.ALABAMA 

Huntsville  Mercury . 1816 

ARKANSAS 

Little  Rock  .Arkansas  Gazette. ..  .1819 
CONNECTICUT 

Br'dtreport  Republican  Farmer. ..  .1790 

Hartford  Connecticut  Courant . 1764 

Hartford  The  Times . 1817 

New  Haven  Journal-Courier . 1766 

New  Haven  Register . 1812 

Norwich  Courier . 1796 


the  interest  of  his 
partner  and  assumed  sole  control.  When 
the  Whig  party  closed  in  1856  and  the 
Republican  party  was  formed  the  Co¬ 
lumbia  Republican  became  the  recognized 
organ  of  the  new  party,  whose  faith 
and  tenets  it  has  warmly  espoused  ever 
since. 

In  1862  Frank  H.  Webb,  who  had 
been  connected  with  the  Daily  and 
Weekly  Star,  purchased  a  half  inter¬ 
est  in  the  Columbia  Republican  and  the 
business  was  continued  by  Bryan  & 
Webb  for  fourteen  years.  On  January 
1,  1876,  the  partnership  was  dissolved, 
the  Weekly  Star  being  merged 
into  the  Columbia  Republican  and 
Weekly  Star  under  the  firm  name  of 
Bryan  &  Goetz,  the  latter  continuing  in 
the  business  until  his  death  in  1877. 

On  May  5.  1881,  the  name  of  the 
Weekly  Star  was  dropped  and  Mr. 


Brjan  took  into  partnership  his  son, 
Henr>'  R.  Brvan,  under  the  firm  name 
of  William  Bryan  &  Son.  This  con¬ 
nection  continued  until  the  death  of  the 
senior  Bryan  on  September  11,  1897, 
when  the  partnership  passed  to  his  son. 
In  1900  a  stock  company  was  formed 
.known  as  the 
Bryan  Printing 
Company,  of 
which  Henry  R. 

Bryan  was  the 
chief  stockholder 
and  also  presi¬ 
dent.  The  Col¬ 
umbia  Republi¬ 
can  was  part  of 
the  Bryan  Print¬ 
ing  Company  as¬ 
sets  and  it  has 
since  continued  to 
l)c  issued  by  this 
company. 

Following  the  death  of  Mr.  Bryan, 
Emory  C.  \  an  Loan  and  Charles  Es¬ 
selstyn  increased  their  holdings  in  the 
company,  and  acted  as  manager  and 
editor  respectively  of  the  Columbia  Re¬ 
publican,  positions  they  held  at  the  time 
of  Mr.  Bryan’s  death;  with  Mrs.  Bryan, 
the  widow  of  Henry  R.  Bryan,  they 
constitute  the  chief  stockholders  and 
under  their  active  management  the  paper 
is  now  issued. 

The  Hudson  Republican  as  a  daily 
newspaper  w'as  the  direct  successor  of 
the  Hudson  Daily  Star,  which  was  the 
first  daily  published  in  Columbia  county. 
.Alexander  N.  Webb  commenced  the 
publication  of  the  Hudson  Daily  Star, 
January  3,  1848.  .At  the  time  of  the 
merger  of  the  Star  and  the  Republican, 
the  plant  was  removed  to  its  new  com¬ 
modious  building  at  346  Warren  street, 
from  w'hich  both  daily  and  w’eekly  have 
since  been  issued. 

.A  centennial  banquet,  marking  the 
100th  birthday  of  the  Columbia  Republi¬ 
can,  was  enjoyed  by  the  officers  and  em¬ 
ployes  of  the  Bryan  Printing  Company, 
Saturday  evening,  October  2.  The  af¬ 
fair  proved  one  that  will  long  be  re¬ 
membered  by  everyone  from  the  presi¬ 
dent  down  to  the  youngest  carrier  boy. 
A  special  centennial  number  of  the  Re¬ 
publican  was  issued  .September  28. 


Newton  Sussex  Register . 1813 

Trenton  State  Gazette . 1792 

NEW  YORK 

.Albany  Argus . 1813 

Ballston  Spa  Journal . 1798 

Bath  Steuben  Farmer’s  Adver¬ 
tiser  . 1815 

Buffalo  Commercial . 1811 

Cambridge  Washington  County 

Post  . 1798 

Canandaigua  Ontario  Messenger 

and  Repository . 1797 

Catskill  Recorder . 1792 

Cazenovia  Republican . 1808 

Cherry  Valley  Gazette . 1818 

Geneva  News . 1809 

Goshen  Democrat . 1808 

Goshen  Independent  Republican. ...  1813 

Homer  Republican . 1810 

Hudson  Gazette . 1785 

Hudson  Columbia  Republican . 1820 

Kingston  Leader  and  Argus . 1803 

New  York  Commercial . 1795 

New  York  Evening  Post . 1801 

New  York  Globe . 1797 

New  York  Methodist  Review . 1819 

Norwich  Chenango  Union . 1816 

Osw’ego  Palladium . 1819 

Owego  Gazette . 1800 

Penn  Yan  Democrat . 1818 

Plattsburg  Republican . 1811 

Poughkeepsie  Eagle . 1785 

Troy  Sunday  Budget . 1797 

Utica  Herald-Dispatch . «..1793 

NORTH  CAROLINA 

Fayetteville  Observer . 1817 

OHIO 

Canton  Repository . 1815 

Chillicothe  Scioto  Gazette . 1800 

Cincinnati  Commercial  Tribune. . . .  1804 

Circleville  Union-Herald . 1817 

Columbus  Ohio  State  Journal . 1811 

Columbus  Times . 1811 

Dayton  Herald  of  (jospel  Liberty. .  1808 

Da>-ton  Journal . 1808 

Dayton  News . 1808 

Delaware  Gazette . 1818 

Lancaster  Ohio  Eagle . 1809 

Lebanon  Western  Star . 1807 

Lisbon  Ohio  Patriot . 1808 

Marietta  Register-Leader . 1801 

St.  Clairville  Belmont  Chronicle.  .1813 

St.  Clairville  Gazette . 1812 

Springfield  News . 1817 

Steubenville  Herald-Star . 1806 

Warren  Chronicle . 1812 

I’EXNSVI.V.A\I.\ 

Iteaver  .\rgus . 1808 

I!<-ilf<  rd  C.azf  tte . 1805 

Redford  Inquirer . 1812 

C.Trlisle  Volunteer  Herald . 1803 

Chanilrersburg  Franklin  Repository . 1790 

Crdumhia  Spy . 1815 

Doylestown  Rucks  County  Intelligencer. ..  1 804 

Doylestown  Democrat.  . . . 1816 

I  iettysburg  Compiler . 1818 

Cicttysburg  Star  anti  Sentinel . 1800 

<  Ireensburg  T ribune- Press . 1807 

•  ireensburg  Westmi  rcland  !  ti  iocrat . 1799 

Indiana  Progress . 1813 

Lancaster  Intelligencer . 1794 

Lebanon  Courier  and  Report . 1819 

Lewi  ston  Gazette . 1811 

-Mercer  Western  Press . 1811 

Miltrn  Miltonian . 1816 

Norristown  Ilerabl . 1799 

Philadelphia  North  .\merican . 1771 

Philadelphia  Satunlav  Evening  Post . 1728 

Pittsburgh  Gazette  Times . 1786 

Pittsburgh  Presbyterian  Ranner . 1814 

Pittsburgh  Post . 1805 

I’niontcwn  Genius  of  Liberty . 1797 

Washington  Reporter . 1808 

West  Chester  Record . 1809 

'Vilhamsport  Gazette  and  Bulletin . 1801 

Vi  rk  Gazette . 1795 


RHODE  ISL.\ND 


Newport  Mercury . 1758 

Providence  The  iournal . 1820 

SOI’TII  C.\ROLIN.\ 

f  harleston  News  and  Courier . 1803 

Georgetown  Times . 1797 

VERMONT 

Montjielier  .\rgus  and  Patriot . 1819 

Rutland  Herald . 1794 

Windsor  ^'ermont  Journal . 1783 

\TRGINI.\ 

.Mexandria  Gazette . 1784 

Leesburg  l.ouloun  Mirror . 1808 

I.exintton  Gazette . Ifl04 

Lynchburg  News . 1808 

New  Market  Shenandoah  V'allev . 1806 

Woodstock  Shenandoah  Herald . 1817 
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MORE  THAN  40.000  IN  USE 

1 

...Jiiiiiiiiiiim 

9  TRADE 


LINOTYPE 


MARKG 


THE  MACHINE  THAT  LASTS 


Progressive  Thought 

Every  development  of  the  Linotype  is  for  an  assured 
betterment  of  the  printing  business  —  to  lessen 
labor,  improve  quality,  and  increase  economy. 

THE  FIRST  SINGLE-MAGAZINE  MACHINE 
THE  FIRST  TWO-LETTER  MACHINE 
THE  FIRST  MULTIPLE-DISTRIBUTOR  MACHINE 
THE  FIRST  AUXILIARY-MAGAZINE  MACHINE 
THE  FIRST  DISPLAY  machine 
THE  FIRST  TEXT-AND-DISPLAY  MACHINE 
all  served  for  the  progressive  profit  of  users.  From 
the  days  of  the  earliest  machines,  the  Mergenthaler 
Linotype  Company’s  constant  thoiiglit  has  been  to 
enhance  the  value  of  the  Linotype.-user’s  investment. 
The  economy  that  he  gains  from  his  Linotype  does 
not  end  with  the  composition.  Tlie  slug  makes  a  con¬ 
tinuing  economy  throughout  the  print-shop.  The 
economy  and  ease  of  handling  slugs,  as  compared 
with  one  type  at  a  time,  would  alone  be  a  sufficient 
reason  for  preferring  the  Linotype. 

MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  Street,  Brooklyn,  N.  Y. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

Canadian  Linotype  Limited,  Toronto 


ooooo©oooQOocoooooooo 


This  Advertisement,  Including  Border  Ornaments,  is  Composed  Entirely  of  Linotype  Material 
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HARTFORD  POST  SOLD 
TO  TIMES 


Last  Issue  Appeared  Oct.  6 — Paper 

Founded  in  1856  Has  Had  Many 
Owners  Prominent  in  National 
Affairs 

{By  Telegraph  to  Editor  &  Publisher) 

Hartford,  Conn.,  Oct.  6. — The  Post 
this  afternoon  appeared  for  the  last  time, 
the  paper  having  been  purchased  by  the 
Times  from  Assistant  .\ttorney  General 
Thoauu>  J.  Spellacy,  who  acquired  the 
paper  in  .Xpril.  This  leaves  the  Times 
the  only  paper  in  the  evening  field  here. 
No  announcement  was  made  of  the 
terms  of  sale. 

The  Post  was  established  in  1856  as 
a  morning  newspaper  and  was  changed 
to  an  evening  paper  three  years  later. 
It  has  been  Iwught  and  sold  many  times 
in  the  history  and  numbers  among  its 
past  editors  many  distinguished  names. 

Olin  W.  Kennedy,  for  the  past  three 
months  managing  editor,  announced  no 
immediate  plans.  John  J.  Daly,  chief 
editorial  writer,  expects  to  make 
another  newspaper  connection  in  Wash¬ 
ington,  D.  C 

Editorially  the  Post  says  today  that 
the  high  cost  of  newsprint  and  other 
elements  entering  into  the  makeup  of  a 
newspaiier  have  proved  obstacles  too 
great  to  overcome. 

Staff  Surprised 

The  sale  was  a  complete  surprise  to 
members  of  the  Post  staff  as  the  nego¬ 
tiations  began  only  twenty-four  hours 
before  their  completion.  The  staff 
worked  until  noon  in  complete  igno¬ 
rance  of  the  change.  Three  hours  later 
,  the  work  of  dismantling  the  office  equip¬ 
ment  had  begun.  The  negotiations  were 
conducted  between  Mr.  Spellacy  for 
the  Post  and  Willie  O.  Burr,  Clayton 
Chamberlin  and  J.  M.  Linton  for  the 
Times. 

George  Bradley,  News  Editor ;  W.  J. 
Crawford,  City  Editor,  and  Herbert 
Mills,  advertising  manager,  have  an¬ 
nounced  no  future  plans.  Several  mem¬ 
bers  of  the  City  Staff  and  many  of  the 
mechanical  force  are  temporarily  out 
of  employment. 

No  statement  of  the  amount  involved 
in  the  transaction  was  given  out. 

Among  those  who  have  formerly 
been  with  the  Post  were  U.  S.  Senator 
George  W.  McLean,  Bruce  Edwards  and 
Charles  B.  Dillingham,  theatrical  men ; 
the  late  John  .Addison  Porter,  at  one 
time  executive  secretary  to  President 
McKinley,  and  the  late  Henry  Alloway. 

In  January,  1918,  James  J.  Parshall, 
a  close  friend  of  Senator  Warren  G. 
Harding,  assumed  control  of  the  Post. 
He  expected  to  manage  the  Harding 
presidential  campaign,  but  died  in  De¬ 
cember,  1918.  In  May,  1919,  the  paper 
was  bought  by  the  Hartford  Post  Pub¬ 
lishing  Company,  including  Stewart 
Dunning,  H.  B.  Freeman,  Fred  P.  Holt, 
and  Col.  H.  Holt.  The  paper  was 
purchased  by  Mr.  Spellacy  in  April  of 
this  year.  The  Times  was  established 
in  1817  and  has  been  published  for  many 
years  by  the  Burr  Printing  Company. 
It  is  Democratic  in  politics  as  was  the 
Post. 


Hartford  Timet  Moving 

Hartford,  Conn. — The  Times  on  Oc¬ 
tober  4  began  occupancy  of  its  new 
building  on  Prospect  street,  which  is  one 
of  the  finest  newspaper  plants  in  the 
United  States.  During  the  week  the 
Times  has  been  printed  on  the  presses 
in  the  old  building  on  Main  street,  which 
the  newspaper  has  occupied  for  76 
years,  the  mats  being  sent  over  from  the 
composing  room  in  the  new  quarters. 


Next  week  e\erything  will  be  under  the 
same  roof.  The  Times  is  maintaining  a 
branch  counting  room  cn  State  street  in 
the  business  center  of  the  city. 


EDITORS  CAN  CO-OPERATE  IN 
SHIP  CAMPAIGN 

(Continued  from  page  12) 


ing  of  the  boats  of  the  line  he  was 
using  would  prevent  for  some  time  the 
handling  of  his  class  of  goods.  The 
boats  of  this  foreign  line  were  his  only 
means  of  shipping  and  he  had  his  regu¬ 
lar  orders  to  fill  with  each  sailing.  His 
shipments,  therefore,  had  to  stop,  with¬ 
out  regard  to  the  inconvenience  to  his 
African  customers,  and  he  suffered  sev¬ 
eral  subsequent  postponements  before 
the  steamship  line  could  accommodate 
him  again.  He  finally  got  part  of  his 
accumulated  engines  shipped,  but  on 
their  arrival  in  Africa  they  were  re¬ 
fused  by  his  customers  because  they  had 
been  unable  to  wait  for  their  delayed 
consignments  and  were  being  sup¬ 
plied  by  manufacturers  of  the  national¬ 
ity  owning  the  steamships  that  had  so 
conveniently  found  reasons  for  holding 
up  the  American  manufacturers’  goods. 

“The  result  was  that  the  American 
manufacturer  lost  his  foreign  market 
through  relying  on  a  commercially  com¬ 
petitive  nation  for  the  carrying  of  his 
goods.  Now,  besides  that,  there  is  an¬ 
other  angle  to  this  case  showing  in 
one  way  the  effect  of  such  a  happening 
on  American  advertising.  The  manufac¬ 
turer  in  question  was  quite  a  user  of 
national  advertising  space  in  American 
newspapers.  The  loss  of  his  foreign 
market  meant  that  he  had  to  bring  bark 
the  goods  that  he  shipped  and  make  re¬ 
trenchments  in  every  possible  way.  The 
first  cut  that  he  made  was  in  his  adver¬ 
tising.  He  canceired  his  copy  and  news¬ 
papers  here,  too,  suffered  a  serious  loss. 

Another  ConRideration- 

“This  incident  is  quoted  only  as  one 
example  of  the  relationship  between  an 
American-owned  merchant  marine  and 
newspaper  advertising.  There  are  many, 
many  similar  cases  that  can  be  given  to 
show  how  inseparable  are  the  interests 
of  newspapers,  advertisers,  American 
foreign  trade  and  national  pride  in  the 
work  now  under  way  to  sell  the  Ship¬ 
ping  Board  vessels  to  American  owners. 

“Another  apt  illustration  of  the  value 
of  American-owned  merchant  marine  is 
its  effect  on  the  local  prosperity  of  the 
home  port  of  every  vessel.  Take  for 
example  a  British-owned  boat  operating 
between  English  and  American  cities. 
At  the  home  port  each  vessel  is  com¬ 
pletely  repaired  and  replenished  for 
every  trip.  The  average  passenger  ves¬ 
sel  spends  $50,000,  we  will  say,  in  getting 
ready  for  each  journey.  That  money 
is  spent  right  with  the  business  men  of 
the  home  port  and  makes  that  city  an 
especially  valuable  outlet  for  nationally 
advertised  goods.  When  that  same  ves¬ 
sel  reaches  her  American  port  she  re¬ 
plenishes  her  supplies  only  by  spending 
the  least  possible  amount  of  money,  the 
comparative  ratio  being  about  $50,000 
at  the  home  port  and  $2,500  in  the  for¬ 
eign  port.  Take  the  case  of  the  Mauri¬ 
tania  or  the  Imperator,  The  sum  of 
$200,000  would  be  a  conservative  esti¬ 
mate  spent  at  home  ports  for  the  repair¬ 
ing  and  re-equipping  of  each  one  for 
every  trans-Atlantic  journey.  How 
much  do  you  think  is  spent  in  compari¬ 
son  at  American  ports? 

“Can  American  citizens  afford  to  con¬ 
tinue  to  ignore  such  vital  matters  af¬ 
fecting  their  country’s  and  their  own 
welfare  as  even  these  two  given? 

“Countless  other  arguments  in  favor  of 
an  American  merchant  marine  can  be 


given,  but  Editor  &  Publisher  has 
asked  what  newspapers  can  do  to  help 
in  making  a  success  of  the  ship  selling 
advertising  and  we  will  confine  ourselves 
just  to  these  few  points.  Their  greatest 
aid  can  be  in  the  form  of  education. 
Let  them  present  the  story  of  merchant 
marine  history  and  nothing  else  will  be 
necessary  to  prove  that  Americans  are 
perfectly  capable  of  holding  their  own 
on  the  seas  with  all  the  rest  of  the  world. 
Let  them  begin  immediately  to  combat 
and  overcome  the  foreign  propaganda 
that  for  years  has  contended  otherwise. 

“Discoveries  of  conditions  of  ship¬ 
owning  prospects  for  America,  as  far  as 
our  survey  for  the  Shipping  Board  has 
gone,  are  simply  astounding  as  impress¬ 
ing  the  need  for  American  ownership 
of  ships  that  carry  American  goods. 

“America  must  be  taught  at  once  that 
our  own  merchant  marine  stands  only 
third  to  manufacturing  and  agriculture 
in  importance  to  our  nation.  On  this 
will  depend  the  success  of  the  coming  ad¬ 
vertising  campaign  to  sell  the  Shipping 
Board’s  boats.  If  the  newspapers  will 
co-operate  in  the  way  herewith  outlined, 
there  isn’t  a  doubt  but  that  we  will  suc¬ 
ceed.  Then  the  way  will  be  opened  for 
the  greatest  opportunity  for  developing 
advertising  America  has  ever  known. 

“No  matter  how  small  the  newspaper, 
it  can  do  just  as  much  in  this  way  as 
the  largest. 

“What  more  patriotic  project  can  be 
undertaken?’’ 


OHIO  SELECT  LIST  MEETS 


Plan  National  Advertising  Campaign 
and  Renew  Ad  Bureau  Membership 

Cleveland. — According  to  C.  H. 
Spencer,  of  the  Newark  Advocate,  secre¬ 
tary  of  the  Select  List  of  Ohio  Daily 
Newspapers,  the  meeting  at  the  Hollen- 
den  Hotel  this  week  resulted  primarily  in 
a  discussion  of  methods  of  promoting  a 
national  advertising  campaign.  Repre¬ 
sentatives  of  nearly  half  a  hundred 
papers  were  present.  Several  Cleveland 
advertisers  who  are  interested  and  rep¬ 
resentatives  of  advertising  agencies  at¬ 
tended.  The  organization  renewed  its 
membership  in  the  A.  N.  P.  A.  Bureau  of 
Advertising  following  an  address  by  Di¬ 
rector  W.  A.  Thomson. 

Mr.  Spencer  said  that  Ohio  publishers 
are  keenly  alive  to  the  advertising  situa¬ 
tion  and  are  bidding  for  their  full  share 
of  business.  The  newsprint  situation  is 
still  a  serious  problem  for  the  smaller 
dailies  to  solve. 

Several  members  of  the  Oeveland  Ad¬ 
vertising  Club  looked  in  on  the  meeting 
and  editors  and  others  from  out  of  town 
visited  the  club  headquarters  during  the 
luncheon  hour. 


McNichoIa*  in  New  Position 

Philadelphia,  Pa.— The  Hudson  Mo¬ 
tor  Specialties  Company  has  appointed 
John  J.  McNicholas  as  director  of  its 
advertising. 


WILLIAM  M.  MESSITER. 


“Bill”  Messiter  was  the 
first  man  to  enter  my  Chi¬ 
cago  Office.  That  was 
nearly  20  years  ago.  Now 
I  have  a  staff  of  about  20 
people  in  my  Chicago  head¬ 
quarters,  but  no  one  who  is 
more  valuable  and  loyal 
than  my  old  friend  “Bill.” 


Washington 

Post 

Every  city  has  one  high 
grade  paper  that  is  repre¬ 
sentative  of  its  community. 
In  Washington,  it  is  THE 
POST.  This  paper  has  a 
second  largest  circulation 
at  the  national  capitol  and 
has  the  age,  prestige  and 
influence  that  goes  with  the 
leading  newspaper.  Many 
advertisers  use  it  exclusive¬ 
ly  and  no  advertiser  can 
hope  to  cover  Washington 
successfully  without  THE 
POST. 


Serial  Adv.  No.  18. 
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— to  reduce  advertising  cost 

eliminate  circulation  waste. 

To  buy  national,  scattered  cir¬ 
culation  reaching  many  places 
where  you  have  no  distribution, 
increases  the  cost  of  advertising. 

Daily  Newspapers  offer  effec¬ 
tive  economy. 


I 

s 


I 

I  Invest  in  Newspaper  Advertising 


I 

I 


E.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 

Chicago  York 

Kansas  City  San  Francisco 


Advertisement  No,  46 

No  other  staff  could  be  more  enthu¬ 
siastic  for  organization  success  than  our 
12  salesmen — most  of  them  stockholders, 
partners  in  success. 

E.  Katz  Special  Advertising  Agency 
15  East  26th  Street,  New  York  City 
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MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  of  Editor  &  Publisher  conducted  by  C.  L.  Perkins,  executive 
secretary  of  the  Association  of  Newspaper  Classified  Advertising  Managers.  You 
are  invited  to  bring  your  classified  problems  to  this  department  for  discussion. 


POWER  OF  THE  CLASSIFIED 

AST  week  J.  H.  Butler,  classified  ad¬ 
vertising  manager  of  the  Houston 
Chronicle,  made  a  talk  before  the  Ad 
Club  of  that  city  on  the  subject  of  the 
Human  Interest  in  Want-ads.  Mr.  But¬ 
ler  is  convinced  from  the  interest  shown 
in  the  subject,  that  very  few  business 
men  have  had  the  utility,  romance  and 
power  of  the  Want-ad  properly  pre¬ 
sented  to  them  and  suggests  that  all 
classified  managers  should  make  oppor¬ 
tunities  and  take  every  possible  opening 
to  present  the  classified  story  to  business 
men  and  the  population  in  general. 

R.  H.  Wildman,  classified  advertising 
manager  of  the  Baltimore  Sun,  recently 
addressed  the  Convention  of  Sun  Route 
Owners’  .Association.  In  part  he  said: 

“I  wonder  how  many  of  you  men  ever 
seriously  considered  classified  advertis¬ 
ing  in  the  light  of  an  important  factor 
in  building,  promoting  and  stabilizing 
circulation.  Classified  advertising  is  in¬ 
alienably  dovetailed  with  circulation  and 
should  be  looked  upon  with  as  much 
seriousness  as  the  news  and  editorial 
columns  of  the  paper  in  the  respect  of  a 
sales-element. 

“No  one  will  attempt  to  dispute  the 
fact  that  the  first  essential  in  building 
and  maintaining  circulation  is  reader-in¬ 
terest  and  confidence  in  the  paper  we 
are  trying  to  sell.  Without  reader-inter¬ 
est  in  the  paper  itself — all  the  circulation 
drives — all  the  extensive  promotion 
campaigns — all  the  best  salesmen  will 
serve  only  to  temporarily  inflate  the  cir¬ 
culation  of  the  medium,  but  cannot  hope 
to  build  it  past  the  experimental  stage. 
There  is  no  factor  that  commands  a 
greater  and  more  intensified  reader  at¬ 
tention  than  that  host  of  diminutive  per¬ 
formers  on  the  stage  of  publicity  that 
play  to  the  audience  of  readers  every¬ 
day  in  the  Want-ad  pages. 

“Let  me  cite  a  concrete  case  to  drive 
home  my  point.  A  man  came  to  this 
city  from  out  of  the  West.  He  was  in 
destitute  straits,  homeless  and  jobless. 
He  placed  a  small  advertisement  in  a 
couple  «)f  local  papers,  seeking  a  pasi- 
tion.  Within  two  hours  after  the  ap¬ 
pearance  of  one  of  these  papers  he  was 
offered  a  position.  He  accepted  it,  and 
then  placed  another  Want-ad  for  board 
and  lodging — obviously  in  the  paper  that 
secured  for  him  his  position  and  in  that 
paper  exclusively.  From  this  he  secured 
a  small  room.  In  the  firm  by  whom  he 
was  employed  he  gradually  advanced 
from  the  position  of  laborer  to  factory 
foreman  and  eventulaly  to  general  man¬ 
ager.  During  the  period  of  his  success 
and  corresponding  prosperity  he  had 
occasion  to  again  call  upon  the  Want-ad 
columns  of  the  paper  that  found  him  his 
position,  to  satisfy  several  wants. 

“First  he  graduated  from  the  rooming 
house  stage  by  buying  a  home  adver¬ 
tised  in  the  real  estate  columns  of  this 
paper — then  purchasing  a  used  automo¬ 
bile  through  the  same  channel.  When 
possessed  with  a  desire  to  make  money 
for  himself  as  he  had  made  it  for  others 
— he  advertised  for  a  partner  with  capi¬ 
tal  to  invest  and  today  he  is  the  owner 
of  a  prominent  business  establishment, 
and  needless  to  say,  an  exclusive  adver¬ 
tiser  in  the  paper  that  secured  him  his 
first  position  in  this  city. 


“Now  this  is  an  extreme  case — but 
the  big  point  is  that  this  man  is  also  a 
confirmed  and  enthusiastic  reader  of  the 
paper  that  has  helped  him.  Every  big 
step  in  his  career  has  been  aided  and 
abetted  by  the  advertising  columns  of 
that  paper  and  no  power  on  earth  could 
ever  sway  that  man  from  his  conviction 
that  his  paper  is  the  one  and  only  paper.’’ 
Mr.  Wildman  then  went  on  to  explain 
that  a  newspaper  having  a  large  classified 
section  like  that  of  the  Sun  had  hun¬ 
dreds  of  readers  whose  confidence  in 
the  Sun  had  been  strengthened  by  serv¬ 
ices  rendered  through  the  Want-ad 
columns. 

“Now  let’s  consider  classified  adver¬ 
tising  from  a  slightly  different  angle,’’ 
continued  Mr.  Wildman.  “If  you’ve 
ever  had  your  telephone  disconnected  or 
the  electric  current  in  your  home  shut 
off — you  perhaps  realize  how  essential 
these  taken-for-granted  conveniences  are 
when  you  are  temporarily  obliged  to  do 
without  them.  As  a  public  utility  classi¬ 
fied  advertising  may  well  be  considered 
in  the  same  category  as  the  aforemen¬ 
tioned  essentials.  You  never  need  fire 
insurance  until  the  sparks  begin  to  fly 
and  you  never  really  need  a  Want-ad 
until  a  want  presents  itself — but  then 
that  little  messenger  of  public  service 
must  be  on  the  alert  ready  to  convey 
your  story  to  the  high-ways  and  by¬ 
ways  of  the  city. 

“With  this  in  mind  you  can  see  how  a 
healthy  classified  section  tends  to  stimu¬ 
late  and  stabilize  healthy  circulation  and 
how-  closely  associated  are  our  interests.’’ 


QUESTIONS  AND  ANSWERS 

Noth — The  following  questions  regarding 
classified  hare  been  asked  by  readers  of  Editor 
&  PrBMSHER.  If  you  hare  any  information 
that  will  benefit  the  inquirers,  send  it  to  this 
o^ce.  Also  send  any  questions  you  would 
like  to  see  discussed. 

NEW  QUESTIONS 

What  effect  has  the  increase  in  the  use 
of  automobiles  had  on  Lost  and  Found 
advertising? 

What  effect  will  the  increasing  activity 
of  women  in  the  business  world  have  on 
classified  advertising? 

Answers  Received  to  Previous  Ques¬ 
tions 

Q — To  what  extent  should  classified 
advertising  be  regarded  as  a  feeder  to 
display  advertising? 

A — “The  functions  of  classified  and 
display  advertising  are  distinct  and  the 
most  valuable  classified  advertising  sales¬ 
man  will  develop  business  that  belongs 
ligitimately  in  those  columns.  There¬ 
fore  the  number  of  classified  advertisers 
changing  to  the  display  columns  will,  in 
a  really  healthy  paper,  be  small.”  Mor¬ 
ton  J.  McDonald,  Classified  Advertising 
Manager  of  the  Oakland  Tribune. 

Q — Is  it  practical  for  a  classified  de¬ 
partment  to  offer  to  prepare  copy  for  all 
advertisers? 

A — “The  Oakland  Tribune  offers  to 
prepare  copy  for  all  its  classified  adver¬ 
tisers,  and  the  first  six  months  of  the 
new  employee’s  life  in  this  department 
are  devoted  to  an  intensive  course  in 
classified  writing.  The  entire  outside 
sales-force  being  recruited  from  the  of¬ 
fice  staff,  they  are  particularly  well  Quali¬ 
fied  to  render  this  service.” 


Quick  Action 
Secured 

Among  New  London,  Con¬ 
necticut’s,  60,000  Buyers 

New  London,  Connecticut,  is  clean  and  attractive — 
a  city  .that  ai)peals  to  most  people.  It  is  making  rapid 
strides  in  community  progress.  Its  stores  are  modern 
and  attractive.  Its  manufacturers  are  prosperous  and 
products  diversified. 

In  New  London  and  its  immediate  suburbs  are  the 
homes  of  12,000  prosperous  families — less  than  20% 
of  which  are  foreign  born,  and  less  than  2%  of  which 
are  illiterates. 

More  than  10,800  of  these  educated  American  fam¬ 
ilies  are  careful,  daily  readers  of  New  London’s  home 
newspaper — 

Zbc  ^ 

EASTERN  CONNECTICUT’S  LEADING 
EVENING  DAILY 

and  are  influenced  by  its  editorial,  news  and  advertis¬ 
ing  columns.  Ninety-three  per  cent  of  these  readers 
have  The  Day  delivered  to  their  homes  each  evening. 
They  are  up-to-date  folk  in  their  requirements  and 
readily  responsive  to  advertising  appeal.  That  this  is 
so  and  that  The  Day  is  a  positive  action  producer  is 
proven  by  the  success  of  coupon  and  keyed  ads. 

New  London,  itself  is  a  field  equal  to  many  cities 
citing  jarger  population  figures.  Many  of  its  perma¬ 
nent  buyers,  because  of  their  connection  with  U.  S. 
Army,  Navy  or  Coast  Guard,  are  not  listed  in  its  cen¬ 
sus  returns.  It  has  all  the  advantages  of,  and  for  ad¬ 
vertising  and  sales  purposes,  is  equal  to  any  city  of 
50,000  or  over. 

National  advertisers,  seeking  either  sure,  quick  dis¬ 
tribution  or  general  educational  publicity,  will  find  it 
imofitable  to  include  New  London,  Connecticut,  and 
The  Day  when  making  up  their  lists  for  cities  of  50,- 
000  and  over. 

MEMBER  A.  B.  C. 

3c.  a  COPY 

THE  DAY  PUBLISHING  COMPANY 

NEW  LONDON,  CONNECTICUT 

Theodore  Bodenwein,  Pre«.  and  Treat. 

O.  G.  Andrewt,  Gen.  Mgr. 

REPRESENTATIVES 

FRANK  R.  NORTHROP  E.  J.  POWERS 

9*3  FIFTH  AVE.  1>  SO.  LA  SALLE  ST. 

NEW  YORK  CITY  CHICAGO.  ILL. 
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622.892 

was  the  NET  PAID  Daily  Average 
Circulation  for  Six  Months  Ending 
September  30,  1920,  of  the 


g  i  W 


AL 


NEra 

On  April  28,  1920  the  New  York  Evening  Journal  increased  its  price 
to  3c  a  copy,  while  its  competitors  remained  at  2c. 

The  loyalty  of  its  readers  demonstrated  that  it  was  impossible  for 
any  other  newspaper  to  secure  the  Evening  Journal  readers.  Grad¬ 
ually  the  different  New  York  evening  newspapers  increased  their  price, 
until  now  they  are  all  selling  at  3c. 

The  NET  PAID  Daily  Average  Circulation  of  the  New  York 
Evening  Journal  for  September,  1920,  Was 

647.895 

The  Largest  Circulation  of  Any  Daily  Newspaper  in  the  United  States 


LEADS  IN  DISPLAY  ADVERTISING 

The  New  York  Evening  Journal  printed  during  the  month  of  September,  1920,  MORE 
DISPLAY  ADVERTISING  than  any  other  New  York  evening  newspaper. 


Member  of  Audit  Bureau  of  Circulations 


Editor  &  Publisher  for  October  9,  1920 


CIRCULATION  MANAGERS*  PAGE 

This  department  is  a  regular  weekly  feature  of  Editor  &  Publisher.  Suggestions 
or  contributions  should  be  sent  to  Fenton  Dowling,  Editor  &  Publisher,  1115  World 
Building,  New  York. 


INDEPENDENT  BOY  SYSTEM  DELIV- 
ERY  RESULTS 

Such  keen  interest  was  shown  at  the 
I.  C.  M.  A.  convention  recently  held  in 
St.  Louis  about  independent  boy  systems 
of  deliveries,  circulation  managers,  espe¬ 
cially  on  afternoon  papers,  may  be  in¬ 
terested  in  learning  just  what  this  sys¬ 
tem  has  accomplished  for  the  Tulsa 
(Okla.)  Tribune,  as  explained  by  J,  V. 
Hollett,  who  says ; 

“Shortly  after  the  purchase  of  the 
Tulsa  Democrat  last  November  by  the 
Tribune  Company,  the  new  management 
inaugurated  this  system  of  city  delivery. 
The  Democrat  had  for  years  tolerated 
the  man-owned  and  controlled  route  plan 
of  delivery.  The  routes  ranged  in  sizes 
from  300  to  1,000  subscribers.  Only  a 
few  unemployed  helpers.  This  meant  6 
to  7  o’clock  delivery  and  numerous  com¬ 
plaints.  The  company  was  also  com¬ 
pelled  to  give  these  men  a  very  low 
rate  on  account  of  the  “upkeep”  of 
conveyances,  and  also  because  of  the 
heavy  losses  sustained  by  them  on  ac¬ 
count  of  being  unable  to  make  weekly 
collections. 

“It  was  impossible  for  the  office  to 
maintain  a  complete  list  of  routes,  and 
knowing  this,  the  men  had  a  habit  of 
failing  to  pay  their  accounts.  We  ob¬ 
tained  a  list  of  eligible  prospective  car- 


STODGHILL  GOES  WITH 
SYRACUSE  JOURNAL 


HW.  STODGHILL  has  resigned  as 
•  circulation  manager  of  The  Louis¬ 
ville  (Kj'.)  Herald,  and  goes  to  Syra¬ 
cuse,  N.  Y.,  to  I 

serve  in  the  same _ 

capacity  for  the 
Journal.  Mr. 

Stodghill  has  been 
head  of  the  circu¬ 
lation  department 
of  the  Louisville 
Herald  for  more 
than  four  years. 

Prior  to  taking 
charge  of  the  Her¬ 
ald’s  circulation 
department,  he  had 
been  circulation  stodghilu 


manager  of  the 

Mobile  (Ala.)  Item  and  the  Nashville 
(Tenn.)  Democrat.  He  has  been  in  cir¬ 
culation  work  more  than  fifteen  years. 

He  is  a  native  of  Kentucky,  and  spent 
the  greater  portion  of  his  life  in  Louis¬ 
ville.  Being  an  active  member  of  the 
I.  C.  M.  A.  he  is  well  known  to  the 
publishing  profession  throughout  the 
counto'-  Mr-  Stodghill  assumed  his 


THE  FEDERATED  PRESS 

is  a  comprehensive  international  news¬ 
gathering  organization  distributing  the  vital 
news  of  the  world  to  dailies  and  weeklies. 
Our  service  includes  exclusive  European 
cables  from  strategic  centers,  a  penetrating 
Washington  report  by  Paul  Hanna  and  Lau¬ 
rence  Todd,  live  features,  news  cuts,  car¬ 
toons.  Our  clientele  is  growing  rapidly. 

The  price  is  nominal.  Write  today  for 
specimen  service. 

THE  FEDERATED  PRESS 

SI  Union  Square  New  York  Oly 


new  duties  in  Syracuse  on  October  4. 
riers  and,  after  visiting  the  homes  and 
fully  explaining  our  proposition  to  the 
parents,  we  selected  our  carriers,  and 
took  the  routes  over  one  at  a  time. 

“We  now  maintain  5  supply  stations, 
conveniently  located — have  250  carriers— 
collect  in  advance  for  every  paper,  and 
have  few  complaints.  Our  city  circu¬ 
lation  has  increased  a  little  over  3,000  in 
the  past  six  months,  and  incidentally  our 
circulation  receipts  show  an  increase 
close  to  $6,000  per  month  over  last  Oc¬ 
tober.” 

THRIFT  CONTEST  FOR  BOYS 

Spokane,  Wash. — A  thrift  contest,  in 
which  $1,000  will  be  given  in  prizes  and 
in  which  all  of  the  Spokane  Spokesman- 
Review  carriers  will  compete,  is  an¬ 
nounced  by  C.  H.  Breed,  circulation 
manager. 

The  contest  is  to  extend  over  a  period 
of  eight  weeks.  The  carrier  routes  will 
be  divided  into  three  districts  and  10 
prizes,  totaling  $85,  will  be  given  to  the 
boys  in  each  district  who  obtain  the 
greatest  increases  in  circulation.  The 
first  of  the  10  prizes  in  each  district,  the 
South  Side,  the  suburbs  and  the  North 
Side,  will  be  $25  and  the  remaining 
prizes  will  be  graduated.  Special  prizes 
totaling  $745  will  be  given  in  the  contest 
in  addition  to  the  10  district  prizes.  The 
prize  list  is  in  addition  to  the  usual  re¬ 
turn  to  the  carriers  for  new  subscrip¬ 
tions. 

“The  Spokesman-Review  wants  to 
make  it  possible  for  every  boy  on  its 
carrier  staff  to  make  a  good  start  within 
the  next  two  months  on  a  savings  ac¬ 
count,”  said  Mr.  Breed.  “Many  of  the 
boys  now  have  substantial  savings.  The 
thrift  contest  and  the  attractive  cash 
prizes  will  help  raise  these  savings  ac¬ 
counts.” 

BUFFALO  NEWSBOY  WAR  OVER 

Buffalo,  N.  Y. — Buffalo’s  newsboy 
war  is  ended.  The  Buffalo  Commercial, 
which  was  barred  from  newstands  by 
action  of  the  Newsboys’  Association 
when  it  reduced  its  price  to  one  cent,  is 


The  Atlanta  Journal 

ATLANTA,  GA. 


Advertising  in 
The  Journal 
Sells  the  Goods 


The  Journal  Covers 
Dixie  Like  the  Dew 


again  being  sold  by  stands  offering  other 
papers.  The  Commercial  has  withdrawn 
its  special  agents. 

Meanwhile  the  Commercial  has  an  or¬ 
der  directing  removal  of  stands  from 
street  corners,  the  Erie  County  supreme 
Court  having  held  them  illegal.  The 
city  took  an  appeal  and  this  is  pending. 
Whether  replacement  of  the  Commercial 
on  stands  will  result  in  withdrawal  of 
this  action  has  not  been  announced. 


NEWS  AND  NOTES 

Lawrence  Dinneen  has  left  the  city  cir¬ 
culation  department  of  the  Portland 
(Ore.)  Journal  to  become  circulation 
manager  and  news  editor  of  the  Catholic 
Sentinel,  a  weekly  publication  of  Port¬ 
land. 

J.  A.  Gunderson  has  joined  the  circu¬ 
lation  staff  of  the  St.  Paul  Daily  News. 

St.  Paul. — The  Sunday  Pioneer  Press 
has  put  on  another  story-writing  contest 
for  boys  and  girls;  small  cash  prizes  be¬ 
ing  offered. 

St.  Paul. — The  Dispatch-Press  offers 
$50  in  cash  prizes  for  essays  from  school 
children  on  the  prevention  of  fires  in  the 
home.  The  contest  has  been  arranged 
in  cooperation  with  the  St.  Paul  division 
of  the  National  Safety  Council. 

St.  Paul. — The  Daily  News  has 
stirred  up  the  town  by  offering  $50  in 
gold  for  the  best  city  motto  for  St.  Paul. 


CIRCULATORS’  MEETINGS 

The  following  meetings  and  con¬ 
ventions  of  circulation  managers  are 
scheduled  for  October: 

12- 19th — Texas  Circulation  Managers’  meet¬ 
ing  at  State  Fair,  Dallas. 

13th — Interstate  Circulation  Managers’ 
Association,  Philadelphia. 

19-20th — Carolina  Circulation  Managers’  As¬ 
sociation,  Raleigh,  N.  C. 

California  Circulation  Managers’ 
-Association,  Sacramento,  Cal. 

New  York  State  Circulation  Man¬ 
agers’  -Association,  Rochester, 
N.  Y. 

“Three-I”  (Illinois,  Iowa  and  In¬ 
diana)  Circulators’  Association, 
Chicago,  Hotel  LaSalle. 

20th — New  England  Association  of  Cir¬ 
culation  Managers,  Hartford, 
Conn. 


The  contest  closes  October  12.  One  of 
the  judges  will  be  Laurence  C.  Hodgson 
(“Larry  Ho”),  veteran  newspaper  man, 
poet  and  orator,  now  mayor  of  St.  Paul 
and  Democratic  nominee  for  governor  of 
Minnesota. 

S.  Ameringer  has  taken  charge  of  cir¬ 
culation  for  the  Oklahoma  City  Leader, 
Victor  Berger’s  newest  paper.  He  was 
formerly  manager  of  city  and  country 
circulation  of  the  Milwaukee  Wisconsin 
News. 
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You  Can  Tell  Instantly 

A  Great  Newspaper 

A  glance  at  The  News  instantly  impresses 
one  with  the  character  and  solidity  of  the 
paper.  For  fifty  years  The  News  has  been 
recognized  generally  as  one  of  the  best 
edited  newspapers  in  the  countr>’.  To  have 
a  good  advertising  medium  you  first 
must  have  a  good  newspaper. 

The  Indianapolis  News 

First  in  oT^ational  o/Idvertising  in  Six  ■'Day  Evening  Field 


New  York  Office 
DAN  A.  CARROLL 
Tribune  Building 


Chicago  Office 
J.  E.  LUTZ 
First  National  Bank  Bldg. 
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TOM  WEBSTER 

One  of  the  greatest  of  English  cartoonists  is  visiting  this  country  and  mak¬ 
ing  a  three  months’  series  of  cartoons  for  release  three  times  a  week  begin¬ 
ning  November  1  under  the  general  title 

First  Impressions  Of  America 

Tom  Webster  is  an  acknowledged  master  of  mirth  in  black  and  white.  No 
black  and  white  artist  since  the  late  Phil  May  has  been  so  instantaneously 
successful  in  making  people  laugh. 

After  the  keenest  competition  by  all  the  leading  London  newspapers,  Mr. 
Webster  signed  up  with  Lord  Northcliffe  for  exclusive  publication  in  the 
London  Daily  Mail,  Evening  News  and  Weekly  Dispatch,  which  have  a 
combined  circulation  of  3,500,000.  On  his  arrival  here  a  few  weeks  ago  the 
New  York  newspapers  got  after  him  immediately  and  his  cartoons  began  to 
appear  at  once  in  the  New  York  Times  and  the  Evening  World. 

Tom  Webster  made  his  first  fame  as  a  sports  cartoonist.  His  impressions 
will  include  masterly  cartoons  of  Carpentier,  Jack  Dempsey,  Babe  Ruth, 
and  any  sporting  events  that  may  happen  during  his  visit. 

WIRE  FOR  OPTION 

and  we  will  send  you  sample  proofs  of  the  first  three  weeks  of  the  Webster  Service  and 
quote  price. 

The  three  months’  series  will  be  followed  by  a  daily  comic  strip.  First  option  given 
to  the  paper  in  each  territory  publishing  the  impressions. 

This  Is  One  Of  the  Biggest  Humor  and  Art 
Features  Ever  Offered  the  Newspapers 

WIRE  NOW 

The  McClure  Newspaper  Syndicate  373  Fourth  Avenue,  New  York 


i 
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THIRTY-SEVEN  DAILIES  CHANGED  RATES 
ON  ADVERTISING  LAST  WEEK 


Governor  Cox’s  Dayton  and  Springfield  Papers,  Brooklyn  Stan¬ 
dard-Union  and  Albany  Knickerbocker  Press 
Among  Those  Raising  Charges 


For  the  week  ending  October  2,  Barbour’s  Advertising  Rate  Sheets,  Inc., 
issued  new  sheets  covering  rate  increases  and  other  information  of  37  daily 
newspapers.  Of  these,  23  were  changes  in  general  display  rates  and  14  were 
changes  in  other  than  general  rates.  On  the  changes  in  general  rates  of  the  23 
papers : 

The  new  minimum  agate  line  rate  is  $1.20 
The  old  minimum  agate  line  rate  was  .98 


21  per  agate  line  or 

22.45  per  cent  of  the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  w’eekday  circulation  of  347,978. 


Net  Paid  New  Rate  Minimum  Last  Rate  Last  Min.  Increase 
City  and  Par>er  Circulaticm  Effective  -Ag.  Li.  R  Effective  Ag.  Li.  R.  per  Line 


California — 

Richnif  nd  Rernrd-Herald  and 

Richmond  News . 

tSce  foot  note. 

Denver  Rorkv  Mountain  News 

31,599 

10,' 1/20 

.10^ 

7/1/20 

.09* 

.01 

Sunday  Edition . 

52,143 

10/1/20 

.13* 

7/1/20 

.12* 

.01 

Connecticut — 

Stamford  Advocate . 

8,097 

10/1/20 

'  .03 

4/1/20 

.025 

.005 

Indiana — 

Ft.  Wayne  Journal-Gazette. . . 

24,406 

11/1/20 

.07* 

1/1/20 

.06 

.01 

Sunday  Edition . 

19.969 

11/1/20 

.07 

1/1/20 

.06 

.01 

(Circulation  figures  from  12 

months  audit,  12/31/19) 

2,600 

10/1/20 

.0178572^ 

5/1/19 

.0142858* 

.0035715 

Traverse  City  Record-Eagle.. 

4,224 

10/1/20 

.025 

2/1/20 

.02 

.005 

Mississimii — 

5,886 

11/1/20 

.03* 

1/1/20 

.025 

.005 

Sunday  Edition . : . 

6,119 

11/1/20 

.03* 

1/1/20 

.025 

.005 

New  York — 

Albanv  Knickerbocker  Press 

30,143 

10/1/20 

.09* 

7/1/20 

.08* 

.01 

40,880 

10/1/20 

.11‘ 

7/1/20 

.10* 

.01 

Brooklyn  Standard-Union - 

57.991 

10/1/20 

.20* 

2/1/20 

.15* 

.05 

Sundav  Edition . 

53.898 

10/1/20 

.20* 

2/1/20 

.15* 

.05 

Buffalo  Times  . 

68,339 

6/1/20 

.15* 

3/1/20 

.12* 

.03 

Sunday  Edition . 

74,199 

6/1/20 

.15* 

3/1/20 

.12* 

.03 

North  Carolina — 

Elizabeth  City  Advance,  (est)) 

1,300 

10/15/20 

.0119048 

5/1/20 

.0107143 

.0011905 

Ohio — 

Dayton  News  . 

36,731 

10/1/20 

.10* 

1/1/20 

.085* 

.015 

Sunday  Edition . 

30,378 

10/1/20 

.085* 

1/1/20 

.06* 

.025 

Delaware  Journal-Herald.... 

1,273 

7/1/20 

.0107143* 

1/1/17 

.0071429 

.0035715 

Springfield  News . 

1 5.506 

10/1/20 

.05* 

1/1/20 

.04* 

.01 

Sunday  Edition . 

12,928 

10/1/20 

.05* 

1/1/20 

.04* 

.01 

Pennsylvania — 

Kittanning  Times . (est) 

3,300 

9/23/20 

.0107143 

7/15/19 

.0071429 

.0035715 

Langford  Record . 

10/1/20 

.0214286 

7/6/20 

.025* 

.0035715t 

Titusville  Herald . 

4,791 

10/1/20 

.0285715 

12/1/19 

.0214286 

.0071429 

Warren  Times  .  ... 

3,953 

10/1/20 

.0214286 

11/1/19 

.0178572 

.0035715 

South  Dakota — 

Huron  Huronite . 

3,893 

10/1/20 

.04* 

12/1/19 

.025* 

.015 

Sunday  Edition . 

10/1/20 

.05* 

12/1/19 

.03* 

.02 

Texas — 

Dallas  Dispatch . 

22.464 

10/1/20 

.07* 

3/29/20 

.06* 

.01 

Denison  Herald . 

4.129 

10/1/20 

.025 

1/1/20 

.02* 

.005 

Houston  Press . 

14,023 

10/1/20 

.06* 

3/29/20 

.05* 

.01 

Marshall  News . 

3.330 

9/1/20 

.0357143* 

2/15/20 

.0214286* 

.0142858 

347,978 

1.1983336 

.9750003 

.2233337 

•Flat,  fest)— Estimate.  tL^ss.  tThe  Richmond  (Cal.)  Record-Herald  and  the  News 
have  consolidated,  and  are  now  issued  as  the  Record-Herald  &  Richmond  News  (evening 
except  .'Sunday).  The  former  circulations  totaled  J.K40  and  the  former  rates  totaled  .0357143 
per  agate  line.  The  rate  for  the  consolidation  is  .025  per  agate  line,  showing  a  decrease 
of  .0007143  per  agate  line  from  the  former  rates  for  both  papers. 

Peoria  (Ill.)  Journal  and  Transcript  issued  a  new  rate  card  effective  September 
1,  1920;  all  advertising  is  now  sold  in  combination  only.  The  minimum  rate  is 
9c  per  agate  line  daily  or  Sunday. 


SWAN  J.  TURNBLAD  RETIRES 


Sells  Svenskst  Amerikantke  Posten  to 
Magnus  Martinson 

Minne.m>olis. — .\fter  nearly  35  years 
as  publisher  and  owner  of  the  Svenska 
Amerikanska  Posten,  Swan  J.  Turnblad 
has  disposed  of  his  interests  and  is  re¬ 
tiring  from  active  business  just  as  he  has 
reached  60  years  of  age.  Magnus  Mar¬ 


tinson  of  Minneapolis,  formerly  con¬ 
nected  with  Twin  City  newspapers  and 
for  a  time  a  member  of  the  Republican 
State  central  committee,  is  the  pur¬ 
chaser  of  the  Turblad  property.  He  will 
assume  active  charge  of  the  publication. 

Five  years  ago  Mr.  Turnblad  built  a 
modern  newspaper  office  at  7th  street 
and  5th  avenue,  south,  recognized  as  one 
of  the  best  equipped  plants  of  that  kind 


NOW  RUNNING 

in  the  Black  end  White  Sections  of 

THE  NEW  YORK  EVENING  WORLD 
THE  BOSTON  SUNDAY  POST 
THE  MINNEAPOLIS  TRIBUNE 


Iniamt  and  Juvenile  Photographs  of 


Leading  Film  and  Stage  Favorites 

The  ‘Des  Moines  REGISTER  used  them  serially,  asking  their  readers  to  guess  the 
identity  of  the  photos,  offering  an  up-to-date  portrait  or  subject  as  reward.  Send 
for  list  and  prices.  You  order  only  what  you  can  use. 


Other  Boosters 

•Newark,  N.  J..  SUNDAY  CALL 
•Houston,  Tex.,  CHRONICLE 
•Fort  Worth,  Tex.,  STAR-TELEGRAM 
•(Used  as  a  ROTOGRAVURE  feature) 


Address 

Edw.  Le  Roy  Rica 
Theetricel  Photo  Supply  Co. 
132C  Sterling  Place,  Brooldyn^  N.  Y. 


in  the  country.  Mr.  Turnblad  was  born 
October  7,  1860  in  Sweden.  He  was 
educated  in  Goodhue  county,  Minnesota. 
He  took  charge  of  the  Posten  in  1886 
and  has  been  its  active  head  and  owner 
ever  since.  He  is  reported  to  have  made 
a  large  fortune  from  the  newspaper. 
Some  years  ago  Mr.  Turnblad  built  a 
palatial  home  at  2600  Park  avenue,  which 
ranks  as  one  of  the  show  places  among 
Minneapolis’  residences. 


CHINESE  PREFER  U.  S.  GOODS 


Shun  Pao  Representative  Says  CkinaS 
Antipathy  To  Japan  Is  Growing 

P.  K.  Chu,  of  the  editorial  staff  of 
the  Shun  Pao,  Shanghai,  is  now  in  New 
York  studying  industrial  and  educational 
conditions  in  the  United  States.  Mr. 
Chu  is  secretary  of  the  World  Chinese 
Students’  Federation  of  Shanghai  and 
came  accompanied  by  280  Chinese  stu¬ 
dents  who  are  being  distributed  among 
American  colleges.  He  is  an  ardent  ad¬ 
mirer  of  this  country  and  was  one  of  the 
founders  of  the  Chinese  Press,  the 
.American  daily  in  "Shanghai,  which  he 
says  has  taken  the  lead  over  its  long- 
established  English  rivals. 

“The  Chinese  feeling  toward  America 
is  most  friendly,’’  said  Mr.  (Thu.  “In  all 
lines  of  business  there  it  is  preferred  to 
place  orders  with  .American  firms,  even 
though  the  filling  of  them  may  take 
many  months.  The  Chinese  people  would 
rather  w'ait  indefinitely  for  goods  from 
this  country  than  accept  them  from  any 
other  country — least  of  all  from  Japan. 
Our  people  will  no  longer  buy  any  Jan- 
anese  stuff  at  all.  .As  illustration  of  our 
stand  on  this,  100  more  students  would 
have  come  over  here  and  were  ready  for 
the  voyage  but  the  only  ship  having 
room  for  them  was  Japanese  and  not  one 
would  take  it.  They  cannot  get  here  in 
time  to  enter  for  this  school  year,  and 
this  is  indeed  a  sacrifice,  but  they  made 
it  willingly  rather  than  come  in  a  Japan¬ 
ese  ship.’’ 

Ad  Women  Hear  Mr*.  Chubb 

The  New  York  League  of  Advertising 
Women’s  weekly  luncheon,  October  6.  at 


Keen's  Chophouse,  was  addressed  by 
Mrs.  Sylvester  Chubb  of  the  Consumers 
League.  She  explained  the  investigations 
her  organization  has  been  making  of 
women’s  working  conditions  in  factories 
and  telephone  companies  and  said  a  re¬ 
port  on  them  will  soon  be  made. 


FALL  BUSINESS  IS  GOOD 


Southern  Publisher  Says  Paper  Prices, 
However,  Discourage  Buying. 

“Fall  business  is  holding  up  nicely,” 
said  the  publisher  of  a  Southern  daily 
to  Editor  &  Publisher  this  week.  “We 
have  quotations  from  Hudson  Trading 
Company  offering  paper  for  1920  at  9J"2 
cents  delivered.  The  International  cut 
us  to  60  tons  for  1920,  but  I  propose 
to  buy  only  hand-to-mouth  until  the 
situation  looks  a  whole  lot  better  than 
it  does  now. 

“Maurice  O’Meara  quotes  us  today  10 
cents  for  October  shipment.  While  in 
New  York  11  cents  was  the  best  quota¬ 
tion,  and  some  as  high  as  12  and  13. 
We  only  need  about  a  half-car  to  take 
us  through  this  year,  but  will  have  to 
buy  a  car  to  get  freight  rates. 


Topeka  Printers  Raised  $4 

Topeka,  Kan. — .An  increase  of  $4  a 
week,  entirely  unsolicited,  was  granted 
all  members  of  the  Topeka  Typograph¬ 
ical  union  by  their  employers.  It  fol¬ 
lows  an  increase  granted  the  pressmen. 


LA  NACION 


(BUENOS  AIRES) 

ANNOUNCEMENT 


The  New  York  offices  of  LA  NACION 
(Buenos  Aires)  which  have  been  conducted 
at  No.  1  Wall  St.  (business  office)  and  51 
Chambers  St.  (editorial  office)  have  been 
consolidated.  On  and  after  Oct.  1st,  1920 
the  business  and  editorial  departments  will 
be  located  at  51  Chambers  St.,  rooms 
402-3,  under  the  management  of  W.  W. 
Davies. 


Signed 


f  ENRIQUE  GIL 
1  W,  W.  DAVIES 


pRESENT  business  con¬ 
ditions  indicate  the  need  of 
creating  “sales  today”  instead  of 
“prestige  for  the  future.” 

Newspaper  advertising,  more  than  ever 
before,  should  be  considered  by  National 
advertisers,  because  newspaper  advertis¬ 
ing  gets  quick  action  and  creates  “sales 
today.” 
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THE 

PHILADELPHIA 


PUBLIC 


LEDGER 


T^AKES  another  great  step 
^  forward,  increasing  its 
selling  power,  its  prestige,  its 
circulation  and  influence  by 
purchasing  THE  PRESS 

"THIS  fuses  the  two  newspapers 
^  into  one,  which  retains  all  that 
was  best  in  THE  PRESS,  thus 
enhancing  to  an  even  greater  degree 
the  vadue  of  the  PUBLIC  LEDGER 
to  the  reader,  as  well  as  to  the 
advertiser 

THE  PUBLIC  LEDGER  COMPANY 


PHILADELPHIA 


President 
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This  page  is  a  regular 
Weekly  Feature  of 
Editor  Sc  Publisher, 
devoted  exclusively 
to  the  interests  of 
the  newspaper  ad> 
vertising  ntanager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  Newspaper  Department  of  the  A.  A  C.  of  W.] 


Criticism  of  any  ar¬ 
ticle  or  contributions 
should  be  sent  Fred 
Millis,  News  Build¬ 
ing,  Indianapolis. 


SHOULD  ALL  “POSITION”  BE  ABOLISHED? 


^HAT  the  trend  of  opinion  among  the 
•*-  leading  advertising  executives  of  the 
country  is  that  it  would  be  advantageous 
to  all  newspapers  to  completely  abolish 
the  selling  of  position  on  advertisements 
entirely,  is  shown  by  a  score  of  replies 
from  inquiries  sent  to  a  number  of  news¬ 
paper  advertising  managers  by  the 
Newspaper  Department. 

In  answer  to  the  question  “Would  you, 
if  starting  the  policies  of  the  Baltimore 
News,  establish  the  practice  of  selling 
position  on  advertising?”,  Frank  D. 
Webb,  the  advertising  manager,  writes, 
“If  competitive  conditions  permitted  it. 
and  we  had  only  the  straight  problem  of 
whether  or  not  it’s  best  for  the  News  to 
decide,  the  News  assttr^ly  would  not 
sell  ptfsition.  It’s  a  nuisance  and  a 
handicap.  We  do  sell  position  as  the 
situation  stands.” 

And  Jason  Rogers,  publisher  of  the 
New  York  Globe  replies  along  similar 
lines :  “I  sincerely  believe  that  the  sale 
of  any  position  more  definite  than  what 
is  known  as  full  position,  ‘next  to  or 
alongside  reading  matter,’  is  bad  busi¬ 
ness  for  a  newspaper. 

“No  matter  what  price  a  newspaper 
charges  for  specific  positions  if  it  sells 
them,  it  will  very  freriuently  find  that  it 
is  forced  to  enlarge  its  size  at  a  cost 
which  more  than  offsets  the  increased 
rate. 

“I  believe  that  the  absolute  refusal 
to  sell  positions  of  any  kind  and  the  sale 
of  advertising  strictly  as  a  run-of-paper 
business  is  wholly  desirable  and  in  the 
best  interest  of  all  advertisers.” 

Robert  H.  Cornell,  advertising  man¬ 
ager  of  the  New  York  Morning  and 
Sunday  World,  writes :  “We  do  sell  posi¬ 
tion,  but  at  an  almost  prohibitive  rate. 
This  statement  reflects  to  a  fair  degree 
our  present  attitude  directed  toward  any 
other  than  ‘run-of-paper’  specification  in 


OUR  PERSONAL  CORNER 


pose  in  this  picture  was  assumed 
by  Frank  T.  Carroll,  a  director  of 
the  Newspaper  Department  and  head  of 
the  business  de¬ 
partment  of  the 
Indianapolis  News 
after  he  was  in¬ 
formed  of  his  elec¬ 
tion  to  the  first 
job.  It  is  assumed 
that  when  he  was 
told  of  the  fact 
that  he  was  the 
boss  of  the  second 
job  that  he  had  a 
different  expres¬ 
sion. 

Frank  has  two 
hobbies.  The  first 
is  that  newspaper  advertising  should  be 
used  on  a  three-year  basis  and  the  sec¬ 
ond  is  golluf.  He  plays  in  state  tourna¬ 
ments  and  other  such  things.  During 
the  six  years  he  has  been  in  control  of 
advertising  policies  of  The  News  he  has 
shown  some  very  remarkable  gains  in 
the  lineage  of  that  paper.  He  is  a  be¬ 
liever  in  organization. 


the  placing  of  display  ads.  We  are,  in 
the  present  acute  paper  situation,  ren¬ 
dering  the  buying  of  ‘position’  extremely 
difficult  to  the  end  that  the  custom,  as 
affecting  the  World  publications,  may  be 
eventually  abolished.” 

Bert  N.  Garstin,  who  has  recently 
been  elevated  from  advertising  manager 
to  the  business  managership  of  the 
Louisville  Courier  Journal  and  Louis¬ 
ville  Times,  writes:  “We  rarely  sell  full 
position  locally.  We  do  allow  certain 
very  old  and  large  advertisers  to  hold 
certain  pages.  This  refers,  however, 
only  to  department  stores.  We  feel  that 
department  store  advertising  is  the  one 
sort  of  advertising  that  readers  look  for, 
and  in  view  of  the  news  value  of  depart¬ 
ment  store  advertising  we  consider  it 
good  policy  to  keep  the  big  department 
stores  on  the  same  pages  all  the  time. 
We  sell  no  island  position,  nor  would 
we  sell  position  that  would  place  a  larger 
advertisement  on  top  of  a  smaller  one. 

‘‘In  the  foreign  field  we  have  a  few 
position  contracts  and  in  every  instance 
full  position  or  ■  position  next  reading 
matter  is  paid  for.  We  do  not  encour¬ 
age  our  special  representatives  to  sqll 
full  position,  and  only  do  it  where  the 
advertiser  positively  insists. 

“I  am  strongly  in  favor  of  abolishing 
the  practice  of  selling  position  and  am 
eliminating  all  position  contracts  just  as 
rapidly  as  possible.” 

George  W.  Preston,  advertising  man¬ 
ager  of  The  Cincinnati  Enquirer,  is  very 
much  in  favor  of  the  pyramid  make-up. 
He  makes  the  following  statement: 
“Personally,  I  am  in  favor  of  contracts 
made  on  basis  of  ‘run-of-paper’  and 
‘pyramid’  style  of  make-up  for  the  ad¬ 
vertising  columns.  This  consideration  I 
believe  we  owe  to  the  reader  of  the 
news  columns,  who  in  the  final  analysis 
is  the  fellow  whose  attention  the  adver¬ 
tiser  is  trying  to  catch.” 

A  new  angle  to  the  discussion,  how¬ 
ever,  is  given  by  Frank  T.  Carroll,  ad¬ 
vertising  manager  of  The  Indianapolis 
News,  who  is  recognized  for  bringing  a 
broad-gauged  point  of  view  to  such 
problems  as  this.  Mr.  Carroll  outlines 
his  position  on  the  question  as  follows: 
“The  Indianapolis  News  has  followed 
the  policy  of  selling  special  page  posi¬ 
tion  and  special  positions  on  pages  to 
local  advertisers  practically  during  its 
entire  existence.  If  I  were  absolutely 
certain  that  the  policy  of  selling  all  ad¬ 
vertising  on  run-of-paper  basis  was  the 
best,  I  would  not  hesitate  to  change  the 
present  policy  of  the  News,  but  I  am 
not  certain  that  the  policy  of  selling  posi¬ 
tion  is  wrong. 

“There  are  many  arguments  on  both 
sides  of  this  question,  and  some  papers, 
notably  the  Philadelphia  Bulletin  and  the 
Chicago  Daily  News,  pursue  the  policy 
of  selling  space  on  run-of-paper  basis 
only,  with  great  success.  On  the  other 
hand,  selling  pages  and  positions  in¬ 
creases  the  revenue  of  the  paper,  and 
where  an  advertiser  has  a  definite  page 
tied  up  on  contract  he  is  much  easier 
to  renew,  because  he  knows  that  if  he 
declines  to  renew  his  contract  promptly 
some  other Jocal  advertiser  is  waiting  to 
gl-ab  his  position. 

“The  only  real  objection  which  I  can 


see  to  this  system  can  be  charged  to 
the  newspaper  itself.  If  the  newspaper 
makes  positions  without  looking  into  the 
future  and  without  considering  the 
growth  which  is  sure  to  come  to  cer¬ 
tain  advertisers,  then  in  fact  it  penalizes 
itself  for  forcing  the  advertiser  to  cut 
down  its  space  in  order  to  retain  its 
position.  Thus,  I  w'ould  say  that  it 


OBJECTIONS  to  opinions  stat- 
ed  on  this  page  will  be  gladly 
printed.  This  is  your  page.  Per¬ 
haps  you  would  like  to  see  some¬ 
thing  discussed  here.  Other  ad¬ 
vertising  managers  are  pretty  free 
with  their  comment.  It’s  your 
privilege  to  be  just  as  free  as  they 
are. 


would  be  bad  policy  to  sell  position  on 
the  same  page  to  more  than  one  adver¬ 
tiser,  who  in  the  course  of  years  is  apt 
to  grow  beyond  the  boundaries  of  a 
single  page.  But  even  this  condition  can 
be  met  by  a  resourceful  advertising  man¬ 
ager  and  new  positions  created  for  the 
advertisers  who  are  outgrowing  their 
old  locations. 

“In  Indianapolis,  the  News  is  getting 
extra  revenue  for  special  page  position 
from  four  out  of  five  of  the  department 
store  advertisers.  To  my  knowledge  this 
condition  has  not  restricted  the  growth 
of  the  advertising  of  any  of  these  stores 
with  the  possible  exception  of  one  store. 

“In  addition  to  the  revenue  feature, 
the  policy  of  selling  pages  and  locations 
at  a  definite  rate  eliminates  the  charge 
of  favoritism  if  one  local  advertiser 
happens  to  secure  favorable  location  con¬ 
tinuously.  It  has  been  my  experience 
that  when  an  advertiser  is  given  the 
same  position  invariably  he  gets  to  re¬ 
gard  that  position  as  his  whether  he 
bought  it  or  not  ^o  it  might  as  well  be 
sold  to  him.” 


AFTER  TRIAL  FAVORS  PRICES 
INSTEAD  OF  BONUSES 

'^HAT  bonus  plans  for  stimulus  for 
newspaper  selling  organizations  do 
not  always  work  out,  is  shown  in  a  let¬ 
ter  received  by  the  newspaper  depart¬ 
ment  from  the  assistant  publisher  of  one 
of  the  largest  seven-day  papers  in  the 
country,  following  the  discussions  in 
Editor  &  Publisher  on  this  subject  re¬ 
cently. 

“After  giving  the  matter  of  bonuses 
a  three-year  trial  and  a  great  deal  of 
thought,  I  am  more  and  more  inclined 
to  favor  a  plan  or  system  which  uses 
prizes  as  rewards  instead  of  bonuses. 

“To  illustrate:  I  believe  the  man  who 
makes  the  greatest  gain  in  volume  of 
lineage  during  a  given  period  is  entitled 
to  recognition  of  that  fact.  But  I  would 
also  reward  the  man  who  made  the 
largest  percentage  of  gain  in  that  period 
as  well,  even  though  his  volume  was 
comparatively  small  in  increase. 

“The  man  who  develops  new  business 
should  be  paid  additional  for  his  accom¬ 
plishments.  And  the  man  who  is  able 
to  obtain  accounts  on  an  exclusive  basis 
and  maintain  them  on  that  basis,  wheth¬ 
er  new  accounts  or  not,  has  something 
corning  to, him. 

“During  the  three  years  the  bonus 


system  has  been  in  effect  on  this  paper 
three  changes  were  made  in  the  basis 
on  which  the  bonus  was  given.  The 
bonus  consisted  in  the  same  percentage 
of  salary  given  to  all  salesmen,  based 
on  total  increa.se  in  volume  of  business 
of  paper.” 

STANDARD  OF  PRACTICE  FOR 
NEWSPAPER  CO-OPERATION 

ST.^NDARD  of  practice  for  mer¬ 
chandising  and  co-operation  of  news¬ 
papers  has  been  suggested  to  the  News¬ 
paper  Department  by  Leo  R.  Jalenak, 
manager  of  the  Trade  Extension  Bureau 
of  the  New  Orleans  Item. 

Mr.  Jalenak  summarizes  what  he  be¬ 
lieves  a  newspaper  should  and  should  not 
do  along  these  lines  as  follows : 

What  a  Newspaper  Should  Do 

1.  Merchandising  Surveys: 

a.  Standing  of  product. 

b.  Leading  competitive  seller. 

c.  .Attitude  of  jobber  and  re¬ 

tailer. 

d.  Market  possibilities. 

e.  Suggestions  based  on  results 

of  survey'. 

2.  Distribution : 

a.  Furnish  specialty  salesmen 

with  portfolios  showing  ad¬ 
vertising. 

b.  Call  with  salesmen  on  jobbers 

and  large  retailers  centrally 
located. 

c.  Furnish  route  lists  of  dealers. 

3.  Co-operation : 

a.  Make  broker  or  jobber  con¬ 

nection. 

b.  Allot  sufficient  space  in  retail 

trade  paper  to  relate  the  full 
story  o^  product  and  cam¬ 
paign. 

c.  Reproduce  advertisements  in 

trade  paper. 

d.  Assist  in  securing  maximum 

number  of  window  displays. 

e.  Secure  dealer  tie-ups  in  con¬ 

nection  with  campaign. 

What  a  Newepaper  Should  Not  Do 

1.  Newspapers  should  not  send  out 

broadsides  or  letters  gratis. 

2.  Newspapers  should  not  sell  goods. 

3.  Newspapers  should  not  print  free 

reading  notices. 

4.  Newspapers  should  not  give  free 

space  in  street  cars  or  billboards. 

5.  Newspapers  should  not  furnish  au¬ 

tomobiles  gratis. 

MISSOURI  TO  USE  NEWSPAPERS 

St.  Louis. — An  appropriation  of 
$200,000  to  be  used  for  a  scientific  ad¬ 
vertising  campaign  in  newspapers  of  the 
agricultural  advantages  of  Missouri  will 
be  recommended  by  Governor  Frederick 
D.  Gardner  in  his  message  to  the  legis¬ 
lature.  The  governor  has  become 
alarmed  at  the  loss  of  population  in  the 
agricultural  districts,  and  he  believes 
that  advertising  is  the  best  way  to  get 
desirable  immigrants.  The  governor 
said : 

“I  am  convinced  that  the  only  way  to 
secure  the  desired  kind  of  immigration 
is  to  go  after  it  by  a  scientific  method 
of  advertising  in  the  newspapers,  by 
building  a  system  of  improved  highways 
and  by  the  extension  of  the  land  bank 
system  to  supply  home  builders  in  the 
farming  districts  with  cheap  money.” 
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ITALY 


A  series  of  twelve  remark¬ 
able  articles  interpreting  the 
social,  economic  and  in¬ 
dustrial  situation  in  Italy,  by 
ex-Premier  Nitti. 

Released  weekly  for  Sunday 
or  Monday  editions. 

Telegraphic  and  cable  ac¬ 
ceptances  have  already  been 
received  from  Boston,  Chi¬ 
cago,  San  Francisco,  Los 
Angeles  and  Buenos  Aires. 
New  York  rights  have  also 
been  granted. 

The  first  telegram  from  any 
territory  not  yet  closed  se¬ 
cures  exclusive  publication 
rights. 


FRANCESCO  NITTI 

Ex-Premier  of  Itmljr 


I 


United  Feature 


World  Building 


Syndicate 

New  York  City 
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BRINGING  ARGENTINA  AND  THE  U.  S. 
TOGETHER,  LA  NACION^S  IDEAL 


Famous  Buenos  Aires  Newspaper’s  Work  Improving  Friend¬ 
ship  and  Business  Has  Won  It  Affection  of 
Two  Nations 


66  T  \V'A\T  to  take  this  opportunity 
to  express  a  deep  sense  of  per¬ 
sonal  appreciation  of  the  splendid  inter¬ 
national  service  that  is  being  rendered 
by  La  Nacion.  The  comprehensive  and 
accurate  news  service  of  placing  before 
the  people  of  Argentina  the  really  im¬ 
portant  events  occurring  in  the  United 
States  means  service  to  this  country  of 
no  small  magnitude.  In  this  way,  La  Na¬ 
cion  is  contributing  toward  the  people  of 
Argentina  a  more  accurate  view  of  what 
the  United  States  means  and  what  its 
policies  and  purposes  are.” 

The  above  was  the  message  of  L.  S. 
Rowe,  the  newly-appointed  director  of 
the  Pan-American  Union,  to  the  repre¬ 
sentative  group  of  American  and  Pan- 
American  newspaper  and  business  men, 
who  gathered  together  at  .the  Bankers’ 
Qub  in  New  York,  October  1,  at 
luncheon  in  compliment  to  the  famous 
Argentine  journal  and  the  work  it  is 
doing  to  create  friendship,  understanding 
and  business  relations  between  the  peo¬ 
ples  of  the  Americas. 

Offices  Now  Combined 

Mr.  Rowe’s  tribute  was  reiterated  by 
such  prominent  Americans  as  George 
\V.  VVickersham,  former  .Attorney-Gen¬ 
eral  of  the  United  States,  and  E.  F. 
Sweet,  assistant  Secretary  of  Commerce, 
who  were  speakers  and  was  heartily 
approved  by  the  100  or  more  other 
guests  present. 

The  occasion  of  the  luncheon,  which 
was  given  by  W.  W.  Davies,  correspon¬ 
dent  and  general  representative  of  La 
Nacion,  was  the  combining  of  the  New 
York  news  and  business  offices  of  La 
Nacion  into  one  general  headquarters, 
which  will  henceforth  be  maintained  at 
51  Chambers  street.  In  the  past  the 
business  office  has  been  conducted  at  1 
Wall  street,  under  the  management  of 
Enrique  Gil,  while  Mr.  Davies  has  been 
located  at  51  Chambers  street. 

Something  of  the  means  by  which  La 
Nacion  has  won  the  affection  and  re¬ 
gard  of  the  people  of  the  United  States 
for  its  nation,  Argentina,  and  for  it¬ 
self,  and  of  its  ideals  for  making  these 
ties  stronger  in  the  future,  was  told 
Editor  &  Pcbi.isher  by  Mr.  Davies  fol¬ 
lowing  the  luncheon.  He  said  : 

Interests  of  Country  First 

“The  same  spirit  that  has  inspired  La 
Nacion  in  Argentina  to  place  the  inter¬ 
ests  of  the  country  above  all  else,  per¬ 
meates  the  foreign  offices  of  our  paper. 
The  duty  of  a  newspaper  is,  of  course, 
primarily  to  give  news,  but,  in  addition 
to  that,  we  feel  that  the  foreign  offices 
of  La  Nacion  should  act  as  far  as  pos¬ 
sible  as  information  bureaus  for  .Ar¬ 
gentina.  Our  purpose  is  not  to  attempt 
anything  in  the  nature  of  official  repre¬ 
sentation,  but  merely  as  good  friends  of 
Argentina  to  do  our  part  to  make  known 
the  resources  of  that  wonderful  country. 
Therefore  we  welcome  any  inquiry  at 
our  offices  regarding  Argentina  and  we 
are  pleased  at  all  times  to  do  ever>-thing 
we  can  to  supply  any  needed  informa¬ 
tion. 

“W’e  are  trying  to  do  the  same  thing  in 
our  offices  in  London  and  Paris  and  we 
are  finding  that  the  interest  in  Argentina 
is  steadily  growing.  There  is  also  another 
way  in  which  we  believe  we  can  help; 


and  that  is  by  sending  to  South  Amer¬ 
ica  information  that  will  help  the  people 
of  that  country  to  understand  the  possi¬ 
bilities  and  the  prospects  of  the  United 
States. 

“The  plan  I  have  briefly  outlined  aboVe, 
of  course,  implies  a  departure  from  the 
orthodox  idea  of  a  news  office.  But  our 
standpoint,  I  think  can  be  readily  under¬ 
stood.  We  recognize  the  prime  impor¬ 
tance  of  sending  news,  but  we  feel  at  the 
same  time  a  sense  of  responsibility  in 
making  that  news  an  accurate  interpre¬ 
tation  of  American  opinion  and  American 
activities,  lii  the  past  there  has  been 
too  great  a  tendency  to  pay  attention  to 
the  sensational  element  of  news,  very 
frequently  to  the  neglect  of  sound  in¬ 
terpretive  news  stories. 

Only  Constructive  News 

“Our  conception  of  the  function  of  a 
great  newspaper  is  that  it  should  estab¬ 
lish  a  reputation  for  accurate  interpreta¬ 
tion  of  events  at  home  and  abroad.  Too 
frequently  the  practice  has  been  to  send 
sensational  items  or  what  may  be  de¬ 
scribed  as  freak  stories  simply  because 
one  knows  that  they  will  be  read  with  in¬ 
terest.  But  in  news,  as  in  every  other 
field  of  life,  one  must  keep  an  accurate 
balance  of  the  relative  importance  of  af¬ 
fairs.  It  is  quite  obvious  that  the  type 
of  sensational  news  sent  from  America 
to  other  countries  for  many  years  had 
the  effect  of  creating  quite  a  wrong  im¬ 
pression  regarding  the  public  life  of  this 
great  country. 

“People  abroad  were  apt  to  get  the 
impression  that  America  was  a  place  of 
lynchings,  divorce,  freak  dinners,  and 
bizarre  bathing  gowns.  These  individual 
items  were  interesting  enough  in  them¬ 
selves  and  some  of  them  were  certainly 
humorous ;  but  we  cannot  blind  ourselves 
to  the  fact  that  the  cumulative  result  of 
the  publication  of  a  disproportionate 
quantity  of  news  of  this  character  was 
not  in  the  best  interest  of  the  United 
States. 

“The  general  tendency  during  the  war 
was  to  eliminate  this  class  of  news  as 
much  as  possible :  and  1  think  it  can  be 
fairly  said  that  since  the  war  the  freak 


item  has  figured  far  less  in  foreign  cable 
services.  So  to  this  extent  there  is  a 
general  tendency  to  eliminate  the  more 
frivolous  item ;  and  to  replace  it  with 
something  telling  of  the  constructive 
work  of  the  United  States.  The  effect  of 
the  ultra-sensational  or  freak  item  was 
much  the  same  as  placing  before  a  man 
a  diet  consisting  exclusively  of  highly 
seasoned  food  and  delicacies.  In  other 
w’ords,  it  was  pleasant  to  take  but  its  ef¬ 
fect  was  not  good.  The  policy  of  sim¬ 
ply  avoiding  the  sensational  item  of 
course  is  merely  negative. 

'T  feel  that  there  is  scope  at  the  same 
time  for  a  constructive  policy,  which 
would  contemplate  a  newspaper’s  repre¬ 
sentatives  taking  a  real  interest  in  the 
affairs  of  his  country  and  stimulating  in 
every  possible  way  any  movement  likely 
to  promote  its  welfare.  This  is  the  pol¬ 
icy  of  La  Nacion  at  home ;  it  is  also  the 
policy  of  its  offices  abroad. 

“At  the  present  time,  there  is  special 
scope  for  the  exercise  of  this  policy  in 
connection  with  the  trade  situation  be¬ 
tween  the  United  States  and  .Argentina. 
A  few  months  ago,  when  I  was  in 
Buenos  Aires,  I  met  a  number  of  Argen¬ 
tine  merchants  and  Americans  in  com¬ 
mercial  life  in  Argentina.  They  ex¬ 
plained  to  me  certain  defects  in  the  ex¬ 
port  trade  from  the  United  States  to 
■Argentina  and  laid  particular  stress  on 
practices  which  would  possibly  tend  to 
undermine  the  confidence  of  the  .Argen¬ 
tine  importer  in  the  .American  exporter. 

Americans  Co-operate 

“VV'hen  I  returned  to  the  United  States, 
I  placed  the  situation,  as  it  had  been 
explained  to  me,  before  a  number  of  busi¬ 
ness  men  interested  in  the  South  .Ameri¬ 
can  field.  We  agreed  that  the  matter 
should  be  given  publicity  here,  so  that  as 
many  American  exporters  as  possible 
would  know  what  the  South  .American 
buyer  was  thinking.  Accordingly,  I 
wrote  a  lengthy  article  for  the  New 
York  Times,  incorporating  in  it  the 
opinion  of  Burgess  Woo.ley,  the  Secre¬ 
tary  of  the  Argentine  .American  Cham¬ 
ber  of  Commerce.  Then  I  submitted  the- 
facts  as  I  had  gathered  them  to  the  De¬ 
partment  of  Commerce  in  Washington, 
and  as  a  result,  I  was  able  to  send  an 
authoritative  statement  from  the  .Secre¬ 
tary  of  Commence,  Mr.  .Alexander,  to 
La  Nacion.  We  were  thus  able  to  ven¬ 
tilate  this  question  almost  simultaneously 
in  New  York  and  Buenos  .Aires.  Such 
work,  we  feel,  is  bound  to  produce  good 
results. 

“.Argentina,  and  South  .America  gen¬ 


erally.  are  well  supplied  with  news  of 
the  United  States.  The  excellent  service 
of  news  of  the  .Associated  Press,  my  own 
office  supplements  with  special  cable  dis¬ 
patches  received  from  abroad  by  the 
New  York  Times  and  the  New  York 
World,  as  well  as  our  own  cables  inter¬ 
pretative  of  .American  opinion  and  events. 
These  cables — that  is,  those  sent  by  the 
.A.  P.  and  ourselves — mean  that  the  .Ar¬ 
gentinian  is  better  informed  on  .Ameri¬ 
can  affairs  now  than  ever  before. 

“But  what  is  lacking  is  an  adequate 
knowledge  in  the  United  States  of  South 
.American  affairs.  It  is  true  that  news 
is  sent  by  the  agencies.  No  really  im¬ 
portant  event  is  overlooked.  But  to  lay 
the  foundation  of  a  great  commercial  in¬ 
tercourse  between  the  North  and  South, 
more  than  this  is  needed. 

Functions  of  the  Press 

“The  New  A’orker  knows  little  of  the 
habits,  the  life,  the  business  methods  of 
the  South  .American  or  the  detailed  pro¬ 
duction  of  his  countn.-.  The  government 
of  .Argentina  should  undertake  to  keep 
the  North  American  better  informed.  It 
should  see  that  salient  figures  regarding 
agricultural  resources,  production, 
wealth  and  general  statistics  of  the  .Ar¬ 
gentine  are  made  available  to  the  news¬ 
papers  of  the  L’nited  States.  This  class 
of  information  does  not  come  within  the 
function  of  a  news  association ;  its  dis¬ 
semination  is  distinctly  the  duty  of  the 
government. 

“I  found  many  of  the  banking  and 
commercial  men  in  .Argentina  thoroughly 
convinced  of  the  need  of  some  such  sys¬ 
tem — but  whether  the  government  will 
act  I  do  not  know.  In  the  meantime,  the 
.Argentine  Embassy  and  the  Consulate 
are  doing  good  work.  In  a  modest  way, 
we  are  trying  to  supplement  their  efforts. 
But  what  is  really  wanted  is  a  govern¬ 
ment  service  of  information  and  com¬ 
mercial  reports,  to  be  made  available  to 
the  trade,  financial  and  general  press  of 
the  United  States. 

“.A  newspaper  has  a  responsibility,  as 
well  as  a  privilege,  in  leading  public 
thought.  The  editorials  of  a  newspaper 
are  frequently  ba.scd  very  largely  on  the 
news  and  interpretative  articles,  received 
from  abroad.  Thus  a  foreign  corre¬ 
spondent  should  realize  how  important 
it  is  that  the  news  and  opinions  he  records 
should  be  carefully  selected  and  well- 
balanced  in  presentation.  If.  at  the  same 
time,  he  can  stimulate  trade  and  remove 
commercial  misunderstanding,  he  is  per¬ 
forming  signal  service;  net  only  to  the 
newspaper,  but  to  the  country  as  well.” 
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WILL  LAUNCH  MOVEMENT  FOR 
MERCHANT-MARINE 


{Continued  from  page  10) 


ference.  The  banquet  Friday  night  will 
end  the  conventions. 

It  will  be  “the  greatest  congregation 
of  advertising  men,  publishers,  and  ad¬ 
vertisers  ever  assembled  in  the  west,” 
as  Stanley  Clague,  manager  of  the 
Audit  Bureau  of  Circulations,  declared 
Thursday  night,  adding  “if  not  in  the 
history  of  advertising.” 

“The  interest  in  the  two  meetings  has 
shown  the  wisdom  of  setting  back  the 
A,  B,  C  meeting  to  the  third  week  in 
October,”  said  Clague.  “The  result  is 
that  the  two  meetings  will  bring  to¬ 
gether  many  important  advertising  men 
with  many  important  ideas  and  adver¬ 
tising  will  profit.” 

The  audit  men  will  swing  into  action 
Thursday  with  the  usual  sectional  meet¬ 
ings  from  which  the  committee  reports 
will  come  Friday  for  deliberation  of 
entire  assembly. 

The  fact  that  the  agency  division  of 
the  bureau  has  made  a  50  per  cent  mem¬ 
bership  gain  during  the  past  si.xty  days 
through  the  cooperation  of  the  A.  A.  A. 
A.  and  the  .Association  of  National  Ad¬ 
vertisers  will  be  the  first  important  an¬ 
nouncement.  The  total  membership 
will  be  announced  as  1518  a  gain  of 
215  over  June.  1919.  Whereas  the  gain 
for  the  preceding  year  was  only  33. 

A  subject  that  bids  fair  to  arouse  vig¬ 
orous  action  is  the  expressed  desire  of 
Canadian  publishers  and  other  sectional 
memberships  to  individual  representa¬ 
tion  on  the  Board  of  Directors.  Sev¬ 
eral  Canadian  publishers  announced  that 
they  will  lead  a  fight  for  a  director¬ 
ship.  Their  spirit  resulted  in  a  flood 
of  similar  demands.  It  is  understood 
that  the  leaders  of  the  organization  are 
against  sectional  representation  on  the 
Board  on  the  theory  that  it  draws 
boundaries  and  promotes  sectionalism. 

.Another  subject  of  importance  before 
the  Bureau  men  is  the  question  of 
dropping  subscriptions  as  soon  as  they 
are  in  arrears.  .At  the  March  meeting 
the  Board  of  Directors  passed  a  rule 
limiting  subscriptions  in  arrears  to  six 
jnonths,  although  the  postoffice  recognizes 
as  paid  subscriptions  one  year  in  arrears. 

.A  strong  movement  has  been  afoot  to 
drop  the  delinquents  promptly.  The 
.American  Newspaper  Publishers’  .Asso¬ 
ciation  is  understood  to  have  taken  a 
stand  in  favor  of  this  through  its  Board 
of  Directors.  The  Board  of  the  Audit 
Bureau  declined  to  take  the  latter  re¬ 
sponsibility  and  will  refer  the  question 
to  the  convention. 

An  even  division  of  feeling  is  expected 
with  a  spirited  fight.  Recognition  of  this 
fact  was  contained  in  the  action  of  the 
Board  in  ordering  a  diplomatic  statement 
of  the  controversy  printed  in  the  Bulle¬ 
tin  of  October  4. 

In  the  article  a  letter  from  the  weekly 
Kansas  City  Star  is  quoted  as  follows : 

“In  view  of  the  fact  that  certain  paper 
mills  have  increased  the  price  of  white 
paper  $15  a  ton  effective  October  1  and  in 
addition  have  notified  publisher  custom¬ 
ers  that  they  can  guarantee  for  1921  only 
80  per  cent  of  this  year’s  tonnage,  we 
still  feel  just  as  strongly  that  immediate 
and  drastic  action  is  necessary  to  reduce 
the  consumption  of  white  paper.  In 
order  that  advertising  rates  and  printing 
costs  will  not  continue  tq.  increase  as 
commodity  prices  decline  we  are  con¬ 
tinuing  to  urge  the  Board  of  Directors 
of  the  Audit  Bureau  to  adopt  the  policy 
effective  January  1,  1921,  of  refusing  to 
credit  any  circulation  carried  in  arrears. 


Other  actions  of  the  Board  to  be 
brought  before  the  Bureau  are  the  fol¬ 
lowing  : 

Change  of  date  of  the  fiscal  year  to 
August  31. 

Exemption  of  foreign  circulation  of 
business  publications  from  occupational 
statistic  requirements. 

Requirement  of  statements  from  pub¬ 
lishers  on  percentage  of  circulation  sold 
on  returnable  basis. 

Action  against  misleading  circulation 
advertisements. 

The  latter  step  is  regarded  as  an  im¬ 
portant  one  to  bring  publishers  under  the 
rule  of  clean  advertising  where  they 
placed  the  advertisers.  It  was  resolved 
that  where  a  misleading  statement  has 
been  made  concerning  peak  circulation 
which  is  proved  by  the  auditors  to  be 
in  error,  a  special  bulletin  shall  be  issued 
to  advertisers  and  agents  relating  the 
facts. 

The  program  of  the  A.  A.  A.  A.  was 
still  unknown  here  less  than  a  week  be¬ 
fore  the  opening,  but  it  was  freely  pre¬ 
dicted  that  over  200  delegates  from  all 
parts  of  the  country  would  be  in  atten¬ 
dance. 

The  entire  membership  of  both  con¬ 
ventions  has  been  invited  to  a  luncheon 
by  the  Chicago  representatives  Thursday 
noon  at  which  Collin  Armstrong,  on  be¬ 
half  of  the  .Advertising  Agents’  Associa¬ 
tion,  will  be  the  principal  speaker. 
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Iowa  ranks  first  in  the  United 
States  in  per  capita  wealth.  The 
actual  market  value  of  privately 
owned  property  totals  about  six 
and  a  half  billion  dollars. 


Iowa  stands  first  among  the  states  in  the  value 
of  its  livestock  on  farms. 

Iowa  ranks  second  in  the  farm  value  of  crops. 


GATHERED  AT  RANDOM 


Friend  Frank: 

In  Hughie  Fullerton’s  inside  story  of 
the  1919  serious  witch  means  it  wasn’t 
written  out  doors  he  says  'a  bunch  of 
crooks  and  gamblers  and  sports  made  up 
a  song  about  “I’m  forever  throwing  ball 
games”  and  sung  it  in  the  lobby  of  the 
Sinton  at  Cincy.  Well  Frank  we  want 
justice.  That  little  parody  he  refers  to 
it  was  the  brain  fag  of  Mr.  Nick  Flatley 
of  The  Boston  American,  Mr.  Tiny  Max¬ 
well  of  The  Philly  Evening  Ledger,  Mr. 
James  Arnot  Crusinberry  of  the  Chi 
Tribune  and  Self  of  the  Bell  Syndicate 
Inc.  .And  we  didn’t  choose  no  public 
thoroughfare  like  the  Sinton  lobby  to 
first  put  the  number  acrost.  We  sprung 
it  in  the  privacy  of  a  gilded  cafe  on  the 
Ky.  side  where  they  wasn’t  nobody  to 
hear  us  only  of  Cincinnati  and  the  oil 
boys  from  Texas  that  had  bet  between 
$5000  and  a  100  thousand  on  the  Sox 
according  to  witch  paper  you  read,  to 
say  nothing  about  a  few  members  of  Pat 
Moran’s  ball  club  that  must  of  been  won¬ 
dering  to  themself  at  the  time  where  the 
.American  league  ever  got  a  reputation. 
The  song  witch  was  a  riot  in  more  ways 
than  1  run  about  like  as  follows: 

We’re  forever  blowing  ball  games. 
Pretty  ball  games  in  the  air. 

We  come  from  Chi ; 

We  scarcely  try; 

Just  go  to  bat  and  fade  and  die. 
Fortune’s  always  smiling ; 

That’s  why  we  don’t  care. 

We’re  forever  blowing  ball  games, 

•And  the  public  thinks  we’re  square. 

Now  as  for  being  a  bunch  of  crooks 
and  gamblers  and  sports  I  don’t  hold  no 
brief  for  Nick  and  Tiny  and  Jim,  but 
personly  I  am  a  plain  honest  home  love- 
ing  bird  that  only  slipped  twice  in  their 
life,  once  when  I  bet  on  Willard  and 
once  when  I  bet  on  the  White  Sox,  and 
both  times  I  was  thinking  of  the  wife 
and  kiddies.  Is  it  my  fault  if  the  gam¬ 
blers  fixed  the  world  serious  and  Demp¬ 
sey  fixed  Willard?  No  Frank. 

Ring  W.  L.\rdner. 

— From  F.  P.  .A.’s  Conning  Tower  in 
New  York  Tribune. 
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11,219 

.035 

♦Waterloo  Times-Tribune . 

. (S) 

11,677 

.035 

Government  Statement,  April  1st,  1920. 


fPublishers’  Statement. 

*A.  B.  C.  Report,  April  1st,  1920. 


Better  All  Around 

JIM  JOHNSON 

Here’s  Jim  Johnson,  foreman  of  the  pressroom 
at  The  News.  One-Set  Rollers  make  his  job 
easier,  because  they  run  all  year  ’round  without 
a  change  and  wash-ups  are  unnecessary. 

COL.  SMART 

Here’s  Colonel  Smart,  publisher  of  The  News. 
The  saving  he  makes  on  One-Set  Rollers  is 
enough  to  pay  his  club  dues  for  a  year. 

TOM  BROWN 

Here’s  Tom  Brown  of  Brown  &  Brown,  the 
largest  department  store  in  town.  He  likes  the 
way  in  which  his  full  page  advertisements  appear 
in  The  News,  because  One-Set  Rollers  give 
better  printing  results. 

MRS.  SMITH 

—  And  here’s  Mfs.  Smith,  one  of  several  hundred 
Mrs.  Smiths  in  town.  She  likes  The  News  be¬ 
cause  it  is  always  on  time.  One  reason  why  The 
News  is  always  out  on  time  is  because  there  are 
no  delays — no  breakdowns  caused  by  the  ink 
distributing  rollers. 

Note:  The  News  is  any  one  of  the  150  metropolitan  dailies 
that  have  installed  One-Set  Rollers  on  their  presses. 

THE  B.  F.  GOODRICH  RUBBER  COMPANY 

lAkron^  Ohio 

Goodrich 

One-Set 

Rollers 


i 
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WHAT  OUR  READERS  SAY 


The  Canadian  Export’s  Case 

Montreal,  September  29,  1920. 

To  Editor  &  Publisher;  On  my  return  home 
irotn  an  extended  absence  in  Northern  Europe, 
tny  attention  has  been  called  by  some  of  the 
customers  and  friends  of  the  Canadian  Export 
Paper  Company,  Ltd.,  to  an  article  which  ap¬ 
peared  in  your  issue  of  July  17,  1920,  under 
the  heading  “Conspiracy  to  TiRhten  Print,” 
and  to  another  article  in  your  issue  of  July 
24,  1920,  under  the  heading  “Save  Paiier  In¬ 
dustry  by  Laws — Agnus.” 

The  second  article  has  been  so  well  answered 
by  Edward  Beck,  of  the  Canadian  Pulp  & 
Paper  Association,  in  your  issue  of  July  31, 
1920,  that  it  is  unnecessary  for  me  to  make 
further  explanation. 

As  you  have  seen  fit  to  charge  this  com¬ 
pany  with  “sharp  practice”  because  of  its  hav¬ 
ing  notified  certain  of  its  customers  that  they 
will  be  unable  to  continue  to  su|)ply  them  with 
newsprint  pai<er  after  we  have  completed  the 
obligations  to  which  we  are  committed  for  the 
year  1920,  it  is  probably  desirable  that  we  shall 
say  a  few  words  in  regard  to  our  plans  for  the 
year  1921. 

At  the  end  of  this  year  we  shall  owe  our 
present  customers  an  amount  of  paper  equiva¬ 
lent  to  our  output  for  one  month.  It  will 
lake  us  all  of  the  month  of  January  to  clear 
up  our  order  books. 

This  deficit  has  arisen  from  a  number  of 
unavoidable  causes  and  has  been  a  matter  of 
great  anxiety  to  us.  Under  the  strict  terms  of 
the  contingency  clause  of  our  contracts,  w^e 
would  have  been  justified  in  cancelling  this 
tonnage,  and  without  undue  desire  to  plume 
ourselves  on  our  generosity,  we  have  chosen 
to  deliver  tonnage  which  we  are  not  legally 
obligated  to  deliver. 

Because  of  this  carry-over  and  for  a  variety 
of  very  excellent  reasons,  we  have  been  forced 
to  part  company  with  the  users  of  considerable 
tonnage  for  next  year.  Some  of  this  business 
we  have  carried  on  our  books  for  many  years. 
It  would  not  be  proper  to  make  detailed  ex¬ 
planation  of  the  reasons  why  we  have  been 
com|K'lled  to  l)art  company  with  each  indi¬ 
vidual  customer. 

In  (irder  that  those  who  have  the  right  to 
know  of  cur  plans  for  next  year  may  learn  of 
them,  we  now  state  that  our  deliveries  to 
American  customers  next  year  will  be  approxi¬ 
mately  15  per  cent  larger  than  our  deliveries 
for  this  year.  Curiously  enough,  our  <leliveries 
to  our  overseas  customers  will  lie  a  trifle  under 
1.5  per  cent  increase  over  our  deliveries  to 
overseas  customers  this  year.  During  the  year 
1920  we  have  not  shipped  our  usual  quota  to 
OUT  friends  overseas,  and  have  been  impor¬ 
tuned  most  strongly  during  this  year  to  ship 
increased  quantities  to  them. 

We  think  you  will  agree  with  us  on  the 
statement  of  facts  given  you  above  that  we 
are  not  unfair  in  r.ur  attitude  toward  American 
customers  as  compared  with  our  attitude 
towards  our  overseas  trade. 

C.  F.  STEELE,  General  Manager 
Canadian  Export  Paper  Coiiiitany,  Ltd. 


Use  of  Word  Olympiad 

New  York. 

To  Editor  &  Publisher:  May  I  ask  you  to 
call  attention  to  a  most  inexact,  unschol.Trly. 
and  imitossihle  use  of  the  wqrd  “Olympiad” 
which  I  notice  has  Itecnue  the  current  usage 
in  respect  to  the  Olyanpic  Games,  so-called? 
Thus  the  Associated  Press  dispatch  rtads; 
“The  Americans  excel  in  the  Olymiiiad.”  This 
is  not  correct  dictien.  The  word  Olymi>iail  de¬ 
notes  the  iK-riod  of  time  comprehended  be¬ 
tween  the  holding  of  the  games,  anti  was  used 
by  the  Greeks  to  fix  dates.  An  “Olympiad”  is 
therefore  a  unit  of  time,  not  a  general  name 
for  a  series  of  games  or  sports.  It  would  be 
deplorable  if  this  barbarism  should  become 
fixed  usage  in  America. 

OSCAR  WODOWARD  ZEIGLER. 

“ADVERTISING”  SPHINX  TOPIC 


Derrick,  Dickm»on,  Reyburn  and  F.  A. 

Munsey  Speakers  at  Fir»t  Dinner. 

“If  you  know  all  there  is  to  know 
about  advcrtisiiiR,  you  will  scarcely  need 
to  attend  ;  therefore,  if  you  remain  away, 
you  will  he  rather  under  suspicion  among 
your  fellows,”  says  R.  F.  R.  Huntsman, 
publisher  of  the  Brooklyn  Standard 
Union  and  president  of  the  Sphinx  Club 
in  announcing  the  speakers  at  the  club’s 
first  dinner  of  its  25th  anniversary  year  at 
the  W  aldorf- Astoria  October  12. 

Paul  E.  Derrick.  I^ndon  advertising 
agent,  will  tell  his  experiences  in  apply¬ 
ing  .American  advertising  methods  to 
British  business.  Roy  Dickinson,  asso¬ 
ciate  editor  of  Printers’  Ink,  will  give 
interesting  statistics  in  support  of  his 
views  on  social,  economic  and  production 
problems.  Corbett  McCarthy,  director  of 
the  Associated  Dry  Goods  Corporation, 
which  controls  the  Lord  &  Taylor  and 
McCreery  Stores  in  New  York,  and 
other  stores  throughout  the  country,  will 
speak  on  the  topic:  “.A.  Merchant’s 
V’iew  of  Advertising.” 


Frank  A.  Munsey,  an  early  member  of 
the  club,  according  to  Mr.  Huntsman, 
“has  graciously  consented  to  disclose 
hidden  lights  Itearing  upon  the  function 
of  the  newspapers  in  the  community  and 
the  nation  and  its  relation  to  advertising 
and  the  advertiser. 

Assembly  for  the  dinner  is  set  for  7 
o’clock  and  the  dinner  is  to  be  served 
promptly  at  7.30. 


NEWS  OF  THE  ADVERTISING 
AGENCIES 


-At  the  annual  meeting  of  the  di¬ 
rectors  of  the  Andrew  Cone  General 
•Advertising  Agency,  New  York,  Ed¬ 
win  Q.  Bell,  for  eleven  years  real  es¬ 
tate  editor  of  the  New  York  Herald, 
was  elected  vice-president  and  service 
executive.  Andrew  Cone,  president; 
Frederick  H.  Cone,  treasurer,  and  Fred¬ 
erick  VV.  Rice,  vice-president,  were  con¬ 
tinued  in  their  respective  offices;  F.  E. 
Richards,  for  many  years  in  charge  of 
the  advertising  department  of  Bryan  L. 
Kennelly,  Inc.,  was  elected  secretary; 
W.  C.  Murphy,  assistant  secretary  and 
H.  G.  Condon,  assistant  treasurer. 

A.  R.  Pearson  of  New  York  has 
joined  the  staff  of  Botsford,  Constantine 
&  Tyler  .Advertising  Agency  of  Port¬ 
land  and  Seattle  as  merchandising  coun¬ 
sel  and  service  executive.  He  was  for¬ 
merly  with  N.  W.  .Ayer  &  Son  and  the 
Frank  Presbrey  Company. 

E.  C.  Conover  of  the  William  H. 
Rankin  Company’s  export  department 
landed  in  Buenos  .Ayres  on  September 
25  and  will  spend  a  month  there  before 
proceeding  through  South  America  on 
a  study  of  trade  and  advertising  condi¬ 
tions.  He  will  return  to  the  United 
States  January  1. 

W.  L.  Roberts,  general  manager  of  the 
James  Advertising  .Agency,  Inc.,  New 
York,  will  have  charge  of  the  advertis¬ 
ing  course  at  the  Brooklyn  Central  Y. 
M.  C.  .A.  This  course  will  begin  Octo- 
Iter  31th  and  will  extend  over  a  period 
of  25  weeks. 

Sherman  &  LeBair,  Inc.,  is  the  new 
name  of  the  firm  hitherto  known 
as  Sherman  &  Bryan,  Inc.,  New  York, 
with  George  C.  Sherman  as  president 
and  Harold  A.  Lebair  as  treasurer.  The 
offices  of  the  company  remain  at  116 
West  32d  street.  New  York.  Mr.  Le¬ 
bair,  the  new  partner,  is  secretary-treas¬ 
urer  of  the  New  York  council  of  the 
American  Association  of  .Advertising 
-Agencies. 

J.  H.  Hanfield  has  just  joined  t’ne 
forces  of  the  James  .Advertising  .Agency, 
Inc.,  New  York.  Mr.  Hanfield  came 
from  the  Phillip  Kobbe  .Agency  and 
previously  he  was  with  the  Cowan 
.Agency. 

Charles  H.  Dunster,  has  joined  the 
staff  of  the  James  Advertising  Agency, 
Inc.  He  was  formerly  sales  manager 
of  Wildroot  Hair  Tonic,  Buffalo,  and 
later  for  2J4  years  with  the  .Atlas  .Ad¬ 
vertising  .Agency.  He  will  have  charge 
of  merchandising. 

Frederick  H.  Cone  of  New  York  and 
Mrs.  Salome  Kahler  Bigger  of  Des 
Moines,  were  married  October  1  in 
Brooklyn.  Mr.  Cone  is  associated  with 
his  brother  Andrew  in  the  Andrew  Cone 
.Advertising  .Agency. 


League  Buys  Devils  Lake  World 

Devils  Lake,  N.  D. — The  Devils  Lake 
World  has  been  sold  to  a  group  of 
farmers  and  will  oiterate  as  a  Non- 
Partisan  Ix-ague  paper  with  Fred  S. 
.Austin  as  manager. 


INDIANA 


Indiana  is  among  the  foremost 
States  of  the  country,  in  crops  and 
stock  raising. 

Indiana  people  live, — over  3,000,- 
000  average  “home  folks”  with 
needs  to  supply  and  money  with 
which  to  pay  for  things  needed. 
Indiana  offers  a  market  equal  to 
any  in  the  country. 

In  any  advertising  campaign, 
Indiana  must  be  considered  as  an 
important  factor,  worthy  of  your 
attention  and  pretty  certain  to 
return  results. 

These  Indiana  newspapers  can  do 
great  service  for  you.  Put  them  to 
work  now. 


Anderson  Herald  . 

. (M) 

Circu-  Rate  for 
lation  5,000  lines 
6,579  .02 

Anderson  Herald  . 

. (S) 

7,929 

‘.02 

♦Crawfordsville  Review  . . 

. (M) 

3,963 

.02 

Decatur  Democrat  . 

. (E) 

3,182 

.02 

Elkhart  Truth  . . 

. (E) 

8,925 

.03 

Evansville  Courier  . 

. (M) 

21,667 

.05 

Evansville  Courier  . 

. (S) 

20,919 

.05 

*Fort  Wayne  Journal-Gazette.... 

. (M) 

25,348 

.06 

*Fort  Wayne  Journal-Gazette _ 

. (S) 

22,676 

.06 

Fort  Wa}me  News  and  Sentinel. 

31,632 

.07 

•Gary  Evening  Post . 

. (E) 

6,061 

.03 

Goshen  News-Times  . 

3,283 

.015 

Huntington  Press  . 

. (M) 

3,799 

.025 

Huntington  Press  . 

. (S) 

3,976 

.025 

Lafayette  Journal-Courier  . 

....(M&E) 

18,402 

.05 

LaPorte  Herald  . 

. (E) 

3,730 

.025 

Richmond  Palladium  . 

. (E) 

11,879 

.05 

South  Bend  News-Times . 

South  Bend  News-Times . 

.(M)  11,332; 
.  (E)  5,942  ' 

[  17,274 

.045 

South  Bend  News-Times . 

17,584 

.045 

South  Bend  Tribune . 

. (E) 

17,423 

.045 

Government  Statements,  April  1,  1920. 
*A.  B.  C.  Report,  April  Ist,  1920. 
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These  papers  will  introduce 
you  to  the  right  people 

MASSACHUSETTS— Population,  8,605, 528. 


Circu- 

2,500 

10,000 

lation 

lines 

lines 

Attleboro  Sun  . 

...(E) 

5,009 

.0275 

.0175 

Boston  Sunday  Advertiser 

....(S) 

388,559 

.40 

.40 

Boston  American . 

...(E) 

291,461 

.45 

.45 

Boston  Globe  . 

(M&E) 

286,886 

.40 

.40 

Boston  Globe  . 

....(8) 

847,149 

.45 

.45 

Boston  Post  . 

...(M) 

407,787 

.45 

.45 

Boston  Post  . 

...(S) 

342,524 

.85 

.35 

Boston  Record  . 

...(E) 

42,189 

.80 

.20 

Boston  Transcript  . 

...(E) 

33,404 

.80 

.20 

•Fall  River  Herald  . 

...(E) 

10,140 

.035 

.035 

^Fitchburgr  Sentinel  . . . . 

...(E) 

9,001 

.05 

.035 

Haverhill  Gazette  . 

...(E) 

14,596 

.055 

.04 

Lynn  Item  . 

...(E) 

15,504 

.055 

.04 

Eynn  Telesram-Mews  . . . 

.  (E&S) 

15,677 

.05 

.05 

Lowell  Courier-Citizen  . . 

(M&E) 

17,147 

.045 

.045 

•Hew  Bedford  Standard 

1  Mer- 

cury  . 

(M&E) 

27,407 

.07 

.07 

Salem  Hews  . 

,...(E) 

18,811 

.08*» 

.(^••* 

•Worcester  Telegram. . . . 

.(M&S) 

34,751 

.18-. 15 

.10-.  12 

MAIHE— Population,  762,787. 

Bangror  Daily  Commercial. 

....(E) 

14,356 

.0425 

.035 

•Portlard  Daily  Press _ 

.(M&S) 

14,566 

.03 

.03 

•Portland  Express  . 

....(E) 

83,715 

,09 

.07 

•Portland  Telegram  .... 

....(S) 

22,952 

.09 

.07 

HEW  HAMPSHIRE— Population, 

500,510. 

•Concord  Daily  Patriot.. 

(M&E) 

3,518 

.025 

.015 

TKeene  Sentinel  . . 

....(E) 

3,131 

.03 

.02 

^Manchester  TJnion*Leader  (MAE) 

24,748 

.08 

.06 

RHODE  ISLAHD — Population, 

652.335. 

Hewport  Daily  Hews.... 

....(E) 

■  6,109 

.0835 

.0298 

•Pawtucket  Times  . 

...(E) 

23,372 

.06 

.05 

Pawtuxet  Valley  Daily  Times 

(Arctic)  . 

....(E) 

2,130 

.021429 

.021429 

•Providence  Bulletin  . . . . 

,...(E) 

54,632 

.135 

.135 

Providence  Journal  _ _ 

.(M&S) 

30,856 

.08-. 12 

.08-.12 

Providence  Tribune  . 

...(E) 

26,729 

.09 

.08 

•Westerly  Bun  . 

....(E) 

4,637 

.025 

.025 

(ffWoonsocket  Call-Reporter.  (E) 

13,153 

.04 

.035 

VERMOHT— Population,  ^61,205. 

•Barre  Times  . 

....(E) 

7,001 

.025^v 

.02 

Burlington  Daily  Hews... 

....(E) 

7,512 

.035 

.03 

Burlington  Free  Press... 

...(M) 

11,117 

.04 

.04 

•Rutland  Herald  . 

...(M) 

7,917 

.025 

.025 

St.  Johnsbury  Caledonian 

and 

Hewport  Record  . 

...(E) 

2,460 

.013 

.013 

COHHECTICUT— Population,  1,138,036. 

Bridgeport  Post-Telegram.  (M&E) 

46,730 

.115 

.11 

Bridgeport  Post  . 

....(S) 

16,653 

.065 

.06 

•Hartford  Courant  . 

.  (M&S) 

28,743 

.06-.08 

.06-.  08 

Hartford  Times  . 

...(E) 

37,824 

.10 

.10 

Hew  Haven  Register  . . . 

.(E&S) 

88,384 

.09 

.08 

•Hew  London  Day . 

...(E) 

10,640 

.06 

.045 

Horwich  Evening  Record 

...(E) 

3,350 

.025 

.015 

Horwalk  Hour  . 

...(E) 

3,860 

.025 

.025 

’Stamford  Advocate . 

...(E) 

8,097 

.035 

.025 

•Waterbury  Republican  . 

...(M) 

10,726 

.045 

.035 

•Waterbury  Republican  . 

....(S) 

11,962 

.045 

.035 

Government  Statement!,  April  1st,  1920. 

*A.  B.  C.  Audit,  April  lit,  1920, 
tSate  on  8,000  line*. 

••Rate  on  3,500  lines.  •••Rate  on  7,000  lines. 

t^Fublisher's  Statement. 

tttA.  B.  C.  Report.  June  30.  1920. 

•'Government  Statement.  October  1st,  1920, 


Y ou  Winning 

The  New  England 
Market? 


Distinctly  a  region  by  itself  and  the  upper 
Corner  Stone  of  these  United  States. 


This  group  of  states,  in  which-  over 
seven  million  people  live,  constitutes 
a  market  the  winning  of  which  means 
for  any  manufacturer  a  major  com¬ 
mercial  achievement — a  selling  victory 
of  far  reaching  value. 

The  people  of  this  section  are  of  all 
classes  and  occupations,  thrifty,  well 
paid,  many  of  them  rich;  living  closer 
together — yet  with  plenty  of  room — 
than  occurs  in  any  other  similar  area. 


Let  them  see  your  advertising  NOW 
in  these  New  England  Papers. 
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E  D  I 


A  CURB  ON  PUBUC  INTELLIGENCE 

Expulsion  of  the  two  newspaper  correspond¬ 
ents,  Paul  Hanna  and  Laurence  Todd,  from  the 
press  conferences  of  the  State  Department  is 
not  to  be  dismissed  as  a  pardonable  rebuke  to  radi¬ 
calism.  The  expelled  correspondents  are  confessed 
radicals,  it  is  true,  but  they  also  are  representatives 
of  the  press  in  good  journalistic  standing.  Their  ex¬ 
pulsion  is  an  affront  to  the  press  as  a  whole,  rather 
than  a  punishment  of  radicalism  in  particular.  Hanna 
and  Todd,  whatever  their  political  connections  or 
sociological  leanings,  were  acting  within  the  legiti¬ 
mate  lines  of  Washington  newspaper  correspond¬ 
ence,  and  it  was  for  such  newspaper  action  they 
were  expelled.  The  same  result  might  happen  to 
any  other  correspondent  of  courage,  honesty  and  in¬ 
dependence. 

It  might  be  difficult  for  the  common  mind  to  com¬ 
prehend  how  Secretary  Colby  comes  to  regard  the 
State  Department  “hand-out”  of  official  informa¬ 
tion  to  newspaper  correspondents  as  a  matter  of  his 
own  personal  hospitality,  had  not  the  common  mind 
already  begun  to  comprehend  that  Secretary  Colby 
seems  disposed  to  treat  State  Department  affairs  as 
his  private  concern,  just  as  Mr.  Burleson  has  long 
seemed  to  regard  the  Post  Office  Department  as  his 
personal  property. 

The  incident  brings  to  the  forefront  a  much-de¬ 
bated  question  among  the  more  alert  Washington 
correspondents  on  the  one  side  and  some  public 
officials  on  the  other. 

To  what  extent  are  newspaper  men  entitled  in 
their  position  as  quasi-public  servants  to  know  what 
the  Government  is  doing,  so  they  can  tell  the  truth 
to  the  people  of  the  country? 

The  United  States  public  is  dependent  almost 
wholly  upon  the  daily  conferences  of  Secretary 
Colby  with  newspaper  correspondents  for  their 
knowledge  of  our  relations  with  other  countries. 

Hanna  and  Todd  w’ere  not  the  first  correspond¬ 
ents  to  say  that  the  public  learns  just  about  what  the 
officials  w’ant  them  to — no  more  and  no  less.  “For 
several  months  past,”  suggests  the  Baltimore  Sun, 
“various  correspondents  at  intervals  are  said  to  have 
complained  in  person  to  Mr.  Colby  concerning  the 
system  employed.”  Others  have  put  complaints  into 
print,  which  merit  consideration  by  the  newspaper 
profession  if  not  by  public  officials. 

The  conversations  with  Japan  furnish  a  timely  in¬ 
cident  in  point.  The  American  people  are  permitted 
to  know  nothing  of  what  is  going  on  except  in  a 
most  general  way.  They  are  told  from  Tokyo 
that  negotiations  have  reached  a  most  serious  stage, 
but  nothing  is  to  be  learned  at  the  State  Depart¬ 
ment.  On  no  public  matter  is  any  correspondent 
permitted  to  quote  any  responsible  person  in  the 
State  Department  without  express  authority.  The 
attitude  of  the  State  Department  “becomes  known’ 
or  is  “indicated”  without  any  direct  statement  hav¬ 
ing  been  made  on  the  subject  involved.  The  bulk 
of  the  news  from  all  of  the  Departments  comes  in 
the  form  of  prepared  “hand-outs” — written  state¬ 
ments  prepared  by  heads  of  bureaus  or  Departments, 
informing  the  public  of  something  the  officials  want 
known  and  want  stated  in  exactly  their  own  way  but 
not  on  their  authority.  In  most  instances  it  is  im¬ 
possible  to  learn  more  than  the  prepared  statement 
contains.  There  is  practically  a  universal  rule  that 
subordinates  must  not  talk. 

Such  system  of  dissemination  of  public  informa¬ 
tion  is  wholly  out  of  harmony  with  the  spirit  and 
the  needs  of  a  self-governing  people. 

“Open  covenants  openly  arrived  at”  is  sound 
American  doctrine  better  suited  to  old-time  prac¬ 
tice  than  to  present  empty  precept. 

There  can  be  no  true  and  safe  self-government 
without  popular  knowledge  of  public  affairs. 


■L^IGL’RES  which  arrest  attention  are  those  show- 
ing  that  while  newspaper  advertising  increased 
101,000.000  lines  the  first  six  months  of  the  present 
year  over  the  corresponding  months  of  last  year, 
for  the  whole  country,  the  consumption  of  news¬ 
print  fell  off,  running  66  tons  a  day  less  this  August 
than  last.  Conservation  of  print  has  been  employed 
.o  good  purpose,  and  to  the  limit,  but  conservation 
is  scarcely  a  satisfactory  solution  of  an  impossible 
situation. 


COLVER  EXPLAINS  HIGH  PRICES 

None  is  better  equipped  to  discuss  succinctly 
^and  authoritatively  the  causes  of  prevailing  high 
prices  than  is  William  B.  Colver,  for  three  and 
a  half  years  the  most  active  member  of  the  Federal 
Trade  Commission,  former  editor  and  now  about 
to  return  to  newspaper  work.  In  a  speech  at 
Indianapolis  on  Oct.  8  Mr.  Colver  summed  up  the 
price  situation  in  these  few  words :  ' 

“The  present  intolerable  cost  of  living  in  this 
countrv-  today  springs  from  the  great  war  through 
which  we  have  passed.  A  war  which  we  undertook 
as  the  last  supreme  effort  to  end  wars,  and  so  to 
remove  this  menace  from  the  pilgrimage  of  life. 
In  this  effort  we  drew  millions  of  our  young  men 
from  peaceful  pursuits  and  threw  them  into  war. 
We  disrupted  the  orderly  process  of  production  and 
distribution  of  goods  and  threw  billions  of  dollars 
into  the  flames.  We  consumed  not  only  the  goods 
which  we  had,  but  mortgaged  the  productivity  of 
labor  and  capital  and  natural  resources  for  years 
to  come,  .^s  a  result  of  this  war  and  of  this  waste 
and  destruction  we  find  ourselves  faced  by  such  a 
burden  of  debt  as  will  make  taxation  one  of  the 
big  and  ever-present  problems  for  ourselves  and  our 
children  and  our  children’s  children.  It  is  this  tax 
burden  and  the  necessity  for  raising  by  taxation  the 
interest  and  principle  on  this  enormous  debt  that 
is  primarily  reflected  now  in  our  cost  of  living.” 

It  is  this  manner  of  reducing  complicated  prob¬ 
lems  to  simple,  easily  comprehensible  causes  which 
has  distinguished  Colver’s  service  both  as  news¬ 
paper  man  and  as  public  official.  Newspaper  train¬ 
ing  cuiiliibuted  notably  to  Colver’s  marked  effi¬ 
ciency  in  public  service. 


THE  DAY  OF  YOUNG  MEN 

The  youtig  man  of  today  is  proprietor  of  a 
newspaper  at  an  age  when  his  grandfather  had 
scarce  finished  an  apprenticeship  at  the  types 
or  press.  Some  notable  veterans  remain,  preserving 
the  best  traditions  and  stabilizing  the  finest  practices 
of  former  days,  hut  in  the  main  Youth  is  becoming 
master  of  the  profession  which  demands  of  its  execu¬ 
tives,  business  and  editorial  alike,  freshnesii,  virility 
and  ingenious  initiative  to  a  degree  beyond  that  re- 
qured  in  any  other  line  of  work. 

Universal  education  and  quick  and  cheap  com¬ 
munication  and  transportation,  while  making  de¬ 
mands  upon  the  newspaper  man  far  more  exacting 
than  they  were  in  earlier  days,  also  bring  to  the 
young  man  now  a  practical  grasp  of  affairs  which 
only  long  years  of  experience  could  give  to  our 
fathers  50  years  ago.  The  world  is  his  to  do  with 
as  he  sees  fit.  Youth  is  the  modern  master. 

The  best  capital  nowadays  is  a  combination 
of  sense,  industry,  pluck  and  application.  More  than 
anywhere  else  this  capital  counts  in  the  newspaper. 


I  L 


THE  NEWSPAPER’S  SELLING  POWER 

O.R  many  years  Editor  &  Publisher  has  con¬ 
sistently  contended  in  argument,  while  furnish¬ 
ing  constant  and  practical  demonstration  through 
its  co-operative  territorial  campaigns  that  the  most 
effective  appeal  the  newspaper  can  make  to  national 
advertisers  lies  in  the  ’  presentation  of  the  purchas¬ 
ing  power  of  its  market. 

It  has  long  been  the  settled  conviction  and  earnest 
contention  of  Editor  &  Publisher  that  if  news¬ 
papers,  instead  of  merely  exploiting  their  lineage, 
would  set  forth  commercial  and  industrial  analysis 
of  their  communities,  with  the  characters  of  mate¬ 
rials  required  and  of  merchandise  consumed,  the 
appeal  to  the  national  advertiser  would  be  direct, 
definite  and  far  more  effective. 

Indeed,  to  supply  to  the  national  .advertiser  in 
convenient  form  this  essential  information  regard¬ 
ing  newspaper  territories  Editor  &  Pubusher  has 
long  been  issuing  at  frequent  intervals  its  Space 
Buyers’  Charts  and  Market  Surveys,  which  are 
eagerly  sought  and  consulted  for  ready  reference 
in  all  the  leading  national  advertising  agencies. 

Appreciation  of  this  invaluable  service  to  the 
agencies  and  newspapers  alike  is  constantly  being  ac¬ 
knowledged.  Out  of  innumerable  letters  being  con¬ 
stantly  received  bearing  upon  the  matter,  the  follow¬ 
ing  is  quoted  because  of  its  direct  force  and  definite 
suggestiveness.  It  comes  from  a  very  prominent  na¬ 
tional  advertising  agent;  a  leading  member  of  the 
Four  A’s: 

“There  IS  a  trend  on  the  part  of  national  adver¬ 
tisers  toward  the  use  of  more  newspaper  space;  in 
other  words,  centralizing  and  concentrating  their  ef¬ 
forts  in  a  given  territory.  But  in  spite  of  their  op- 
porunity,  the  publishers  keep  pounding  away  at  the 
advertiser  on  the  number  of  lines  they  have  car¬ 
ried  over  their  competitor  or  competitors. 

“If  they  would  talk  concentration,  quality  of  cir¬ 
culation,  localizing  of  effort,  the  power  of  the  daily 
press  over  its  readers,  its  prestige,  etc.,  instead  of 
the  numberof  agate  lines  they  are  carrying,  they 
would  get  further. 

“I  am  not  alone  in  this.  That  is  just  the  way  the 
other  agencies  feel  about  it.  Here  the  other  day 
I  tried  to  sell  a  certain  newspaper  to  a  big  adver¬ 
tiser  and  thought  I  would  sell  him  on  their  own 
argument  that  they  carried  more  advertising  than 
any  two  competitors.  He  remarked  that  he  didn’t 
want  to  use  the  paper  because  it  carried  too  much 
advertising.  He  said  he  was  surfeited  with  all  the 
publishers  coming  at  him  with  the  hig  amount  'of 
lines  they  had  carried.  He  said  that  he  wanted 
to  know  what  they  could  do  for  him,  and  didn’t 
care  a  rap  about  their  lines.  He,  as  many  others, 
held  that  it  was  often  a  matter  of  good  salesmanship 
rather  than  merit  which  piled  up  the  lineage.” 

The  publisher  who  gives  to  this  statement  sober 
thought  will  readily  perceive  that  there  is  much 
suggestiveness  in  it  which  he  may  apply  to  his  own 
advantage. 

Many  wide-awake  newspapers,  it  may  be  observed, 
are  changing  their  policies  and  are  announcing 
themselves  as  the  media  to  definitely  described  mar¬ 
kets. 

Truth  is  advertisers  and  agents  are  actually  seek¬ 
ing  data  with  respect  to  newspaper  markets. 
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TN  view  of  the  wide-spread  and  keen  public  interest 
in  afforestation,  an  interesting  and  effective  cru¬ 
sade  may  be  made  by  any  newspaper  in  behalf  of 
community  tree  planting.  Trees  serve  nohle  pur¬ 
poses  other  than  commercial  uses  of  wood.  Projicrly 
placed,  they  inestimably  enhance  the  -value  of  real 
e.state,  render  hare  streets  pleasant  and  inviting  and 
in  many  ways  making  living  conditions  in  our  large 
and  small  cities  happier. 


The  difference  between  the  6  cent  price  of  news¬ 
print  in  1920  and*  the  8  cent  price  which  the 
manufacturers  are  trying  to  fix  for  1921  amounts  to 
one  hundred  million  dollars.  This  is  the  mighty 
stake  the  manufacturers  are  playing  for,  and  they 
seem  to  think  they  are  playing  with  their  own 
marked  deck.  It  is  a  good  time  and  a  good  cause 
for  the  United  States  Government  to  do  some  gov¬ 
erning. 


Editor  &  Publisher  for  October  9,  1920 
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PERSONAL 


TTERBERT  hoover,  part  owner  of 
the  Washington  Herald,  has  been 
named  as  a  member  of  the  advisory 
hoard  of  the  Eastern  Industrial  Region 
Superpower  Survey,  now  being  con¬ 
ducted  by  the  Department  of  the  Inter¬ 
ior,  in  the  development  of  plans  for  an 
electrical  power  system  between  Boston 
and  Washington. 

Frank  B.  Noyes,  president  of  the  As¬ 
sociated  Press,  has  returned  to  his  home 
in  Washington  after  spending  several 
weeks  at  Winter  Harbor,  Me. 

E.  Roy  Sayles,  late  proprietor  of  the 
Port  Elgin  (Ont.)  Times  who  was  re¬ 
cently  appointed  manager  of  the  Cana¬ 
dian  Weekly  Newspaper  Association, 
Toronto,  has  entered  upon  his  new 
duties.  He  was  tendered  a  luncheon  and 
presentation  by  the  citizens  of  Port  Elgin 
on  the  occasion  of  his  departure.  Mr. 
Sayles  is  also  president  of  the  Canadian 
Press  Association. 

John  H.  Perry,  chairman  of  the  board 
of  directors  of  the  Publishers’  Auto¬ 
caster  Company,  Cleveland,  has  opened 
a  New  York  office  in  the  Bush  Terminal 
Building,  130  West  42nd  street. 

Miss  Maym  Parsons,  daughter  of  Mr. 
and  Mrs.  Harvey  Parsons,  both  Topeka 
(Kan.)  newspaper  workers,  and  Charles 
B.  Hoyt,  were  married  in  Topeka  last 
week.  Mr.  Parsons  is  editorial  writer 
on  the  Capital  and  Mrs.  Parsons  covers 
the  city  for  several  Kansas  City  and 
State  newspapers. 

R.  C.  Howard,  editor  of  the  Arkansas 
City  (Kan.)  Daily  Traveler  is  Republi¬ 
can  candidate  for  State  Senator  from 
Cowley  county,  Kan. 

Prof.  Earl  Potter,  of  the  department 
of  journalism,  University  of  Kansas, 
Lawrence,  announced  the  birth  of  a  son. 
Both  Mrs.  Potter  and  the  boy  are  re¬ 
ported  getting  along  fine. 

Governor  Henry  J.  Allen,  between 
campaigning  trips  over  the  State,  enter¬ 
tained  the  Topeka  State  house  newspaper 
men  at  luncheon  on  his  51st  birthday. 
Among  those  present  were  A.  J.  Carruth, 
Topeka  State  Journal;  W.  G.  Clugstob, 
Kansas  City  Post;  A.  L.  Shultz,  Topeka 
State  Journal ;  Cliff  M.  Stratton,  Topeka 
Capital ;  Cecil  Howes,  Kansas  City  Star 
and  Judge  C.  M.  Reed,  of  the  industrial 
relations  court. 

Chas.  W.  Ellis,  editor  and  vice-presi¬ 
dent  of  the  Lackawanna  (N.  Y.)  Daily 
Journal,  wrote  a  song  entitled  “There 
Are  No  Folks  Like  the  Old  Folks — And 
the  Songs  They  Used  to  Sing” — for 
which  he  has  been  offered  close  to  $6,000 
for  by  a  large  publisher.  Mr.  Ellis  pre¬ 
fers  to  publish  it  in  his  own  office  and 
handle  the  distributing  himself.  The  of¬ 
fer  was  made  for  the  pen  copy  as  the 
song  is  just  now  being  "set  up”  and 
plated. 

Alderman  Arthur  Ford,  until  recently 
managing  editor  of  the  Ottawa  Journal, 
who  left  Ottawa  last  week  to  become 
editor-in-chief  of  the  London  (Ont.) 
Free  Press  ,was  honored  with  several 
gifts  from  organizations  of  which  he  is 
a  member. 

Edmimd  E.  Crowe,  editor  of  the  South 
Norwalk  (Conn.)  Evening  Sentinel,  re¬ 
cently  resigned  from  the  Connecticut 
Central  Republican  committee,  has  been 
elected  town  chairman  for  the  party  in 
his  city. 

Leo  Weinthal,  O.  B.  E.,  a  director  of 
the  African  World,  London,  will  shortly 
visit  the  United  States. 

Robert  Batho,  formerly  editor  of  the 
Welland  (Ont.)  Tribune,  and  more  re¬ 
cently  secretary-treasurer  of  the  Wel¬ 
land  County  Bar  Association,  has  re¬ 
signed  to  go  to  England  in  a  similar 
•capacity. 


Col.  L.  Watres,  owner  of  the  Scranton 
Republican,  and  at  one  time  lieutenant 
governor  of  Pennsylvania,  has  just  been 
re-appointed  a  member  of  the  Pennsyl¬ 
vania  State  Armorj'  Board.  Col. 
Watres’  son,  Laurence  Watres,  is  the 
present  lieutenant  colonel  of  the  13th 
regiment  of  the  Pennsylvania  State 
Guard. 

Victor  F.  Barnett,  managing  editor  of 
the  Tulsa  (Okla.)  Tribune,  and  Miss 
Frances  1.  Large  of  Chicago,  were  mar¬ 
ried  October  2  as  the  culmination  of  an 
after-the-war  romance.  William  Small, 
Jr.,  of  the  G.  Logan  Payne  Company,  was 
best  man.  The  bridegroom  served  over¬ 
seas  as  a  lieutenant  of  infantry  during 
the  war.  Before  the  war  he  was  man¬ 
aging  editor  of  the  Madison  (Wis.) 
State  Journal  and  later  one  of  the  edi¬ 
tors  of  the  Chicago  Evening  American. 

Henri  M.  Barzun,  head  of  the  French 
Press  Bureau  in  New  York,  and  former 
chief  editor  of  Premier  Clemenceau’s 
L’Homme  Libre,  Paris,  arrived  in  New 
York  Monday  after  a  tour  of  Europe, 
and  will  spend  the  winter  in  Harrisburg, 
Pa.,  residing  at  1509  Green  street.  Mr. 
Barzun  has  been  living  in  Amer¬ 
ica  since  1918,  and  will  remain  in  Har¬ 
risburg  during  the  coming  winter  in  or¬ 
der  to  carry  out  the  literary  work  he 
has  assumed. 

Charles  A.  Burnham,  after  nearly  half 
a  century  of  service  on  the  Boston 
Transcript  and  recent  years  head  of  the 
advertising  composition  department,  has 
left  bis  accustomed  place  on  the  fourth 
floor  of  the  Transcript  building  and  gone 
to  Pasadena,  Cal.,  for  an  indefinite  va¬ 
cation.  This  event  was  made  the  oc¬ 
casion  for  a  gathering  of  nearly  the  en¬ 
tire  mechanical  force  of  the  paper  in 
the  “Ad”  room  for  the  presentation  of 
a  purse  of  gold,  to  the  veteran. 


IN  THE  EDITORIAL  ROOMS 

•Robert  Emmett  Fitzgerald,  city  hall 
reporter  of  the  Buffalo  Enquirer,  and 
Miss  Marion  E.  Halloran  of  Buffalo, 
were  married  in  Buffalo  this  week. 

Gordon  Sloan,  formerly  of  the  Cleve¬ 
land  Plain  Dealer’s  art  staff,  has  joined 
the  Buffalo  Courier  organization. 

W.  H.  Belford,  city  editor  of  the  Win¬ 
nipeg  Free  Press,  has  joined  the  staff 
of  the  Winnipeg  Tribune,  in  the  stafl 
shift  on  that  paper  resulting  from  W. 
H.  Burkhart’s  transfer  to  the  Detroit 
Times  as  managing  editor. 

Richard  W.  Sweeney,  for  several 
years  on  the  Bridgeport  (Conn.)  Star, 
has  returned  to  his  “first  love”  in  his 
home  town,  the  South  Norwalk  Evening 
Sentinel. 

Otis  Peabody  Swift,  assistant  maga¬ 
zine  editor  of  the  New  York  Evening 
World,  who  is  now  on  a  three-months’ 
cruise  as  an  ensign  with  the  North  At¬ 
lantic  Fleet,  couldn’t  keep  his  hands  out 
of  the  ink.  He’s  now  editor-in-chief  of 
the  Big  U,  published  every  week  on  the 
U.  S.  S.  Utah. 

Frederic  H.  Strawbridge,  Jr.,  son  of 
Mr.  and  Mrs.  Frederic  H.  Strawbridge, 
of  Germantown,  and  a  member  of  the 
staff  of  the  Philadelphia  Evening  Bulle¬ 
tin,  will  be  married  October  6  to  Miss 
Emily  E.  Gothier,  daughter  of  Mr.  and 
Mrs.  Morris  L.  Clothier,  of  Claremont, 
Villanova. 

Alan  Lehmann,  formerly  of  the  staff 
of  the  Buffalo  Evening  News,  has  been 
named  managing  editor  of  The  News, 
a  bi-weekly  publication  of  Nichols 
school,  at  Buffalo. 

John  J.  Sheehan,  for  several  years 
sports  writer  on  the  staff  of  the  Man¬ 
chester  (N.  H.)  Union-Leader,  has  left 
newspaper  work  and  entered  the  law 
school  of  Georgetown  University. 


A.  A.  C.  W.  APPOINTS  FLOREA 
AS  MANAGER 


pARK  S.  FLOREA,  who  has  been  in 

charge  of  the  headquarters  offices  of 
the  Associated  .“Kdvertising  Clubs  of  the 
World  ever 
since  there  was 
a n  office  —  or 
for  eleven  years 
— is  now  gen¬ 
eral  manager  of 
the  organiza¬ 
tion  by  ap¬ 
pointment  o  f 
the  executive 
committee  a  t 
its  meeting  in 
■Chicago  a  few 
days  ago.  He 
was  the  unani¬ 
mous  choice  of 
the  committee.  Mr.  Florea’s  office  will 
continue  at  110  West  40th  street.  New 
York. 

At  the  Indianapolis  convention,  last 
June,  a  change  was  made  in  the  As¬ 
sociation  constitution  which  separated 
the  office  of  secretary-treasurer  from 
that  of  manager,  and  it  was  provided 
that  the  executive  committee  should  em¬ 
ploy  someone  to  manage  the  organiza¬ 
tion.,  Under  the  change,  the  person 
elected  secretary-treasurer  might  be  se¬ 
lected  or  not,  according  to  the  judg¬ 
ment  of  the  committee. 

Mr.  Florea  was  first  placed  in  charge 
of  the  organization  at  the  annual  con¬ 
vention  in  Louisville,  1909,  where  he 
was  elected  secretary,  and  has  stood 
at  the  helm  without  intermission  ever 
since. 


James  Mooney,  formerly  on  the  night 
desk  of  the  Manchester  (N.  H.)  Union, 
has  succeeded  Mr.  Sheehan  as  sports 
writer  for  both. 

F.  G.  Aldham,  of  the  Canadian  Press, 
Limited,  staff  is  spending  a  vacation 
with  relatives  at  Southampton,  N.  Y. 
Before  he  left  Montreal  Saturday  he 
was  given  a  .send-off  dinner  by  J.  F.  B. 
Livesay,  general  manager  of  the  C.  P. 
L.,  V.  M.  Kipp,  Western  manager,  and 
S.  Morgan  Powell. 

(Continued  on  page  38) 


THE  BUSINESS  OFFICE 

Lewis  P.  True,  head  of  the  circulation 
and  classified  advertising  departments  of 
the  Portland  (Me.)  Express- Advertiser, 
has  returned  from  a  vacation  passed 
with  Mrs.  True  at  the  Edgewood  at 
North  Conway,  N.  H. 

W.  B.  Dimond,  assistant  manager  of 
the  Portland  (Me.)  Express-Advertiser, 
has  been  enjoying  a  vacation,  taking 
short  trips  in  Western  Maine. 

Leth  Graham  has  joined  the  local  ad¬ 
vertising  staff  of  the  Ottawa  (Ont.) 
Citizen. 

Basil  T.  Church,  formerly  a  student 
at  the  School  of  Journalism,  University 
of  Kansas,  is  now  advertising  manager 
of  the  Augusta  (Kan.)  Gazette. 

Fred  H.  McNeill,  for  eight  years  city 
hall  reporter  of  the  Portland  (Ore.) 
Journal,  has  been  appointed  advertising 
manager  of  the  Dalles  (Ore.)  Chronicle. 

Charles  Newman,  a  member  of  the 
Brooklyn  Eagle  advertising  and  circula¬ 
tion  staffs  and  prior  to  1914  circulation 
manager  of  that  paper,  was  presented 
with  a  gold  pencil  and  a  set  of  military 
brushes  by  his  colleagues  and  with  a  gold 
fountain  pen  by  H.  F.  Gunnison,  busi¬ 
ness  manager,  when  he  left  last  week  to 
become  associated  with  the  Comet  Ware¬ 
house  Company  in  Brooklyn. 

W.  J.  Hofmann,  advertising  manager 
of  the  Portland  Oregonian  was  chair¬ 
man  of  the  Portland  reception  committee 
that  entertained  the  national  park-to- 
park  party,  which  in  25  automobiles  has 
been  making  a  tour  of  Uncle  Sam’s  play¬ 
grounds  in  the  west. 


THE  ADVERTISING  FOLKS 

S.  Jay  Richards  of  St.  Paul,  for  eight 
years  advertising  manager  of  the  Chi¬ 
cago,  St.  Paul,  Minneapolis  &  Omaha 
Railroad  Company,  has  resigned  to  run 
a  fruit  ranch  near  Sacramento,  Calif. 

W.  P.  Kiser  has  been  appointed  di¬ 
rector  of  sales  and  advertising  for  the 
Kelvinator  Corporation,  Detroit. 

P.  B.  Brown  has  been  appointed  gen¬ 
eral  sales  and  advertising  manager  of 
the  Thomart  Motor  Company,  of  Kent, 
Ohio.  He  was  formerly  connected  with 
the  Liberty  Motor  Car  Company,  of 
Detroit,  on  special  sales  work. 

Herbert  W.  Clock,  formerly  with 
Frank  Seaman,  Inc.,  has  joined  the 
copy  staff  of  Stanley  E.  Gunnison,  Inc., 
New  York. 


Park  S.  Florea 
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AD  MEN  PLAN  BUSY 
DAYS  IN  BOSTON 


Coming  ConTcntion  Promises  Big  Re¬ 
sults — Publishers’  Association  and 
Advertising  Agents  Will  Be 
Hosts  at  Luncheons 


(Special  to  Editor  &  PuB'.isher) 

Boston,  Mass. — The  first  annual  New 
England  Advertising  Conference,  to  be 
held  in  Boston  October  21  and  22,  will 
be  open  to  5,500  men  and  women  who 
are  actively  engaged  in  advertising  work 
in  one  form  or  other  in  the  territory. 
Besides  the  helpful  session  programs 
that  have  been  arranged,  and  which  will 
be  addressed  by  some  of  the  leading  ad¬ 
vertising  and  newspaper  workers  in  the 
country,  there  will  be  a  luncheon-banquet 
the  opening  day  given  by  the  Boston 
Publishers’  Association;  and  an  evening 
banquet  under  the  auspices  of  the  Pil¬ 
grim  Publicity  Association  and  the 
VVomen’s  Advertising  Club.  Another 
luncheon  will  be  given  the  second  day 
by  the  New  England  Council  of  the 
American  Association  of  Advertising 
Agencies.  The  publishers’  luncheon  is 
in  charge  of  a  committee  of  which  Wil¬ 
liam  F.  Rogers,  advertising  manager  of 
the  Boston  Transcript,  is  chairman, 
while  that  of  the  advertising  agents  is 
being  arranged  for  by  George  Dunham 
of  the  Greenleaf  Company. 

The  convention  registration  fee  will 
be  $5.  This  will  cover  the  two  luncheons 
and  the  banquet,  besides  two  days 
crammed  with  advertising  brain  food  and 
the  chance  to  mingle  and  become  ac¬ 
quainted  with  hundreds  of  fellow  work¬ 
ers  in  New  England. 

The  Providence  Advertising  Club 
promises  a  delegation  of  50  to  the  con¬ 
vention  and  the  other  large  cities  within 
a  short  train  ride  of  the  Hub  are 
planning  on  sending  large  groups. 
Special  arrangements  have  been  made 
for  all  women  delegates  and  guests  by 
the  Women’s  Advertising  Club. 

Officials  of  ad  clubs  in  the  New  Eng- 
gland  -Association  include:  President 
T.  D.  Faulkner,  Charter  Oak  Ad  Club, 
Hartford,  Conn.;  President  John  R. 
Demarest,  New  Haven  Publicity  Club; 
President  A.  N.  Randall,  Portland  Ad¬ 
vertising  Club ;  President  George  Froh- 
lich,  Pilgram  Publicity  Association,  Bos¬ 
ton;  Miss  A.  Frances  Hanson.  Adver¬ 
tising  Women’s  Club  of  Boston;  Major 
Charles  T.  Cahill,  president  Old  Colony 
-Advertising  Oub,  Brockton,  Mass. ; 
President  H.  S.  Christopher,  Northamp¬ 
ton  (Mass.)  Chamber  of  Commerce  Ad¬ 
vertising  Club;  Fred  R.  Brown,  presi¬ 
dent  Publicity  Club  of  Springfield;  Rae 
M.  Spencer,  president  Advertising  Club 
of  Worcester;  President  Gordon  Schon- 
farber,  chief  crier  Town  Criers  of  Rhode 
Island,  Providence. 


Hartford  City  Daily  Sold 

Hartford  City,  Ind. — Miss  Bess  Geis- 
ler,  of  Benton  Harbor,  Mich.,  has  sold 
a  half-interest  .in  the  Daily  Times-Ga- 
zette  to  Herbert  E.  Hony,  who  now 
owns  it  jointly  with  Ralph  W.  Montford. 
Mr.  Honey  has  been  a  city  editor  of  lo¬ 
cal  papers  for  eight  years. 


"Chinese  Luncheon"  for  5th  Avenuites 

I.  C.  Suez,  Chinese  consul  in  New 
York,  and  Edward  B.  Bruce,  president 
of  the  Pacific  Development  Company, 
will  be  the  speakers  at  the  Chinese 
luncheon  of  the  Fifth  Avenue  Associa¬ 
tion,  Inc.,  at  the  Waldorf-Astoria  at 
12.30  p.  m.,  October  15.  Francis  H.  Sis¬ 
son,  vice-president  of  the  Guaranty  Trust 


Company,  will  be  toastmaster.  H.  A. 
Ahern,  of  the  W^orld-Wide  Advertising 
Corporation,  is  chairman  of  the  mem- 
liers’  luncheon  committee. 


Charter  Change  in  Cadillac 

Cadillac,  Mich. — The  Cadillac  Pub¬ 
lishing  Company  has  taken  over  the 
Evening  News  from  the  Cadillac  News 


Company,  through  which  the  paper  was 
connected  with  the  Battle  Creek  Moon- 
Journal  and  the  Traverse  Qty  (Mich.) 
Record-Eagle. 


HOW  IOWA  DAILY  NEWSPAPERS  ARE  MEETING  WHITE  PAPER  COSTS 


T>  ATES  at  which  Iowa  daily  news- 
papers  are  sold  on  the  street,  de¬ 
livered  by  carrier  and  by  mail  are  given 
in  the  table  below,  which  was  made  up 
September  15,  by  A.  W.  Peterson,  pub¬ 
lisher  of  the  Waterloo  Courier.  Since 
its  compilation,  the  following  rates  have 
been  set  by  the  Dest  Moines  papers : 

Tribune;  city  by  carrier;  single  copy, 
.03;  daily,  .12  a  week;  Daily  and  Sun¬ 
day  Register,  .20  a  week,  .80  a  month. 

Register  (Necessary  to  take  Tribune, 
Sunday  Register  and  Morning  Register)  : 


Register,  Daily  and  Sunday,  and  Tribune, 
.30  a  week,  $1.20  a  month;  single  copy, 
.03 ;  mail  rates  in  Iowa ;  T ribune,  $5  a 
year,  .50  a  month;  Morning  Register, 
$6  a  year,  .60  a  month;  outside  Iowa: 
Tribune,  $6.50  to  $8  a  year;  Morning 
Tribune,  $7.50;  Sunday  Register,  $4  a 
year,  .40  a  month;  Morning  and  Sunday 
Register,  $10  a  year,  $1  a  month, 
been  set  by  the  Des  Moines  papers: 

.03  a  copy,  .10  a  week,  .45  a  month ; 
outside  city  .03  a  copy,  .15  a  week.  By 
mail  in  Iowa,  $5  a  year,  50  cents  a 


month ;  outside  Iowa,  $6  a  year. 

Des  Moines  Capital ;  by  carrier,  .03 
a  copy;  daily,  .12  a  week;  daily  and 
Sunday,  .15  a  week ;  Sunday  only,  .10. 
By  mail  in  Iowa,  daily,  $5  a  year,  .50 
a  month ;  Sunday,  $4  a  year,  .40  a  month ; 
daily  and  Sunday,  $9  a  year,  .90  a  month. 
Outside  Iowa  mail,  daily  $6.50  to  $8  a 
year:  Sunday,  $4  to  $5  a  year;  daily 
and  Sunday  Capital,  $10.50  to  $13  a 
year. 

The  tabulation  by  newspapers  and  re¬ 
capitulation  of  prices  follows: 


Carrier  Delivery 

Rates 

Mail  Rates 

.  .  ..  -A-. 

Issues 

Home 

Home 

Home  Outside 

A.  B.  C. 

Outside  Outside 

tE —  Evening) 

City 

City 

City 

City 

Area 

A.  B.  C.  State 

(M — Morning) 

Per 

Per 

Annual 

Per 

Per 

Area  Per 

City 

Paper 

(S — Sunday) 

Week 

Month 

Advance  Week 

Year 

Per  Year  Year 

BURLINGTON  .... 

.  Gazette 

6— E  . 

.15 

7.80 

4.00— la..  Ill..  Mo.  6.00 

Hawkeye 

6— M  &  S... 

.15 

.65 

7.80 

5.00 

6,00  6.00 

(la..  Ill.  &  Mo.) 

CEDAR  RAPIDS  .. 

..  Gazette 

e— E  . 

.12«/5 

.50 

5.00 

.12)4 

4.00 

4.00  4.00 

Republican 

6— M  &  S... 

.12)4 

.50 

5.00 

.12)4 

5.00 

5.00  5.00 

and  Times 

6— E  &  S. 

CHARLES  CITY  .. 

.  Press 

6— E  . 

6.00 

5.00— 

6.00  6.00 

50-mi.  area 

CLINTON  . 

.  Herald 

6— E  . 

.10 

5.00 

.25  Mo. 

3.00 

...  .  ... 

Advertiser 

6— E  . 

.12)4 

6.00 

4.00 

5-6.00  5-6.00 

COUNCIL  BLUFFS 

.  Nonpareil 

7— E  &  S... 

.20 

.85 

10.20 

.15 

6.00 

7.00  7.00 

DAVENPORT  . 

.  Democrat 

S— F  &  S... 

.15 

7.50 

.12)4 

4.00 

6.00 

Times 

6--E  . 

.15 

7.50  5.00  Yr. 

4.00 

6.00  6.00 

DES  MOINES  .... 

.  News 

6— E  . 

.06 

.25 

3.00 

.15 

5.00— la. 

6.00 

St.  Sale  .02 

....  St. 

Sale  .03 

Capital 

7— E  &  S... 

.15 

.65 

7.80 

.75  Mo. 

8.00— la. 

10.50  13.00 

6— E  . 

.12 

.50 

6.24 

.12)4 

5.00— ‘la. 

6.50  8.00 

1— S  . 

.10 

5.20 

.25  Mo. 

3.00— la. 

4.00  5.00 

(States  border- 

ing  Iowa) 

Register 

1.1— E  M  &  S. 

. 30 

1.20 

14.40 

.1S-.20 

6 — M  or  E.. 

6.00— la. 

7.50 

1— s  . 

4.00— la. 

4.00 

Tribune 

6— E  . 

.12)4 

.50 

6.24 

.15 

5.00 

5.00— la.  6.50-8.00 

DUBUQUE  . 

.  Times-Journal 

6 — E  &  S  or. 

.15 

7.00 

.:5 

5.00— la.. 

Ill.,  Wis.  7.00 

6— M.  &  S. 

Telegraph- 

6— E  &  S... 

.15 

7.00 

.15 

Herald 

n — E  &  S  or 

6— M  &  S... 

5.00— la..  III.,  Wis.  7.00 

News 

6— E  &  S.... 

.is 

7.66 

5.00— la..  Ill.,  Wis.  7.00 

FORT  DODGE  ... 

.  Messenger 

6— E  . 

.15 

7.80 

.15 

5.00 — 150-mile  radius  6.00 

IOWA  CITY  . 

.  Citizen 

6-E  . 

.10 

5.00 

.35  Mo. 

4.00 

4.00  4.00 

Press 

6— E  . 

.10 

5.00 

4.00 

4.00  4.00 

KEOKUK  . 

.  Gate  City 

6— E  . 

.15 

7.80 

.15 

4.00 

4.00  4.00 

MARSHALLTOWN 

..  Times-Republican 

6~E  . 

.15 

.60 

7.20 

6.00 

6.00  6.00 

MASON  CTTY  .... 

.  Globe-Gazette 

6— E  . 

.15 

7.00 

.15 

4.00 

5.00  6.00 

MUSCATINE  . 

.  Journal 

6— E  . 

...,  .12)4 

1.60 

6.00 

.50  Mo. 

4.00—1  & 

2  Zones  6.00 

(3  mo.) 

OTTUMWA  . 

•  Courier 

6— E  . 

.15 

.65 

7.00 

.12)4-.1S  4.00 

6.00  6.00 

OELWEIN  . 

.  Register 

6— E  . 

.12)4 

.50 

5. SO 

.30  Mo. 

3.50 

3.75  4.50 

OSKALOOSA  . 

.  Herald 

6— E  . 

.15 

.60 

6.00 

.15 

5.00 

5.00  6.00 

SIOUX  CITY  . 

.  Journal 

7— M  &  S... 

.15 

7.80 

.15 

6.00— U.S. 

8.00 — 8th  zone 

6— E  &  S... 

.12)4 

6.50 

.12)4 

6.00— U.S. 

8.00 — 8th  zone 

6— E  or  M.. 

5.00— U.S. 

6.50 — 8th  zone 

1— S  . 

1.50— U.S 

2.50 — 8th  zone 

Tribune 

6 — M  or  E . . 

.10 

5.66 

.12-.1S 

5.00 

5.00  5.00 

(6.50  Canada,  12.  Europe) 

WASHINGTON  ... 

.  Journal 

6— E  . 

.50 

5.00 

4.00 

6.00 

WATERLOO  . 

..  Courier 

6— E  . 

.15 

7.00 

.15 

4.00 — la. 

6.00 

Times-Tribune 

6— M  &  S... 

.15 

7.00 

.15 

4.00— la. 

6.00 

CEDAR  FALLS  ... 

.  Record 

6— E  . 

.12)4 

.50 

5.00 

5.00 

5.00  5.00-7.00 

FORT  MADISON  . 

.  Democrat 

6— E  . 

.15 

6.75 

.15 

4.00 

4.00  4.00 

NEWTON  . 

,  News 

6— E  . 

.12)4 

.50 

6.00 

5.00 

6.00 

PERRY  . 

.  Chief 

6— E  . 

.15 

7.00 

5.00 

5.00 

24  CITIES 

16  PUBLISHERS 

RECAPITULATION  OF  TABULA'nON  SHEET 

Time 

(E — Evening) 

Issues 

Carried  Delivery 

By  Mail 

Pai)ers 

(S — Sunday) 

Wk. 

Heme  City 

Outside 

A.  B.  C.  Areik  Outside 

24 . 

.  E . 

1  @6c  wk 

l@)25c  mo 

1@$3.00  yr 

5@$4.00 

3@10c  wk 

l@.10c  mo 

l@i$3.50  yr 

1@$4.50 

8@12)4c  wk 

l(3;35c  mo 

13@$4.00  yr 

1@$S.S0 

ll@lSc  wk 

3(®12)4c  wk 

8(a$S.OO  yr 

13  9  $6.00 

1  None 

8@lSc  wk 

1@$6.00  yr 

1@$6.50 

1@$S  yr 

3  None 

9  None 

2  . 

...  E  &  S  . 

.  6 

2@15c  wk 

1  @  1 2  )4  c  wk 

l(a$4.00  yr 

19  $6.00 

1  None 

1@$5.00  yr 

1@$7.00 

...  M  &  S . 

.  6 

2@15c  wk 

l@15c  wk 

19  $4.00  yr 

2  @$6.00 

1  None 

1@$5.00  yr 

1  . 

..  M  &  E  . 

l@10c  wk 

l@12-15c  wk 

1@$5.00  yr 

l@$S.0O 

3  . 

.  E  M  &  S  . 

.  6 

l@12)4c  wk 

10il2)4c  wk 

39$5.00  yr 

1@$5.00 

2@iSc  wk 

2@15c  wk 

2  @$7.00 

2  . 

..  E  &  S  . 

.  7 

l@12c  wk 

1^12)4c  wk 

l@$S.0O  yi* 

1@$7.00 

l@20c  wk 

l@15c  wk 

1@$6.00  yr 

1@$8.00 

1  . 

..  M  &  S  . 

l@15c  wk 

l@lSc  wk 

1@$6.00  yr 

l@$8.0O> 

1  . 

.  E  M  &  S  . 

.  IJ 

l@30c  wk 

l@l5-20c  wk 

None 

None 
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Why  Pennsylvania 
Daily  Newspapers? 


Pennsylvania  news¬ 
papers  measure  up  to 
Pennsylvania  stand¬ 
ards  of  achievements 
in  every  line  of  en¬ 
deavor. 

The  daily  newspapers 
of  Pennsylvania  reach 
the  buying  public 
oftener  than  does  any 
media  possible  to  use. 

This  great  common¬ 
wealth  offers  an  ex¬ 
cellent  trial  territory 
to  any  advertiser 
who  seeks  to  test 
the  appeal  of  his  com¬ 
modity  to  Americans 
of  the  substantial,  dis¬ 
cerning  kind. 

Pennsylvanians  are 
al^le  to  buy — and  if 
your  product  is  one 
that  prosperous  and 


progressive  people  should 
be  interested  in  you  will  find 
them  quickly  responsible. 

The  newspapers  named  below 
present  an  admirable  try-out  list. 
They  are  leaders  in  their  fields — 
newspapers  of  power  and  prestige, 
thriving  on  reader  confidence. 


Circu-  2,500 

10,000 

lation  Lines 

Lines 

Allentown  Call  <M)  Item . 

....(E) 

33,000 

.08 

.08 

♦Altoona  Mirror  . 

....(E) 

22,674 

.06 

.06 

Altoona  Times  Tribune  . 

...(M) 

15,964 

.05 

.05 

Beaver  Falls  Tribune  . 

....(E) 

4,665 

.02 

.02 

Bethlehem  Globe . 

....(E) 

7,011 

.03 

.03 

1  ♦Chester  Times  and  Republican  (M&E) 

15,269 

.065 

.05 

Coatesville  Record  . 

....(E) 

5,143 

.021 

.021 

Connellsville  Courier  . 

....(E) 

6,427 

.0179 

.0179 

♦Easton  Express  . 

....(E) 

11,312 

.04 

.04 

Easton  F^ee  Press . 

....(E) 

13,610 

.0285 

.0285 

Erie  Herald . 

....(E) 

8,718 

.03 

.03 

Erie  Herald . 

....(S) 

10,195 

.03 

.03 

Franklin  News-Herald  . 

...(E) 

6,405 

.03 

.03 

♦Harrisburg  Telegraph  . 

•...(E) 

31,189 

.07 

.07 

Johnstown  Democrat  . 

...(M) 

10,435 

.03 

.025 

♦Lancaster  Intelligencer  and 

News- 

Journal  . . 

(M&E) 

24,919 

.10 

.10 

Lebanon  Daily  News . 

....(E) 

8,373 

.03 

.03 

♦New  Castle  News  . 

....(E) 

12,798 

.025 

.025 

Oil  City  Derrick . 

....(M) 

6,484 

.035 

.03  >1 

Philadelphia  Record. . 

....(M) 

107,479 

.0179 

.0179 

Philadelphia  Record . 

....(S)  128,610 

.0179 

.0179 

Pittsbingh  Dispatch . 

....(M) 

57,263 

.14 

.10 

Pittsburgh  Dispatch . 

..-.(S) 

67,151 

.21 

.16 

Pottsville  Republican . 

....(E) 

11,057 

.045 

.035 

Scranton  Rept.blican  . 

...(M) 

30,303 

.12 

.10 

Scranton  Tiir.es  . 

....(E) 

35,125 

.12 

.10 

Sharon  Tek-graph . 

....(E) 

5,554 

.03 

.03 

Warren  Mirror . 

....(E) 

3,100 

.0179 

.0179 

1  *Washington  Observer  &  Reporter  (E) 

13,916 

.06 

.05 

West  Chr:ster  Local  News . 

....(E) 

12,249 

.03 

.03 

Wilkes-Rarre  Times- Leader. . . . 

....(E) 

18,371 

.05 

.04 

York  Gazette  and  Daily . 

....(M) 

14,518 

.045 

.045 

Government  Statements,  April  1st, 

1920. 

♦A.  B.  C.  Report,  April  1st,  1920. 

tPublishers’  Statement. 

? 
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EDITORIAL  PERSONALS 

iConfinucd  from  page  35) 

W.  G.  Kneeland,  who  has  been  assist¬ 
ant  city  editor  of  the  Dallas  News,  has 
resigned  to  go  with  the  Dallas  Times- 
Herald. 

Beeman  Fisher  has  resigned  as  day 
editor  for  the  Associated  Press  at  Dal¬ 
las,  to  become  assistant  publicity  director 
for  the  Texas  Electric  Railway,  Dallas 
Railways  Company  and  the  Texas  Power 
and  Light  Company. 

Bill  Hays,  who  has  been  telegraph  ed¬ 
itor  of  the  Dallas  Times-Herald,  has  re¬ 
signed  to  become  night  relay  editor  of 
the  .Associated  Press  at  Dallas. 

William  S.  Dutton,  acting  night  city 
editor  of  the  Philadelphia  North  Ameri¬ 
can,  has  resigned  to  engage  in  free  lance 
newspaper  and  magazine  work. 

David  E.  Yocum,  formerly  of  the 
Shamokin  News,  has  joined  the  staff 
of  the  Philadelphia  North  American  and 
has  been  assigned  to  the  Jersey  desk  to 
fill  the  place  vacated  by  Gerald  Lyons, 
who  recently  went  to  the  Inquirer’s  copy 
desk. 

Miss  Faye  McBeath,  confidential 
secretary  to  Lute  Nieman,  proprietor  of 
the  Milwaukee  Journal,  was  in  Phila¬ 
delphia  recently  on  an  eastern  business 
trip  for  the  paper. 

William  W.  Moss,  of  the  Philadelphia 
North  American,  has  completed  his  two 
weeks’  vacation  which  was  spent  cover¬ 
ing  the  Loomis  murder  trial  at  Easton, 
Pa.,  during  the  absence  of  Charles 
Christman,  the  North  American’s  special 
ivriter.  With  the  return  of  Christman, 
who  made  the  trip  to  Marion,  O.,  with 
the  delegation  of  the  Philadelphia 
Travelling  Men’s  Association  who  visited 
Senator  Harding.  Moss  resumes  his 
•duties  on  the  rewrite  desk  of  the  North 
American. 

William  Murphy,  representative  of  the 
Washington  (D.  C.)  Post,  has  been  vis¬ 
iting  relatives  and  newspaper  friends  in 
Bridgeport  and  New  Haven,  Conn. 

J.  Lester  Cargill,  who  recently  left  the 
Sunday  desk  of  the  Bridgeport  (Conn.) 
Post  for  trade  paper  work  in  New  York, 
was  called  to  Norwalk  last  week  by  the 
death  of  his  mother. 

A.  G.  Wiley  has  returned  to  his  old 
berth  as  city  editor  of  the  Indianapolis 
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Star,  succeeding  Earl  Mushlitz,  whose 
association  with  the  Russel  M.  Seeds 
Agency  of  Indianapolis  was  recently 
noted.  Mr.  Wiley  has  recently  been  with 
the  New  York  Evening  World. 

W.  E.  Burton  is  the  new  city  editor 
of  the  Detroit  Times,  succeeding  Thomas 
Greenwood,  who  has  left  for  a  trip  to 
England.  Herbert  Garrison  has  replaced 
Burton  as  telegraph  editor.  Richard 
Gilfillan  succeeds  Garrison  as  city  hall 
reporter.  Herschel  D.  Hart,  financial 
editor  of  the  Times,  has  resigned  and 
will  sell  securities. 

Henry  Weitschatt,  former  city  editor 
of  the  Detroit  Free  Press,  who  left  the 
paper  to  enter  the  publicity  department 
of  the  Maxwell-Chalmers  Motor  Com¬ 
pany,  is  now  on  the  Free  Press  copy 
desk.  Ralph  McCanna  has  left  the  staff 
of  the  Free  Press  to  join  the  Chicago 
Tribune. 

■Albert  Corey,  former  telegraph  editor 
of  the  Border  Cities  Star,  Windsor,  Ont., 
has  been  appointed  assistant  publicity  di¬ 
rector  of  the  Highland  Park  plant  of  the 
Ford  Motor  Company. 

Robert  Browne,  formerly  of  the  Bal¬ 
timore  News,  has  joined  the  staff  of  the 
Flint  (Mich.)  Journal. 

R.  A.  Ford,  formerly  night  managing 
editor  of  the  Ottawa  (Ont.)  Journal,  is 
now  managing  editor  of  the  London 
(Ont.)  Free  Press,  succeeding  R.  E. 
Miller,  who  died  recently 

-A.  A.  Blackburn,  fornrerly  with  the 
Perth  (Ont.)  Exporter,  is  now  with  the 
Montreal  Family  Herald. 

Ray  E.  Harrington,  correspondent  at 
Sioux  Falls,  S'.  D.,  has  been  transferred 
to  Kansas  City  as  an  editor,  and  his  place 
has  been  filled  by  John  R.  Lienhard,  of 
the  Chicago  office.  Theodore  R.  Kein- 
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ston  will  succeed  Mr.  Leinhard  as  an 
editor  in  the  Chicago  office. 

Charles  S.  Smith,  formerly  chief  of 
the  bureau  in  Peking,  China,  and  who 
for  the  past  year  has  been  in  Constanti¬ 
nople,  is  now  assigned  permanently  as 
chief  of  the  bureau  in  Berlin. 

Bruce  G.  Briggs  of  the  Chicago  office 
of  the  Associated  Press  and  formerly 
on  the  Boston  American  staff,  has  suc¬ 
ceeded  Fred  Monfore  as  mail  editor  of 
the  Springfield  (Ill.)  Associated  Press 
Bureau.  Mr.  Monfore  with  J.  E.  Tra¬ 
vis,  the  latter  a  graduate  of  the  Kansas 
school  of  journalism,  purchased  a  part 
interest  in  the  Yankton  (S.  D.)  Press 
and  Dakotan. 

Gene  Carr,  for  the  past  eighteen 
years  with  the  comic  section  of  the 
New  York  Sunday  'World,  has  been 
transferred  to  the  metropolitan  sec¬ 
tion  of  the  Sunday  World,  succeeding 
George  W.  Rehse,  who  resigned  last 
week. 

J.  Oscar  Simmons  has  left  the  Provi¬ 
dence  Journal  to  go  to  Syracuse  Uni¬ 
versity,  where  he  is  to  be  assistant  in¬ 
structor  in  the  course  of  journalism. 


THE  FACT  THAT  THE 

ASBURY  PARK  PRESS 

dominates  a  field  whose  banks  have  more 
than  $34,000:000  on  deposit  is  one  more 
good  reason  for  the  national  advertiser 
covering  this  exceptionally  prosperous  ter¬ 
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John  E.  Tiedeman,  for  many  years 
connected  with  the  Associated  Press  in 
several  American  cities  and  as  staff  cor¬ 
respondent  in  Central  America,  has  been 
commissioned  a  captain  of  infantry  in 
the  United  States  Army.  He  has  been 
ordered  to  duty  with  the  32nd  Infantry 
Regiment,  stationed  at  The  Presidio, 
San  Francisco.  Capt.  Tiedeman  was 
also  staff  correspondent  for  the  New 
York  Herald  at  Berlin,  Germany,  in 
1910.  Previously  he  had  been  with  the 
St.  Louis  Republic  and  the  St.  Louis 
Globe-Democrat. 

F.  H.  Fleming,  former  police  reporter 
with  the  City  News  Bureau,  has  joined 
the  staff  of  the  (Chicago  Evening  Amer¬ 
ican.  Other  recent  additions  have  been 
C.  E.  Davis  and  H.  T.  Elliston,  both 
copy  readers  on  the  “lobster"  watch. 
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TIPS  FOR  AD  MANAGERS 


Akron  Advertising  Agency,  A'kran, 
Ohio.  Will  place  advertising  of  Victor 
Rubber  Company,  “Victor  Tires,” 
Springfield,  Ohio. 

George  Batten  Company,  4th  Avenue 
Building,  New  York.  Usually  make  up 
list  during  Fall  months  for  National 
Lead  Company,  white  lead,  paints,  etc.. 
Ill  Broadway,  New  York. 

Chambers  Agency,  Maison  Blanche 
Building,  New  Orleans.  Reported  will 
make  up  list  of  newspapers  during  Oc¬ 
tober  for  Chris  Reuter,  seeds,  plants, 
1,031  Decatur  street.  New  Orleans. 

Clarkson  A.  Collins,  Jr.,  120  Broad¬ 
way,  New  York.  Placing  one-time  or¬ 
ders  with  newspapers  in  various  cities 
for  Standard  Paint  Company,  Wool- 
worth  Building,  New  York. 

Dauchy  Company,  9  Murray  street. 
New  York.  Reported  to  be  making  up 
newspaper  lists  for  Genessee  Pure  Food 
Company  “Jell-0,”  Le  Roy,  N.  Y. 

Evans  &  Barnhill,  33  West  42d 
street.  New  York.  Will  shortly  place 
orders  with  newspapers  generally  for 
American  Tobacco  Company,  “111” 
cigarette.  111  5th  avenue.  New  York. 

Gardner  Advertising  Company,  1,627 
Locust  street,  St.  Louis.  Again  placing 
orders  with  newspapers  for  Phoenix 
Knitting  Works,  hosiery,  208  Broadway, 
Milwaukee. 

Hanff-Metzcer,  95  Madison  avenue, 
New  York.  Again  placing  orders  with 
newspapers  for  Yale  &  Towne  Manu¬ 
facturing  Company,  “Yale  Locks,” 
Stamford,  Conn. 

Hower  Advertising  Agency  Com¬ 
pany,  Foster  Building,  Denver.  Plac¬ 
ing  special  copy  with  New  York  City 
newspapers  for  Albert  Sechrist  Manu¬ 
facturing  Company,  “Sechrist  Pressure 
Cooker,”  Denver,  and  Grand  Central 
Palace,  New  York. 

Hoyt’s  Service,  Inc.,  116  West  32d 
street.  New  York.  Reported  will  make 
up  newspaper  list  within  next  month  for 
Penn  Tobacco,  WilkesBarre,  Pa. 

Husband  &  Thomas,  165  East  Erie 
street,  Chicago.  Again  placing  special 
copy  with  newspapers  for  the  Pullman 
Company,  palace  cars,  Chicago. 

Dillard  Jacobs  Agency,  Candler 
Building,  Atlanta.  Placing  orders  with 
Pennsylvania  newspapers  for  Blosser 
Company,  “Dr.  Blosser  Catarrh  Rem¬ 
edy,”  82  North  Pryor  street,  Atlanta. 

Tracy-Parry  Company,  Lafayette 
Building,  Philadelphia.  Has  secured  ac¬ 
count  of  Narrow  Fabric  Company, 
“Nufashioned  Shoe  Laces.”  Reading, 
Pa. 

Fred  M.  Randall  Company,  Book 
Building,  Detroit.  Again  renewing  con¬ 
tracts  and  sending  out  orders  for  the 
1921  campaign  of  the  Aladdin  Company 
Rcadi-cut  Houses,  Bay  City,  Mich.  Also 
making  up  list  of  rotogravure  newspa¬ 
pers  and  magazines  in  the  1921  schedule 
of  the  Ideal  Engine  Company  and  Ideal 
Lawn  Mower  Company,  Lansing,  Mich. 
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Also  sending  out  orders  to  ladies’  pub¬ 
lications  for  spring  campaign  for  the 
World’s  Star  Knitting  Company,  Bay 
City,  Mich. 

Philip  Kobbe  Company,  Inc.,  208 
Fifth  avenue,  New  York.  Handling  ad¬ 
vertising  for  Mohawk  Condensed  Milk 
Company.  Newspapers  will  be  used. 

Joseph  Richards  Company,  9  East 
40th  street.  New  York.  The  Fourth 
Red  Cross  Roll  Call  advertising  cam¬ 
paign  is  being  prepared  and  placed.  It 
consists  of  a  series  of  magazine  and  un¬ 
derwritten  newspaper  advertisements 
that  will  appear  immediately  prior  to 
and  during  the  Red  Cross  Roll  Call 
period, — November  11,  25 — 1920.  For  the 
underwritten  newspaper  space  a  port¬ 
folio  of  25  advertisements  has  been  pre¬ 
pared  for  use  of  the  chapter  publicity 
committees  in  obtaining  underwritten 
local  newspaper  space  throughout  the 
country. 

Harry  C.  Michaels  Company,  113 
Lexington  avenue.  New  York.  Handling 
accounts  of  Devoe  &  Reynolds  paints. 
New  York;  and  Condit  Electrical  Man¬ 
ufacturing  Company,  Boston,  manufac¬ 
turer  of  electrical  appliances. 

Donovan-.'Krmstrong  Agency,  1211 
Chestnut  street,  Philadelphia.  The  ad¬ 
vertising  account  of  Joseph  J.  Derham, 
Philadelphia,  manufacturer  of  exclusive¬ 
ly  designed  Derham  automobile  bodies, 
has  been  placed  in  the  hands  of  this 
agency. 

William  H.  Rankin  Company,  104 
South  Michigan  avenue,  Chicago.  Plac¬ 
ing  advertising  in  newspapers  and  mag¬ 
azines  for  Butel  Paper  Corporations, 
New  York,  Chicago  and  San  Francisco; 
Federal  Baking  Corporation,  Davenport, 
la.  Export  department  in  New  York  is 
planning  and  placing  copy  in  newspa¬ 


pers,  magazines  and  export  publications 
for  B.  F.  Goodrich  Rubber  Company, 
Cheney  Talking  Machine  Company  and 
Butler  Paper  Corporations. 

World  Wide  Advertising  Corpora¬ 
tion,  1  West  34tli  street.  New  York.  Now 
handling  advertising  accounts  of  George 
Backer,  real  estate ;  Conn  &  Co.,  and 
Selmer,  local  and  national. 


Another  “Sunday”  in  Scranton 

Scranton,  Pa. — Scranton’s  third  Sun¬ 
day  newspaper  is  to  make  its  appearance 
on  October  10.  It  will  be  known  as  the 
Sunday  Despatch  and  published  from  a 
plant  that  is  now  being  installed.  Wil¬ 
liam  Hughes,  who  has  been  prominent  in 
typographical  union  circles  here  for  a 
number  of  years,  is  to  be  editor  and 
business  manager.  Mr.  Hughes  denies 
that  it  is  to  be  a  straight  labor  paper. 
Instead,  he  declares  he  aims  to  make  the 
publication  complete  in  every  way,  with 
it  retaining  absolute  independence  . 

The  Sunday  Examiner,  another  new 
Sunday  paper,  appeared  tliree  weeks  ago. 


Eddy  Represents  Erie  Papers 

Erie,  Pa. — The  Herald  and  Dispatch, 
recently  brought  under  one  ownership, 
will  be  represented  in  the  national  ad¬ 
vertising  field  by  the  Charles  H.  Eddy 
Company,  New  York,  Boston  and  Chi¬ 
cago. 


Prather  and  Allen  in  New  Agency 

Cincinnati. — The  Prather-Allen  Ad¬ 
vertising  Agency  has  been  started  here 
by  Richard  L.  Prather  and  Douglas  M. 
Allen.  Mr.  Prather  was  formerly  ad¬ 
vertising  manager  of  the  Thomas  L. 


The  Standard  of  Influence 

Discriminating’  readers  and  advertUers 
know  that  g’enerations  have  found 
such  power  behind  their  favorite 
paper, 
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A  Food  Medium 


Even  during  the  past  summer  four  food 
pages — and  more— was  the  size  of  our 
regular  weekly  Thursday  food  feature— 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages. 
Tuesday,  Music  Page. 

Circulation  26,649.  Member  A.  B.  C. 
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THE  BEST  WAY  TO 
WIN  LEADERSHIP 

In  your  fleld  Is  to  advertise  in  mediums  which  have  won 
leadership  In  theirs. 

IN  BRIDGEPORT,  CONN. 

THE  POST-TELEGRAM 

towers  In  circulation.  In  editorial  influence,  In  merchan¬ 
dising  power,  over  any  other  medium  In  its  territory,  or 
even  in  its  State. 

The  Bridgeport  district  embraces  200,000  people,  pros¬ 
perous,  progressive,  and  possessing  unquestioned  buying 
power. 

To  reach  these  newspaper  readers  efficiently  and  econo¬ 
mically  you  will  In  your  own  wise  judgment  use  the 
columns  of 

THE  POST-TELEGRAM 

Only  A.  B.  C.  Papers  in  Bridgeport 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

28,334  Average 
Paid  Circulation  Sunday 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


Advertising  in  the 
Cleveland  Plain  Dealer 

covers  two  territories  —  Cleve¬ 
land  and  Northern  Ohio  —  and 
three  sets  of  buyers — jobber, 
retailer,  and  consumer.  That’s 
why  keen  advertisers  concen¬ 
trate  in 

The  Plain  Dealer 

Cleveland 


Fifty  leading  newspaper  pub¬ 
lishers  in  the  United  States  and 
Canada  will  tell  you  that  their 
merrtbership  in  The  Associated 
Newspapers  was  worth  more  than 
it  cost  at  the  start  and  has  steadily 
increased  in  value  since. 

If  your  city  is  open,  you  may  join 
at  the  same  proportionate  rate,  and 
secure  the  greater  value  they  have 
already  built  up. 

Write  or  wire  for  rates. 

The  Associated  Newspapers 
171  Broadway  Now  York 


Plant  Shoe  Company,  Boston,  and  Mr. 
Allen  has  been  with  the  Fleischman 
Yeast  Company  and  lately  in  the  agency 
business  here. 


Special  for  Carolina  Papers 

Frost,  Landis  &  Kohn  have  been  ap¬ 
pointed  representatives  in  the  national 
advertising  field  for  the  New  Bern 
(N.  C.)  New  Bernian  and  the  Orange¬ 
burg  (.S.  C.)  Times  and  Democrat. 


Lancaster,  Pa. 

with  $36,166,000.00  worth  of  Purchases 
in  April,  ranks  fourth  in  the  State. 

The  Intelligencer 

AND 

The  News  Journal 

REACH  THESE  PEOPLE. 


Buffalo  [veiling  News 

The  Market  of  Buffalo  is  profitable 
and  may  be  economically  cultivated. 
60%  of  every  industry  in  the  United 
States  have  representative  factoris  lo¬ 
cated  within  Buffalo  City  Limits. 

This  wonderful  diversity  of  Industry 
insures  a  steady  and  lucrative  market. 

Buffalo  Evening  News  Covers  Buffalo 

E.  H.  BUTLER,  Publisher 

Kelly-Sinith  Co.,  Representatives 
Marbridge  Bldg.,  New  York 
Lytton  Bldg.,  Chicago 


The  average  con¬ 
centration  of  circula¬ 
tion  in  local  trading 
territories  of  American 
Sunday  papers  is  65.6% 
of  their  total  circula¬ 
tions.  That  of  The  De¬ 
troit  Sunday  News  is 
85%. 


FIRST 

in  automobile  advertising 

For  su  yeari  The  Nevvs  hes  carried  a  larger 
volume  of  automobile  advertising  than  any 
other  paper  six  days  a  week,  morning  of 
evening.  In  1919  The  Ne%Ys  carried  mor* 
than  any  other  Indiana  paper.  Results 
count* 

me 

[NDIANApoliS  News 

Frank  T,  Carroll,  Adyerttsing  Manager 
Dan  A.  Carroll,  New  York  Representatirt 
J.  B.  Lutz,  Chicago  Representatiye 

Use  Newspapers  on  a  3  Year  Basb 


Atlantic  City 

THE  PLAYGROUND  OF  THE  WORLD 

The  Atlantic  City,  N.  J.,  fiazettc- Review  is  the 
IIOMK  paper  of  Atlantic  (Ity.  It  Is  read  by  the 
permanent  residents  of  this  famous  resort,  who  de¬ 
mand  a  local  newspaper. 

The  <taz>‘tte‘Rev1ew  Is  published  dally  and  Sunday, 
covers  thoroughly  the  local  population.  For  this 
rea.son  the  merchants  choose  The  Gazette-Review  to 
carry  their  message. 

National  advertisers  link  up  with  the  local  dealer  by 
using  The  Gazette-Review,  the  HOME  paper  of  Atlan¬ 
tic  City. 

Represented  by 

FROST,  LANDIS  &  KOHN 
CHICAGO  NEW  YORK  ATLANTA 
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SCHOOL  FOR  NOTABLES 

(Continued  from  page  11) 


one  time  Washington  correspondent; 
John  P.  Dwyer,  now  managing  editor  of 
the  Philadelphia  Record;  George  Alfred 
Townsend,  better  known  as  “Gath,” 
famous  as  a  Washington  correspondent; 
Charles  Wanamaker,  former  managing 
editor  and  now  well-known  in  theatrical 
circles;  and  Hamilton  Peltz  and  Charles 
Lincoln,  both  well-known  newspaper  men 
who  served  the  Press  at  different  times 
as  managing  editor. 

John  J.  Spurgeon,  formerly  of  the  New 
York  World  and  now  editor-in-chief  of 
the  Philadelphia  Public  Ledger,  and  Ed¬ 
ward  J.  Hunter,  formerly  of  the  New 
York  American  and  now  city  editor  of 
the  Public  Ledger,  both  received  their 
early  newspaper  training  on  the  Press. 

Harvey  Maitland  Watts,  now  of  the 
Public  Ledger  editorial  staff  and  a  poet 
of  some  note;  Dexter  Marshall,  for 
many  years  with  the  McClure  Syndicate ; 
John  W.  Norris,  for  many  years  promi¬ 
nently  identified  with  New  York  dailies; 
George  Smith,  formerly  of  the  New 
York  Sun ;  H.  Grattan  Donnelly,  who 
later  became  a  well-known  playwright; 
Tom  Daly,  whose  Italian  and  Irish  dia¬ 
lect  poems  have  made  him  one  of  Amer¬ 
ica’s  most  popular  poets;  Mark  Thistle- 
waite,  private  secretary  to  Vice-Presi¬ 
dent  Marshall  for  the  last  eight  years; 
E.  T.  O’Loughlin,  who  went  from  Phila¬ 
delphia  to  the  New  York  Evening  Jour¬ 
nal  and  later  became  prominent  in  Brook¬ 
lyn,  where  he  was  several  times  elected 
to  the  office  of  Register;  J.  J.  O’Neill, 
later  of  the  New  York  American  and  the 
World;  William  B.  Ramsey,  formerly  of 
the  local  staff,  now  editor  and  one  of  the 
publishers  of  the  Sharon  (Pa.)  Herald; 
Dean  Hoffman,  formerly  night  city  edi¬ 
tor,  now  editor-in-chief  of  the  Harris¬ 
burg  (Pa.)  Patriot  and  News;  Charles 
E.  Dorworth,  former  political  editor,  now 
editor  and  publisher  of  the  Bellefonte 
(Pa.)  Republican;  Milton  Snyder,  for¬ 
mer  night  editor,  now  one  of  the  editor¬ 
ial  executives  of  the  New  York  Times; 
I'red  L.  W'eede,  formerly  sporting  editor 
and  until  last  week  directing  head  of  the 
Eric  (Pa.)  Herald;  P.  J.  McGagan,  re¬ 
cently  assigned  to  the  Washington  Bu¬ 
reau  of  the  Philadelphia  Inquirer;  How¬ 
ard  Sprogle,  who  afterwards  became  As¬ 
sistant  District  Attorney  of  Chicago; 
David  J.  Smyth,  at  present  city  solicitor 
of  Philadelphia,  Bradford  Merrill,  now 
general  manager  of  the  Hearst  news¬ 
papers — are  but  a  few  of  the  scores 
of  former  “Press  men”  who  have 
l)ecome  prominent  in  the  newspaper 
world  and  in  professional,  business  and 
public  life  throughout  the  country,  a  ma¬ 
jority  of  whom  received  their  early  train¬ 
ing  on  the  staff  of  the  Philadelphia  Press. 


INCORPORATIONS 


.New  Yo«k — New  Method  Matrix  &  Plate 
('<,ini>aiiv:  $10,000;  J.  T.  Grieve,  R.  O.  Fish, 
.\I.  R.  Stacy,  1  Madison  avenue. 

New  V'ork  Times  Company;  capital  increased 
$1,000,000  to  $4,000,000. 

C'hurchill-Hall  (New  Jersey  corporation); 
news  representation,  F.  E.  Fehiman,  SO  Union 
Square,  New  York. 

.\dvertisers’  Protective  Agency;  $20,000; 
M.  E.  and  C.  E.  Norwood,  3d,  W.  S.  Vogel, 
.’0  )  Canal  street. 

Tanncy  Printing  Company;  dissolved. 

Management  Engineering  Corporation;  active 
capital,  $315,000;  L.  W.  Wallace,  J.  P.  Price, 
G.  C.  Harrison,  31  Nassau  street. 

Fennell  Press;  $10,000  to  $30,000. 

Watertown,  N.  Y. — Stregis  Paper  Company, 
capital  increased  100,000  shares  common  stock 
to  400,000  shares. 

IToosick  Falls,  N.  Y. — Hoosick  Falls  Press 
Comirany;  $12,000;  C.  Fi.  and  M,  E.  Brown; 
J.  M.  Brahan. 

Kothrstib,  N.  Y. — Foote  Associates,  adver¬ 


tising;  $50,000;  R.  B.  Fitzgerald,  G.  W.  and 
K.  F'oote,  Rochester. 

Tre.vton,  N.  j. — Schweizer-Trefz  Company; 
advertising;  $100,000;  Wijliam  H.  Schweizer, 
G.  Trefz  and  Joseph  L.  Naar. 

Maud,  Okla. — Maud  Publishing  Company; 
$3,000;  R.  P.  Witt,  J.  Y.  Wilcox  and  Bert 
Harris. 

Fort  Worth,  Tex. — The  Fort  Worth  Adver¬ 
tising  Cempany;  $20,000;  T.  S.  Milier,  Ir., 
W.  M.  Miller  and  R.  C.  Miller. 

Paxton  &  Evans,  Printers;  $85,000;  M.  D. 
Evans,  C.  W.  Harris  and  P.  H.  Bryan. 

Bartlesville,  Okla. — New  Era  Publishing 
Company;  $5,000;  John  A.  Rawlings,  M.  W. 
Musselman  and  G.  T.  Overfield. 

Oklahoma  City,  Okla. — Peerless  Engraving 
Company;  $5,000;  Claude  B.  Scribner,  Oliver 
F.  Hare  and  Philip  D.  Schmidt. 

Cadillac,  Mich. — Cadillac  Publishing  Com¬ 
pany;  $30,()00. 

Buffalo — Magnetic  Advertising  Company; 
$300,003;  C.  D.  Oversmith,  D.  N.  Hosmer,  B. 
B.  Lansill,  Buffalo. 

Carthage,  N.  Y. — West  End  Paper  Com¬ 
pany;  $150,000  to  $600,000. 

llEViLS  Lake,  N.  D. — World  Publishing  Com¬ 
pany;  $25,000;  Fred  S.  Austin,  G.  D.  Laird, 
M.  A.  Hoghaug,  Devils  Lake. 

Fort  Worth,  Tex. — Fort  Worth  Ledger 
Company;  $25,000  to  $150,000. 


Elvidge  Promoted 

Reading,  Pa. — H.  D.  Elvidge  has  been 
appointed  assistant  advertising  manager 
of  the  Reading  Iron  Company. 


STATEMENT  OF  THE  OWNERSHIP, 

MANAGEMENT,  CIRCULATION,  ETC, 

REQUIRED  BY  THE  ACT  OF  CON¬ 
GRESS  OF  AUGUST  24,  1912,  of 

EDITOR  AND  PUBUSHER 

published  weekly  at  New  York,  N.  Y.,  for 
October  1,  1920. 

State  of  New  York,  County  of  New  York,  ss.: 

Before  me,  a  Notary  Public  in  and  for  the 
State  and  County  aforesaid,  personally  ap¬ 
peared  James  W.  Brown,  who  having  been 
duly  sworn  according  to  law,  deposes  and  says 
that  he  is  the  editor  of  EDITOR  AND 
PUBLISHER,  and  that  the  following  is,  to 
the  best  of  his  knowledge  and  belief,  a  true 
statement  of  the  ownership,  management,  etc., 
of  the  aforesaid  publication  for  the  date  shown 
in  the  above  caption,  required  by  the  Act  of 
•August  24,  1912,  embodied  in  section  443, 
Postal  Laws  and  Regulations,  to  wit; 

1.  That  the  names  and  addresses  of  the  pub¬ 
lisher,  editor,  managing  editor,  and  business 
manager  are: 

Publisher,  The  Editor  &  Publisher  Co., 

63  Park  Row,  New  York,  N.  Y. 
Editor,  James  W.  Brown, 

234  Valentine  I..ane,  Yonkers,  N.  Y. 
Managing  Editor,  John  F.  Redmond, 

642  West  158th  Street,  New  York  city. 
Business  Manager,  Fenton  Dowling, 

447  East  4th  Street,  Brooklyn,  N.  Y. 

2.  That  the  owners  are: 

THE  EDITOR  AND  PUBLISHER  CO.,  63 
Park  Row,  N.  Y.  City;  James  W.  Brown. 
234  Valentine  Lane,  Yonkers,  N.  Y. ;  Edwin 
D.  De  Witt,  37  So.  Maple  Ave.,  Orange,  N.  J.; 
T.  J.  Keenan,  Keenan  Bldg.,  Pittsburgh,  Pa. 

.1.  That  the  known  bondholders,  mortgagees, 
and  other  security  holders  owning  or  holding  1 
per  cent  or  more  of  total  amount  of  bonds, 
mortgages,  or  other  securities,  are:  None. 

4.  That  the  two  paragraphs  next  above,  giv¬ 
ing  the  names  of  the  owners,  stockholders  and 
security  holders,  if  any,  contain  not  only  the 
list  of  stockholders  and  security  holders  as  they 
appear  upon  the  books  of  the  company,  but  also, 
in  cases  where  the  stockholder  or  security  hold¬ 
er  appears  upon  the  books  of  the  company  as 
trustee  or  in  any  other  fiduciary  relation,  the 
name  of  the  person  or  corporation  for  whom 
such  trustee  is  acting,  is  given;  also  that  the 
said  two  paragraphs  contain  statements  embrac¬ 
ing  affiant’s  full  knowledge  and  belief  as  to 
the  circumstances  and  conditions  under  which 
stockholders  and  security  holders  who  do  not 
appear  upon  the  books  of  the  company  as  trus¬ 
tees,  hold  stock  and  securities  in  a  capacity 
other  than  that  of  a  bona-fide  owner;  ana  this 
affiant  has  no  reason  to  believe  that  any  other 
person,  association,  or  corporation  has  any  in¬ 
terest,  direct  or  indirect,  in  the  said  stock, 
bonds,  or  other  securities  than  as  so  stated  by 
him. 

JAMES  W.  BROWN. 

Sworn  to  and  subscribed  before  me  this 
30th  day  of  September,  1920. 

E.  A.  PRATT. 

(My  commission  expires  Mar.  30,  1922) 


Take  It  To 

POWERS 


Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nasoeu  St.,  Tribune  Bldf. 
New  York  City 


FARM  PRESS  HOLDS  SCHOOL 

Advertising  Interests  at  Chicago  Course 
of  Agricidtural  Publishers 

(SpecicU  tu  Editor  &  Publisher) 
Chicago. — A  “Short  course  of  study” 
for  agency  men,  advertising  managers 
and  publishers  in  the  value  of  the  farm 
papers  and  their  markets,  was  concluded 
tonight  under  the  auspices  of  the 
Agricultural  Publishers’  Association  and 
the  -Advertising  Council  of  the  Chicago 
Association  of  Commerce.  The  confer¬ 
ence  is  one  of  a  series  to  be  conducted 
in  many  of  the  large  cities  of  the  coun¬ 
try  to  stimulate  agricultural  paper  ad¬ 
vertising. 

Tuesday  was  “market  day”  with  a 
luncheon  at  the  Hotel  La  Salle  at  which 
the  delegates  were  guests  of  the  Ad¬ 
vertising  Council.  The  sypeakers  were 
E.  B.  Moon,  director  of  the  Merchants’ 
Service  Bureau  of  National  Farm 
Power,  and  John  Napier  Dyer,  former 
vice-president  of  the  International  Ro¬ 


tary.  A  night  meeting  with  seven  "ten 
minute”  speakers  discussing  the  market 
reached  by  the  agricultural  papers  con¬ 
cluded  the  first  day.  Wednesday  was 
devoted  to  “the  medium”  with  a  iialf- 
dozen  speakers  explaining  the  thorough¬ 
ness  of  farm  paper  circulation  and  its 
market’s  potentialities.  Thursday,  “the 
method”  was  considered. 


Albany  Telegram  10  Cents 

-Albany,  N.  Y. — The  Sunday  Tele¬ 
gram  will  go  to  10  cents  a  copy  on  Oc¬ 
tober  10.  Cost  to  dealers  will  be  1  cents 
a  copy,  full  returns  being  allowed  for 
two  weeks  for  adjustment  of  business. 
The  added  profit  to  the  dealer  is  50 
cents  per  100. 

Stockton  Record  Leased 

Stockton,  Kan. — W.  L.  Chambers, 
owner  of  the  Record,  has  leased  his 
paper  for  six  months  to  Ira  Anderson, 
of  Phillipsburg. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  FOR  SALE 


Printers*  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner  Fendler  &  Co.,  96  Beckman  St.,  New 
York  (;ity. 


For  Sale 

16-page  press  in  perfect  running  condition,  com¬ 
plete  with  motors  and  stereot>me  equipment. 
To  be  replaced  with  larger  outfit  in  January. 
Sample  of  work,  price  and  terms  on  request. 
John  A.  Park,  Raleigh,  N.  C. 


Rotogravure  Printing  Plant 

Comprising  two  rotogravure  presses  (one  new), 
with  motors  and  controllers;  grinding  machine 
with  motor  (220-volt,  D.  C.),  12  copper  cylin¬ 
ders,  ductor  blades  and  holders,  cylinder  cores, 
etc.  Immediate  possession.  All  in  first-class 
working  order.  ^  Baker  Sales  Company,  200 
Fifth  avenue.  New  York  City. 


FOR  SALE 


Goss  Straight  Line  Quadruple  Four- 
Deck  Two-Page  Wide  Press.  Prints 
4,  6,  8,  10,  12,  14  or  16  page  papers  at 
24,000  per  hour,  20,  24,  28  or  32  page 
papers  at  12,0(10  per  hour,  folded  to 
half  page  size.  Length  of  page  22)4''. 

This  Press  May  Suit  You. 


WALTER  SCOTT  A  COMPANY 
PLAINFIELD,  NEW  JERSEY 


NEWSPRINT 

Correspondence  Solicited. 

Best  References  among  Publishers 


Low  Prices — Regular  Deliveries 


INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  New  York  City 

PhoiM  Raotor  MS7-S-t 


For  Sale 

Two  35  h.  p.  (?eneral  Electric  motors,  direct 
current,  550  volts.  Also  variable  ^eed  G.  E. 
controller  used  with  ^me  on  Goss  Quad  press. 
Evening  Times,  Raleigh,  N.  C. 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  convensendy  located 

“American  Type  the  Best  in  Any  Cose” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Lot  Angclaa 

Baltimore  Chicago  San  Franctsco 
Richmond  Cincinnati  Portland 
Atlanta  St.  Louis  Spokane 

Buffalo  Minneapolif  Winnipeg 


THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
Has  No  Equal 
for 

EFFICIENCY  ^  SERVICE 
STURDY  CONSTRUCTION 

Wa  want  to  give  you  the  benefit  of 
our  fourteen  years’  experience  in 
marnifsKmiring  linotype  motors. 

Write  for  prices.  Address: 

CUSHMAN  ELECTRIC  CO. 

CONCORD.  N.  H. 
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USE  EDITOR  &  PUBUSHER’S  COLUMNS 

It  is  here  that  you  will  find  the  man  you  are  looldn^  f  jr  who  directs  the  activities  of  your  business  office,  adver¬ 
tising  department,  circulation  department  or  editorial  room.  These  small  advertisements  are  read  by  the  real,  energetic 
workers  of  the  newspaper  field  who  are  ambitious  and  alive  to  genuine  opportunities.  These  columns  swe  also  thoroughly 
scanned  by  the  employers  who  are  anxious  to  bring  their  mechanictd,  editorial  and  business  forces  up  to  100  per  cent  in 
efficiency.  A  classified  sul  in  EDITOR  dk  PUBLISHER  is  the  shortest  route  between  employer  and  employee  in  the 
newspaper  and  advertising  field. 


SITUATIONS  WANTED 

Advertisements  under  this  cIsssificatiaiA  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  Cash  with  order.  For 
those  unemployed,  not  to  exceed  SS  words, 
two  insertims  FREE. 


Advertising  Manager 

Advertising  man  now  employed  on  largest  daily 
in  city  of  over  quarter  million  as  advertising 
executive,  salesman  and  copywriter,  seeks  per¬ 
manent  connection  as  advertising  manager  with 
publication  where  there  is  a  real  opportunity. 
Twelve  years’  experience  in  newspaper  work, 
also  two  years  with  large  advertising  agency 
as  copywriter.  Am  married  and  competent  in 
every  way  to  fill  a  position  of  advertising  man¬ 
ager.  If  you  are  looking  for  a  real  producer 
with  unusual  experience  communicate  with 
Box  0-569,  care  of  Editor  &  Publisher. 


Business  Manager 

Newspaper  executive  with  JO  year.s'  experience 
on  daily  papers,  wishes  position  on  daily  in  city 
(f  20,000  or  more.  Thorough  knowledge  of  ac¬ 
counting,  advertising,  circulation,  news  room 
and  newspaper  administration.  Energetic,  re¬ 
sourceful,  pleasing  personality.  Now  employed 
in  executive  position,  but  desires  change  and 
seeks  permanent  connection  where  ability  will 
be  appreciated.  Has  had  and  can  assume  entire 
charge  and  build  profitable  and  popular  news¬ 
paper.  Glad  to  submit  proofs  of  ability.  Not 
merely  seeking  change  nut  advancement.  Ad¬ 
dress  C-572,  care  of  Editor  &  Publisher. 


Circulation  Manager 

Circulation  Manager  with  initiative,  construc¬ 
tive,  and  executive  ability,  now  employed, 
wants  change  to  live  paper  of  10,000  to  20,000 
circulation.  14  years’  experience.  Reference. 
Address  Box  C-554,  care  of  Editor  &  Pub¬ 
lisher. 


Circulation  Promotion  Man 

will  be  open  Nov.  1st  for  proposition  as  head 
of  department,  from  publisher  progressive 
Daily,  preferably  in  South,  who  is  wilting  to 
share  increased  profits,  resulting  from  system, 
and  insistent  effort  with  man  of  clean  habits. 
Give  summary  of  situation  in  letter.  Box 
C-564,  care  of  Editor  &  Publisher. 


Circulation  Manager 

Circulation  manager,  thoroughly  experienced, 
successful  record.  Ilard.  enthusiastic  worker. 
Best  of  references.  Write  C-568,  care  of  Edi¬ 
tor  &  Publisher. 


Circulation  Manager 

Wanted,  Circulation  Manager  with  executive 
ability.  Must  have  plenty  of  initiative  and  will¬ 
ing  to  work.  .Apply  ny  letter  stating  age, 
experience,  .salarv  expected,  to  The  Argus, 
Albany,  N.  Y.  ' 


Editorial  Correspondent 

Located  in  New  York  City,  can  take  on  one  or 
two  added  assignments  at  space  rates  or  fixed 
retainer.  Years  of  experience  in  trade  paper 
and  newspaper  journalism.  Not  a  superan¬ 
nuated  fossil,  but  a  virile,  up-to-the-minute 
man  of  34.  Special  articles,  editorials,  market 
reports,  or  news.  Can  “deliver  the  goods’’  to 
any  out-of-town  publisher  seeking  a  live  cor¬ 
respondent  in  the  New  York  territory.  Ref¬ 
erences  of  the  highest  type.  Address  Cor¬ 
respondent,  Box  73,  New  York  Press  Club 


Editorial  Executive 

•At  present  editorial  writer  for  evening  paper, 
desires  immediate  change.  Has  had  years  of 
experience  on  metropolitan  dailies;  three  years 
editorial  staffs  Public  and  Evening  Ledgers; 
year  foreign  editor  Philadelphia  Evening  Tcle- 
raph,  etc.  Frequent  contributor  Collier's, 
esiie’.s.  Outlook.  Independent,  Saturday  Eve¬ 
ning  Post,  N.  Y.  Times,  N.  Y.  World,  etc. 
Washington  correspondent,  feature  writer. 
Scored  biggest  news  beat  of  decade^  when  he 
found  Rosenthal  gunmen  for  N.  Y.  Herald. 
Salary  commensurate  with  high-class  work  ex¬ 
pected.  References  and  specimens  of  work  on 
request,  or  will  jump  on  train  and  prove  quali¬ 
fications.  Competent.  Address  C-573,  care  of 
Editor  &  Publisher. 

Advertising  Salesman  and 
Executive, 

man  of  successful  record,  open  for  engage¬ 
ment.  14  years  in  general  magazine,  trade 
and  export  publication  work,  including 
advertising  and  branch  office  manager;  large 
acquaintance  New  A'ork  City  and  Eastern  terri¬ 
tory.  .Salary  or  commission  basis.  Hichest 
credentials  Letters  confidential.  .Address  Box 
C.574,  care  of  Editor  &  Publisher. 

Young  Man 

Young  man,  seven  years’  experience,  now 
employed  on  metropolitan  daily  in  city  of 
300,000.  desires  place  as  telegraph  editor  or 
to  take  charge  of  editorial  department  on 
daily  in  smaller  town.  Middle  west  preferred. 
Married  and  seeking  permanent  place.  Will 
consider  proposition  on  trade  publication, 
experienced.  Address  Box  C-556,  care  of 
Editor  &  Publisher. 


Situations  Wanted 


Energetic  Reporter 

Active,  competent,  thoroughly  experienced 
writer  of  facts  will  change  Oct.  16.  Fine 
record,  unmarried,  30  years  old;  references; 
seek  i>ermanent  position;  salarv  above  average 
for  c(  nseientious  service.  Address  Box  C-570, 
care  of  Editor  &  Publisher. 


Writer  and  Executive 

Experienced  as  feature  reporter,  editorial 
writer,  and  cartoonist — head  of  art  depart¬ 
ment.  Some  experience  in  advertising,  cir¬ 
culation,  and  as  newspaper  photographer. 
Married,  28  years  old,  and  can  direct  work 
of  others.  Minimum,  $50  weekly.  Address 
Walter  W.  Hubbard,  Laurel  Springs,  N.  J. 


HELP  WANTED 

Advertisementa  under  this  claasificatian 
twenty-five  centa  par  line.  Caah  with  order. 
Count  aix  worda  to  the  llnat 


Accountants 

Newspaper  accountants — two  very  high  grade 
senior  accountants  having  public  accounting  ex¬ 
perience;  one  senior  accountant  with  industrial 
engineering  training,  one  accountant— office 
manager  capable  take  full  charge.  Permanent 
positions  with  national  organization.  Real 
future  with  early  promotion  for  ambitious  men 
who  can  demonstrate  thej;  possess  complete 
publishing  accounting  training,  education,  ex¬ 
perience  and  personality.  State  full  details  of 
experience,  age,  salary  desired,  references, 
phone  number,  when  available.  Only  inter¬ 
ested  in  men  making  over  $3,000.  Confiden¬ 
tial.  Box  C-552  care  of  Editor  &  Publisher. 


Circulation  Manager 

Have  had  15  years’  experience.  Hard  worker; 
initiative:  good  systematizer  and  a  producer. 
Very  successful  in  handling  carrier  boys,  out- 
of-town  agents  and  crews.  A  No.  1  refereneex. 
Employed  at  present.  Wish  to  make  a  change. 
Wire  or  write.  Circulation  Manager,  407  Water 
street,  San  -Antonio,  Texas. 


Wanted 

Salesman  who  has  had  experience  in  special 
promotion  and  feature  work,  as  it  will  be 
necessary  for  him  to  combine  advertising  of 
this  kind  together  with  handling  a  number  of 
local  accounts.  Must  be  able  to  write  good 
copy  for  any  line  of  business.  Small  city 
daliy  paper  published  on  metropolitan  lines, 
using  several  advertising  services  and  carrying 
a  large  amount  of  local  display  advertising. 
Only  paper  in  city  and  is  rapidly  growing. 
This  is  a  desirable  opportunity  and  which  will 
lead  to  as  high  a  salary  as  a  man  is  compe¬ 
tent  of  earning.  Position  now  open  and  ap¬ 
plicant  must  be  ready  to  come  promptly.  Ad¬ 
dress  will  full  details  as  to  experience  and 
salary  desired  to  A.  M.  Box  C-565,  care  of 
Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 

AdvertiMotente  tiniUir  this  dassiflesition 
forty  cents  par  Una.  Cash  with  order.  Cosmt 
six  words  to  the  lias. 


Buy  a  Newspaper 

We  can  offer  you  paying  newspaper  properties 
of  real  merit  in  California,  Colorado,  Washing¬ 
ton,  .Arkansas,  Indiana,  Ohio,  Pennsylvania, 
N(  rth  Carolina,  West  Virginia,  Florida,  Vir¬ 
ginia  and  Massachusetts.  All  high  class  proper¬ 
ties  which  we  have  investigated  and  can  recom¬ 
mend.  State  location  preferred,  amount  you 
are  prepared  to  pay  down,  and  we  will  furnish 
full  particulars  of  a  paper  that  will  meet  your 
requirements.  Now  is  the  opportune  time  to 
buy.  Shale  &  Devine,  Newspaper  Properties, 
Room  618,  103  Park  avenue.  New  York. 


Will  Lease  (if  possible)  or  Buy 

Small  Daily  or  promising  Weekly,  Middle  At¬ 
lantic  State’s;  experienced  in  all  branches  of  the 
business.  Address  Box  C-571,  care  of  Editor 
&  Publisher. 


Notice 


INTERNATIONAL  PAPER  CO. 

New  York,  September  29,  1920. 

The  Board  of  Directors  have  declared  a 
regular  quarterly  dividend  of  one  and  one-half 
per  cent  (154%)  on  ‘he  preferred  capital  stock 
of  this  Company,  payable  October  15th,  1920, 
to  preferred  stockholders  of  record  at  the 
close  of  business  October  8th,  1920. 

OWEN  SHEPHERD.  Treasurer. 


Orono  Paper  Declares  100%  Dividend 

Bancor,  Me. — The  Orono  Pulp  &  Pa¬ 
per  Company  recently  declared  its  sec¬ 
ond  100  per  cent  stock  dividend. 


An  Important 
Opening  On 
The  Display 
Advertising  Staff 

of  a  new  Chicago  daily  will  be 
filled  soon.  The  usual  selling  qual¬ 
ities,  preferably  from  the  second 
paper  standpoint,  a  working  knowl¬ 
edge  of  State  Street  desirable.  Must 
be  clean,  vigorous,  of  Christian 
character.  Address  Mr.  Wood.  21S- 
217  West  Superior  St.,  Chicago. 


WANTED 

by  THE  AMERICAN  DAILY  STAND¬ 
ARD,  the  first  Christian  daily  newspaper 
in  the  country,  two  reliable  and  experi¬ 
enced  men  who  are  willing  to  handle 
our  circulation  and  advertising  in 
f7R.AND  RAPIDS,  MICH.,  and  KALA- 
M.AZOO,  MICH.  Acquaintance  with 
these  particular  fields  desirable. 

American  Christian  Daily  Co. 
215-217  WEST  SUPERIOR  ST., 
CHICAGO,  ILL. 


NEWS  EXECUTIVE 

.Now  city  editor  of  morning  daily 
in  city  of  half  a  million  people,  de¬ 
sires  a  i)ermanent  change  to  an 
afternoon  paper.  Is  young,  ener¬ 
getic  and  has  been  a  city,  news 
and  managing  editor  for  last  five 
years.  Prefers  managing  editorship 
oi  run  down  paper  where  a  boost 
is  appreciated.  Salary  must  be  at 
least  $5,000.  If  you  need  such  a 
man,  apply  to  Editor  &  Publisher 
Box  C-567,  care  of  Editor  &  Pub¬ 
lisher.  * 


Swedes  Won’t  Discount  Pulp  Drafts 

Washington,  D.  C. — .A  cablegram 
from  Stockhold  says  that  the  Swedish 
council  of  finance,  an  advisory  commis¬ 
sion  appointed  by  the  government,  has 
i.ssned  a  letter  to  all  Swedish  hanks  en¬ 
joining  them  to  discount  no  further 
drafts  issued  in  Swedish  crows  repre¬ 
senting  payment  for  wood  products  and 
paper  pulp  sold  to  foreign  countries. 


Chippewa  FalU  Free*  Reorganixed 

Chii’I'ewa  F.\li.s,  Wis. — August  F. 
F.nder  has  sold  the  Daily  Press  to  a 
corporation  which  has  been  organized 
with  $100,(300  to  publish  the  Press  and 
the  Wisconsin  State  News,  a  farmer  and 
labor  daily.  Mr.  Ender  will  be  gen¬ 
eral  manager  of  the  concern  and  offi¬ 
cers  will  be:  President,  E.  Pommeren- 
ing,  Milwaukee ;  vice-president,  Fred 
llcrtzfeld,  Manawa;  secretary,  A.  F. 
Ender;  treasurer,  G.  E.  Rheingans, 
Chippewa  Falls. 

Timet-Picayune  in  New  Home 

New  Orleansa  La. — The  Times- 
Picayune,  last  week,  moved  into  its 
new  building  on  Lafayette  Square.  The 
building,  four  stories  and  basement,  is 
surrounded  by  three  streets  and  a  wide 
alley  and  is  on  a  lot  90  x  150  feet.  It 
represents  an  outlay  of  $750,000. 


$4,000  CASH 

for  first  payment  on  a  weekly 
newspaper  property.  Locations 
near  Minneapolis,  Minn,  pre¬ 
ferred. 

Pre^Tosition  V.  A. 

Charles  M.  Palmer, 

NEWSPAPER  PROPERTIES 

225  Fifth  Ave.,  N.  Y. 


CONSOLIDATION 

Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strength  and  profit 
than  we  predicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  A.  CANNON 

Newspaper  and  Magazine  Proper  tlea 
TIMES  BUILDING  NEW  YORK 


PARTNER  WANTED 

vlth  $S,000  for  Immediate  investment  In  a  small 
Southern  city  daily.  A  practical  newspaper  man 
capable  of  assuming  the  editorial  management  pre¬ 
ferred. 

FOB  SALE — Semi-weekly  of  1,500  dreulatlon  In 
Southeastern  dty  of  4,000  and  enunty  of  24,000. 
Fronts  for  12  mos.  ending  June  1  was  $7,000. 
Price:  $20,000  with  terms. 

FOB  SALE — Largest  weekly  and  job  plant  In 
Southern  State.  Showed  $1,585.98  net  profit  for 
first  6  mos.  1920.  Price:  $16,000.  Terms:  $8,000 
cssh,  balance  on  time. 

Write 

SOUTHERN  PUBUSHERS  EXCHANGE, 
Incorporated 

P.  O.  Box  1517,  Richmond,  Virginia 


Chittick  in  West  for  Intertype 

B.  F.  Chittick  has  been  appointed 
manager  of  the  Intertype  Corporation's 
Middle  Western  branch,  succeeding 
Frank  M.  Sherman,  who  has  become  sec¬ 
retary  of  the  International  Trade  Com¬ 
position  Association  and  director  of  the 
trade  composition  department  of  the 
United  Typothetae  of  America.  He  was 
formerly  assistant  Western  manager  of 
the  Intertype  Corporation  and  has  been 
active  in  newspaper  and  allied  lines  for 
many  years. 


Oregon  Mill  Turn*  Out  Print 

Salem,  Ore. — The  first  paper  manu¬ 
factured  at  the  new  plant  of  the  Oregon 
Pulp  &  Paper  Company  of  this  city  was 
used  for  printing  a  special  industrial  is¬ 
sue  of  the  Salem  Statesman.  The  pa¬ 
per  was  made  especially  for  this  issue  of 
the  Statesman.  The  plant  will  not  regu¬ 
larly  begin  the  manufacture  of  news 
stock  until  additional  equipment  has 
been  installed. 


Bridgeport  Papers  Raise  Price 

Bridgeport,  Conn. — Publishers  of  the 
Bridgeport  Post,  evening,  and  Bridge¬ 
port  Telegram,  morning,  have  advanced 
the  price  from  2  to  3  cents.  .“Xside  from 
the  Post  and  Telegram  there  are  two 
other  dailies  in  the  city.  The  Star  and 
The  Times,  both  afternoon  papers. 


U.  S.  Right*  to  London  Timas  Photos 

The  British  &  Colonial  Press,  with 
offices  in  Toronto  and  New  York,  has 
secured  the  American  rights  to  the  Lon¬ 
don  Times  Photograph  Service. 
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Editor  &  Publisher  for  October  9,  1920 


FATHER  OF  J.  M.  THOMSON  DEAD 


New  Orleans  Item  Executives  Reach 
,  Bedside  Before  End 

(Bv  Telesraph  to  Editor  &  Publisher) 

New  Orleans. — Dr.  A.  P.  Thomson, 
of  Summit  Point,  W.  Va.,  father  of 
James  M.  Thomson,  the  Item’s  publish¬ 
er,  pa.ssed  away  Monday  after  a  linger¬ 
ing  sickness  that  became  serious  many 
months  ago.  James  M.  Thomson  and 
Paul  J.  Thomson,  his  sons,  engaged  in 
the  operation  of  the  Item,  both  reached 
the  family  home  before  their  father’s 
death,  being  notified  last  week  of  a  sud¬ 
den  decline  in  his  condition.  Dr. 
Thomson,  of  Old  Virginia  stock,  was 
active  in  the  management  of  the  big 
family  place  almost  until  the  last, 
1  hough  for  the  past  few  years  he  and 
-Mrs.  Thomson  spent  part  of  their  win¬ 
ters  in  ]''lorida,  where  the  doctor  had 
taken  a  farm  and  busied  himself  with 
orange  growing.  They  also  visited  their 
children  in  New  Orleans  several  times. 
Dr.  Thomson  is  survived  by  his  widow, 
four  daughters  and  three  sons,  the  third, 
John,  having  recently  returned  from 
engineering  operations  in  Mexico  to  en¬ 
gage  in  farming  in  the  Shenandoah. 
.\mong  the  daughters  are  Mrs.  John 
Chew  of  New  York,  and  Mrs.  Waddy 
Grove,  of  Washington,  and  Misses  Dor¬ 
othy  and  Imogen  Thomson. 


Obituary 

Arthur  F.  Curtis,  for  forty  years  a 
newspaper  man  in  New  York  city,  died 
October  5  in  Bellevue  Hospital  follow¬ 
ing  a  lengthy  illness.  He  was  63  years 
old.  It  was  as  a  reporter  on  the  Brook¬ 
lyn  Daily  Eagle  that  Mr.  Curtis  began 
his  newspaper  career.  .Afterward  he  was 
employed  on  the  staff  of  the  New  York 
Herald  and  other  New  York  newspa¬ 
pers.  In  1906  he  went  to  the  VV^orld. 
He  had  been  in  charge  of  the  night  staff 
of  the  World’s  Brooklyn  office  for  sev¬ 
eral  years.  Mr.  Curtis  was  second  presi¬ 
dent  of  the  New  York  Press  Club. 

Samuel  M.  Souder.  aged  83,  father- 
in-law  of  Richard  .\.  Foley,  head  of  the 
Foley  .Advertising  .Agency,  Philadelphia, 
died  suddenly  Septemlier  27  in  \’ineland, 
N.  J. 

Mrs.  Melvina  Leach,  aged  77,  mother 
of  J.  S.  Leach,  publisher  of  the  Bartles¬ 
ville  (Okla.)  Enterprise,  died  in  To¬ 
peka,  Kan.,  Sept.  12. 

Edward  T.  Hughes,  formerly  a  copy 
reader  on  the  New  York  Herald  and 
the  New  York  .American,  died  Septem¬ 
ber  30  in  Reading,  Pa.,  after  a  long  ill- 
I  ess.  He  had  been  connected  with  the 
Philadelphia  Public  Ledger.  Philadelphia 
Press,  Philadelphia  North  .American  and 
Reading  Telegraph.  He  leaves  a  widow. 


New  Hona  of  the  Hartford  Time* 

Hartford 

The  “Garden  of  Eden” 


for  National  Advertisers — and 
the  paper  that  completely  domi¬ 
nates  Hartford  and  Hartford 
County  is 

“Connecticut’B  Greatest  Newspaper”  '  [ 


Emil  Friend,  since  1908  financial  ed¬ 
itor  of  the  Chicago  Herald  and  Exam¬ 
iner  and  prior  to  that  Tor  thirteen  years 
with  the  Chicago  Daily  News,  died  on 
October  2  in  Milwaukee.  He  was  born 
in  Vienna,  Austria,  53  years  ago  and 
since  1895  had  been  connected  with  Chi¬ 
cago  dailies,  writing  in  recent  years  un¬ 
der  the  name  of  “Boersianer.”  He  was 
to  have  been  editor  of  the  new  Com¬ 
mercial  Herald  and  Examiner,  which 
W.  R.  Hearst  launched  a  few  days  ago, 
but  was  prevented  by  illness,  as  noted  in 
Editor  &  Publisher  last  week. 

William  A.  I'oreman,  assistant  circu¬ 
lation  manager  of  the  Denver  Express, 
who  died  recently  had  been  engaged  in 
circulation  work  for  the  past  ten  years 
in  Denver,  and  during  that  time  was 
connected  with  the  Post  and  later  with 
News  and  Times,  after  which  he  again 
returned  to  the  Post  and  held  the  posi¬ 
tion  of  city  circulation  manager.  About 
a  year  ago  he  became  associated  with 
the  Express. 

Charles  Norris  Williamson,  jour¬ 
nalist  and  author,  who  died  at  Bath, 
England,  October  5,  was  the  founder  of 
Black  and  White  and  spent  a  number 
of  years  on  the  editorial  staff  of  the 
I^ndon  Graphic.  He  was  one  of  the 
first  writers  to  feature  the  automobile 
in  fiction  and  his  stories  won  wide  popu¬ 
larity. 

T.  J.  Lasiter,  editor  of  the  Smithfield 
(N.  C.)  Herald,  died  suddenly  a  few 
days  ago  while  engaged  in  reporting  a 
convention.  He  was  president  of  the 
North  Carolina  Press  .Association  from 
1906  to  1907  and  alw'ays  actively  en¬ 
gaged  in  its  work.  President  J.  F.  Hur¬ 
ley  has  appointed  J.  .A.  Robinson  of 
Durham  to  prepare  a  memorial. 


as  a  member  of  the  editorial  staff.  For 
short  periods  he  was  with  the  New 
York  Daily  News,  the  Washington 
Times  and  Munsey’s  Magazine  and  then 
returned  to  the  Evening  Post  as  editor 
of  its  magazine  section. 

Joining  the  Times  in  1906  he  served  as 
copy  reader,  telegraph  editor,  assistant 
night  city  editor  and  night  city  editor. 

Twenty-five  of  Mr.  Paine’s  former 
newspaper  associates  attended  his  fu¬ 
neral  at  Brookside  Cemetery,  Engle¬ 
wood,  N.  J.,  including  Julius  Ochs  Ad¬ 
ler  and  .Arthur  Hays  Sulzberger,  repre¬ 
senting  .Adolph  S.  Ochs,  publisher  of 
the  Times,  and  most  of  Mr.  Paine’s  col¬ 
leagues  in  the  editorial  department. 


Waldo  Making  a  Survey 

The  American  Association  of  Con¬ 
tractors,  with  headquarters  in  New 
York,  has  appointed  Richard  H.  Waldo, 
former  general  manager  of  the  New 
York  Tribune  and  more  recently  with 
the  .American  Association  of  Foreign 
Language  Newspapers,  to  make  a  sur¬ 
vey  of  business  and  industrial  conditions 
affecting  its  interests. 


Hot  Timet  in  X-Science 

Boston. — In  the  course  of  his  argu¬ 
ment  before  Judge  Pierce  of  the  Supreme 
Judicial  Court  on  the  ovestion  of  modi¬ 
fication  of  an  injunction  restraining  the 
directors  of  the  church  from  interfering 
with  the  business  of  the  Christian 
Science  Publishing  Society,  Edwin  A. 
Krauthoff  declared  there  was  “simply 
hell  on  earth”  in  the  Christian  Science 
field.  Krauthoff  declared  there  was  noth¬ 
ing  else  for  the  members  to  do  but  can¬ 
cel  subscriptions  until  the  trustees  were 
driven  to  a  point  where  they  recognized 


the  authority  of  the  directors  and  co¬ 
operated  with  them.  Over  600  cards,  he 
states,  have  been  withdrawn  from  the 
Christian  Science  Journal  by  practition¬ 
ers,  while  thousands  had  cancelled  their 
subscriptions  to  Christian  Science  litera¬ 
ture.  Judge  Pierce,  after  hearing  argu¬ 
ments  by  both  sides,  declined  to  modify 
the  injunction. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Representative,  J.  B.  Lutz. 
First  Nat’l  Bank  Bldg.,  Chicago,  Ill. 
Eastern  Representative,  Dan  A.  Carroll. 
Tribune  Bldg.,  New  York,  N.  Y. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Foreign  Advertising  Representatives 

Metropolitan  Tower,  Peoples’  Gas  Bldg. 
I.  A.  KLEIN,  JOHN  GLASS, 
New  York  Chicago 


JOHN  H.  PAINE  PASSES  AWAY 


New  York  Times  Executive  Succumbs 
to  Nervous  Exhaustion 

John  Hebard  Paine,  for  fourteen  years 
a  member  of  the  New  A'ork  Times  staff, 
died  October  2  in  New  York  after  a 
nervous  illness  which  had  kept  him 
from  work  since  last  October.  For  the 
past  four  years  he  had  been  night  city 
editor  of  the  Times.  Mr.  Paine,  when 
twenty  years  old.  joined  the  staff  of 
the  New  York  Evening  Sun  as  a  “cub” 
reporter.  That  was  in  1896  and  six 
years  later  he  went  to  the  Evening  Post 


THE  SHUN 


PAO 


■  CRIIESE  DAILY  HEWS 

■  StUMftal.  Cklsa 

^  Tho  oldest  and  mott  in- 

#tluential  daily  in  China, 
the  largest  circulation, 
reockimt  the  beet  clast 
of  readers. 

WORLD  WIDE 
ADVERTISING 
CORPORATION 
SMIL  MAtrSIOX  BOHOLZ 
AmsTioan  Sepraasatstlva 
1  West  34th  St,  New  York 
Chicago:  25  E.  Jackson  Blvd.,  Room  711 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 
This  is  an  acknowledgement  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 

171  Madison  Ave.  NEW  YORK 


FIRST 

In  nine  months  of  1920 
The  Xew  Y  ork  Times 
puhlished  a  Greater  vol¬ 
ume  of  advertisements 
than  any  other  Xew  York 
newspaper. 


The  Value  of  any  newspaper  is  best  re¬ 
flected  by  the  confidence  of  its  Advertisers. 

nil  HOUSION  CHRONICll 

LEAD  the  entire  State  in  total  Advertis¬ 
ing  during  1919.  Lead  the  entire  South 
in  National  Advertising.  Carries  more 
Dassified  Ads  than  the  other  two  Hous¬ 
ton  papers  combined. 

IN  TEXAS 

It’s 


Nearly  every  perws  la  Rlckasnd  reads  Ths  ' 

NEWS-LEADER 

The  NEWS-LEADER’S  elnnilaUon  In  Rlebmond 
Is  grrater  tban  that  of  all  tbe  other  BldusoDd 
papers  combined. 

Tbe  NEWS-LEADER’S  clrcuIeUon  in  Vlrgbili 
Is  greater  than  any  other  Virginia  newspaper. 

Tbe  sworn  statements  of  the  Eichmand  papers 
show  THE  NEWS-LEADER  has  a  dally  dnule- 
Uon  In  Richmond  which  is  more  then  three  times 
greater  than  its  nearest  competitor. 


THE  CHRONICLE 


New  York 
St.  Louis 


Representatives 
Kansas  Qly 


In 


Chicago 

Atlanta 


John  M.  Branham  Company 


Foreign  representatives. 

The  Kelly-Seiltb  Cs.,  Chlcsge,  III. 

■srhrldRi  DiIMIsr,  Kelly-Serith  Co., 

Bresdwey  st  34tli  St  Lyttes  Bslldlsi, 

New  Yerk  City. 

J.  B.  Keoeik,  Candler  BsIMlag,  Attasta,  Ga. 


OF  THE  SHAFFER  GROUP 

The  Ixruisville  Herald  led  the  other 
IxMjisville  morning  newspaper  in  local 
display  advertising  for  the  first  seven 
months  of  I92D  by  154,917  agate  lines. 

THE 

LOUISVILLE 

HERALD 

Kentucky’s  Greatest  Newspaper 

or  NEWSPAPERS 


The  sunalgametion  of  the  tvro  leading 
progressive  Jevrish  newapaipers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  tbe  most  powerful 
adveifising  medium  in  the  Jewish  field. 


The  National  Jewish  Daily 


We  can  increase  your  bnsiaeea — you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Establiehed  a  Quarter  of  a  Century 
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Editor  &  Publisher  for  October  9,  1920 


OHIO  FIRST 

“Blessed  is  the  man  that  bloweth  his  own  horn; 

He  shall  he  heard  in  the  land.” 

Josh  Billings. 


But  choose  your  horn.  Select  an  instrument  that  will  carry  a  full 
volume  of  sound.  Do  not  blow  in  the  desert  places.  Make  your  stand 
and  do  your  blowing  where  it  will  be  heard. 

Furthermore,  waste  no  time  blowing  on  inattentive  ears.  There 
are  audiences  and  audiences.  Some  are  attentive  and  appreciate. 
More  are  neither  attentive  nor  appreciative.  Govern  your  blowing 
so  that  it  will  fall  upon  ears  that  hear  and  retain. 

See  to  it  that  your  blowing  conveys  a  meaning.  Manipulate  the 
keys  so  that  they  play  an  appeal  and  an  expression.  Empty  sound 
without  meaning  is  salt  without  savor. 

The  Big  Thing  Is  to  Choose  Your  Horn 

In  all  the  world  there  are  no  people  more  prosperous  than  in  Ohio. 

In  this  great  State  no  newspapers  approach  the  accompanying 
list  in  circulation  and  influence. 

They  are  the  horn.  You  do  the  playing. 

These  Ohio  newspapers  do  more  than  record  events.  They  con¬ 
stitute  an  institution  that  help  multiplied  thousands  of  readers  in  a 
practical  manner  in  the  course  of  their  daily  lives. 

''Reader  Confidence"  That’s  the  Answer. 


Circu- 

2,500 

10,000 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

lation 

Lines 

Lines 

Akron  Beacon-Journal . 

. (E) 

34,532 

.085 

.085 

Irontcn  Irontonian  . 

....(M) 

3,150 

.014 

.014 

•Akron  Times  . . . 

.....(E) 

19.852 

.05 

.05 

Lima  News  and  Times-Democrat. .  (E&S) 

16,946 

.06 

.05 

•Athens  Messenger  . . 

. (E) 

8,446 

.03 

.03 

•Lima  Republican-Gazette . 

..(M&S) 

10,114 

.035 

.035 

Bellaire  Daily  Leader . 

. (E) 

4,214 

.02 

.015 

Middletown  Journal . . 

. (E) 

4,379 

.0143 

.0143 

Bellefontaine  Examiner  . 

. (E) 

3,551 

.014 

.014 

Newark  American-Tribune  ..... 

. (E) 

6,350 

.02214 

.02214 

Cambridge  Daily  Jeffersonian... 

. (E) 

7,985 

.03 

.03 

New  Philadelphia  Daily  Times.. 

. (E) 

4,402 

.0175 

.0175 

Cincinnati  Enquirer,  5c . 

..(M&S) 

67,722 

.17 

.17 

Piqua  Call  and  Press- Dispatch. 

.(M&E) 

6,187 

.025 

.025 

Cleveland  Plain  Dealer . 

. (M) 

175,520 

.32 

.32 

•Portsmouth  Times  . 

. (E) 

12,053 

.04 

.04 

Cleveland  Plain  Dealer . 

. (S)  226,094 

.37 

.37 

•Portsmouth  Times  . 

. (S) 

8,843 

.04 

.04 

Columbus  Dispatch  . 

. (E) 

79,468 

.15 

.14 

Springfield  News  . 

. (E) 

15,592 

.04 

.04 

Columbus  Dispatch  . 

. (S) 

75,949 

.15 

.14 

Springfield  News  . 

. (S) 

13,027 

.04 

.04 

Columbus  (O.)  State  Journal.. 

. (M) 

51,136 

.12 

.11 

Toledo  Blade  . . 

.....(E) 

85,655 

.22 

.20 

Columbus  (O.)  State  Journal... 

. (S) 

29,175 

.12 

.11 

Warren  Daily  Chronicle . 

. (E) 

5,525 

.025 

.025 

Dayton  News  . 

. (E) 

36,733 

.085 

.085 

Youngstown  Telegram  . 

. (E) 

21,831 

.06 

.06 

Dayton  News  . . 

. (S) 

30,380 

.06 

.06 

•Youngstown  Vindicator  . 

. (E) 

24,640 

.06 

.06 

fDover  Daily  Reporter . 

• . (E) 

3,950 

.017 

.017 

•Youngstown  Vindicator . 

. (S) 

23,918 

.06 

.06 

Government  Statements,  April  1st,  1920. 

•A.  B. 

C.  Report,  April  1st,  1920. 

fPublishers’  Statement. 
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Offers  the  general  advertiser  his  best  opportunity 
for  a  try-out  campaign  in  the  Great 
Metropolitan  Market. 


By  the  adoption  of  the  flat-rate  basis  on  August  1 , 1 920, 
the  small  advertiser  actually  secures  a  lower 
rate  than  under  the  old  rate  card. 


te  applies  on  all  new  business  and  on  the 
expiration  of  all  old  contracts. 


cents 

aline 


per  luJ 
copy 


If  your  agent  has  not  full  information  regarding  this 
latest  progressive  step  of  the  New  York  Globe  write 
for  it. 


Member 
A.  B.  C 


THE  NEW  YORK  GLOBE 


M. 


f  ■  ■ 


'  y^:  '. 


